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A CHANGED FUTE.C. 


LAYING into the hands of a Government department never 

was a very healthy business, and the attitude which the 
Federal Trade Commission is apparently adopting toward this 
industry under the Wheeler-Lea Bill again proves this point. 
It was something over a year ago that we published an article 
indicating clearly enough that no matter whether the Food and 
Drug Administration or the Federal Trade Commission had 
control over advertising, the result would be the same. When 
Government departments are trying to get additional power, 
they are quite clever at making themselves appear as friends of 
the industries to be regulated. But once they obtain this power, 
the story is quite a different one. 


Te Federal Trade Commission is no different than any other 

Government department in this respect. Unfortunately for 
the Food and Drug Administration, they had rubbed this in- 
dustry pretty hard in some respects under their power of en- 
forcement of the Food and Drugs Act, and for this reason cer- 
tain people in the industry fought hard to keep advertising 
regulation away from the F.D.A. and give it to the F.T.C. 
Now that the F.T.C. has this power, the industry is beginning 
to realize that the F.T.C. is the Government department 
that it always was and that it means to enforce the law in as 
stringent a manner as possible. 


HE Federal Trade Commission was first created to aid business 

by protecting small business against the unfair tactics of big 
business. The Commission was therefore only supposed to be 
interested in the promotion of business, and was not supposed 
to want to hamper it in any way. Because the F.T.C. is a 
quasi-judicial body, it is really prosecuting officer, judge, 
and jury. But now that the Commission is given the power to 
protect the consuming public from deceptive acts and practices 
of business, it becomes a Government department with an en- 
tirely different purpose. The F.T.C. is now just as much a 
consumer-minded department as the F.D.A. or any other Gov- 
ernment department and certain factors in this industry have 
helped to make it so. 
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FYER SINCE THE COSMETIC EX- 

CISE TAX was imposed, this industry 
has faced a confusing picture. Nor has this 
picture been aided by Treasury decisions 
or investigations of the Treasury Depart- 
ment. Many 
harrassed on one hand by Treasury edicts 


a confused manufacturer, 
and various court decisions in his effort to 
determine legitimate tax charges, and on 
the other hand by competitive conditions, 
has felt, 
industry 
has been taxed “By Guess and by God.” 
This same member of the industry ex- 


as one leading member of the 
expresses it, that the industry 


presses the fervent plea, ““Let’s not now be 
taxed by Gossip.” 

But now the picture becomes still more 
confusing because of a recent change in 
the Treasury Department definition of 
““manufacturer.”’ 

While the industry must feel like Sinbad 
the Sailor with an overwhelming burden 
to bear, it is unquestionably true that the 
advice of this member of the industry is 
well worth taking. It is probably true that 
the fear ridden views of some manufac- 
turers in regard to Treasury action will 
never materialize. The gossip, ninety-nine 
and one-half per cent. of which is idle and 
without authoritative basis in tax situa- 
tion, should be ignored. Time enough to 
listen and act when specific Treasury De- 
partment instructions and court action de- 


fine the tax principles. 


well- 
been 


E UNDERSTAND THAT a 

known effervescent salt has 
flavored and for some time a test cam- 
paign has been carried on in a local terri- 
tory. The flavor is said to be an appealing 
one and the few people we know who have 
tried it like the improved product very 
much. This development together with 
Phillip’s new effervescent Magnesias indi- 
cate that the market for headache reme- 
dies, antacids, and hangover preparations 
is a progressive one. 


THE ACTION OF THE GOVERNOR 

OF NEW JERSEY vetoing a bill that 
would prohibit the sales of goods below 
cost is interesting. New Jersey already has 
a fair trade act allowing manufacturers to 
issue contracts to fix resale prices, however 
the Governor refused to approve this new 
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bill which was sponsored mainly by the 
The 
idea of the bill was to stop chains and large 
distributors from selling off-brand or no- 
cost and 


independent grocers of the State. 


price fixed merchandise below 
thus attracting trade away from inde- 
pendent merchants. 

The Governor gave many reasons among 
which was the fact that this applied to all 
commodities and that many people were 
having a hard struggle to keep from going 
on relief. Also the Governor pointed out 
that this bill would place merchants of 
New Jersey at a competitive disadvantage 
with merchants of neighboring states 
which do not have such a law. Apparently 
the Governor feels that price-fixing laws 
have gone far enough in allowing manu- 
facturers of trade-marked articles to fix 


their resale prices. 


THE VIEWPOINT OF THE GOV- 

ERNOR of New Jersey is also an 
indication that the trend toward price- 
fixing is about over and sympathy is be- 
ginning to run the other way. Certainly 
their is more reason to enact a law to pre- 
vent a merchant from deliberately losing 
money than there is to enact a so-called 
fair trade law which definitely fixes the 
profit which a merchant gets. Another 
indication of the trend away from price- 
fixing was a decision in a western state 
whereby a judge overruled the idea that a 
chain store system had to sell the items at 
the same prices in all of its units and could 
not make allowances for the differences in 
the cost of operation of the different units 
in the chain. 


CONFUSION IS STEADILY IN- 
CREASING in this industry as to 
proper conduct under the laws which regu- 
late the industry. A few years back life 
was thought to be difficult, but upon re- 
flection, it appears that it was compara- 
tively simple. At that time the industry 
worried itself over a proposed Federal 
Food, Drug, and Cosmetic Act. The in- 
dustry got worked up about the matter, 
but nothing happened. For many more 
years the industry has worried about the 
demands of distributors for fixed prices, 
with gestures being made but nothing 
much constructive being done. 
Now all is different. Price maintenance 
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laws are on the statute books and manu- 
facturers must fix their prices or suffer the 
consequences. The distributors 
longer be placated with promises and cir- 
cus stunts that do now produce results. 
Manufacturers have been forced to raise 
their prices to consumers whether they 
like it or not. 


can no 


Then we have the Robinson-Patman 
Act which lays down rather vague, but 
nevertheless stringent rules for the manu- 
facturers’ relations with his customers. 
Now on top of this we have the Wheeler- 
Lea Bill, which not only sets up new rules 
which restrict all industries in their rela- 
tions with the consuming public, but which 
sets up very vague, but very stringent 
rules for this industry in its advertising 
activities. 

In addition the proposed Federal Food, 
Drug, and Cosmetic Act is still hanging 
over the heads of the industry. And this 
law has been amended in so many ways 
over the past five years that practically no 
one can now be sure just what it will mean 
to the industry when it is enforced. 

Manufacturers are now in such a 
quandry regarding what all these laws 
mean that they do not know where they 
are at. Not only do the price-fixing laws 
and Robinson-Patman Act have some- 
thing in common and overlap in certain 
instances, but so do the Robinson-Patman 
Act and the Wheeler-Lea Act have things 
in common. In addition, the proposed 
Federal Food, Drug, and Cosmetic Act 
might overlap the Wheeler-Lea, par- 
ticularly if the Federal Trade Commission 
goes into the matter of labeling as it might 
do under the provisions of the Wheeler- 
Lea Bill. 

Any way that one looks at the situation 
with the Robinson-Patman cases in this 
industry not even as yet decided by the 
Commission, and information as to what 
is right or wrong under the Wheeler-Lea 
not obtainable, manufacturers must step 
with caution, and even then they are apt 
to get into trouble quite unwittingly. 





WHILE ALL LINES OF BUSINESS 

HAVE SUFFERED losses, the con- 
vention business, in this industry at any 
rate, During May, the 
American Drug Manufacturers’ Associa- 
tion, the Proprietary Association, and the 


shows a gain. 
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Toilet Goods’ Association hung up new 
records for attendance at their annual 
meetings. Whether this is because people 
now have the time to attend these meet- 
ings due to slack business conditions, or 
whether the terrifying mass of new iegisla- 
tion is responsible, we are not prepared to 
say, all we know is the fact that the attend- 
ance is at a new high level. 

We do not believe that the high attend- 
ance can be due alone to the fact that these 
people now have the time due to slack 
business because there are some expenses 
attached to attending a convention. We 
well remember working for a firm which 
was quite stringent with holidays when 
business was good because a day could not 
be spared from catching up with the 
orders. But when business was not so good 
this same firm could not afford to grant 
holidays. 


yr IS SURPRISING HOW MANY 

PEOPLE think that a line of household 
drugs or a line of cosmetics can be built up 
without much trouble or without much 
knowledge of the business. It almost seems 
as though we have several inquiries of this 
sort every day. People wonder why serv- 
ice wholesalers will not stock their lines 
even on consignment, when there is no 
apparent demand for the goods. Others 
wonder why department stores do not 
stock and display a line of cosmetics that 
no one has ever heard of and for which 
there is no demand. 

These people do not seem to realize that 
wholesalers and retailers exist only to 
satisfy a demand. They do not seem to 
appreciate the fact that the demand must 
be created by the manufacturers and that 
the retailers and wholesalers are merely 
distributors. Further, many of them do 
not seem to appreciate the fact that much 
brain power, hard work, and money are 
necessary to create a demand that will 
cause their goods to be stocked. If these 
people would only study the methods of 
manufacturers of products which have 
been in demand for a great many years, 
they would find out that even these man- 
ufacturers have constantly to use much 
brain power, hard work and money to 
keep recreating this all-important demand. 

Consumer demand, or what is com- 
monly called good-will, is an absolute es- 
sential to business in this industry. How- 
ever, this good-will can be dissipated so 
rapidly by lack of intelligent support, that 
it is wisely written down to one dollar 
valuation in financial reports. Those who 
would establish themselves in the business 
of manufacturing and selling drugs or cos- 
metics can be successful only if they are 
willing to do the work and invest the 
money. 
jr IS AMAZING TO SEE how rapidly 

the Congress can compromise a measure 
when it means adjourning a session and 
getting home, particularly when a Con- 
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HOP L OOM 


“And he looked like such a nice man.” 


gressional election is at hand. The pro- 
posed Federal Food, Drug, and Cosmetic 
Bill passed the Senate early in the year, 
but was not reported to the House and 
therefore not acted upon by the House 
until a little over a week before adjourn- 
ment. Promptly, however, a conference 
committee went into action to iron out the 
differences between the Senate and House 
drafts. The conference committee met on 
a Saturday, on the following Monday and 
Tuesday. The difficulty with this sort of 
work is that important provisions of the 
bill are apt to be traded in a rush of 
excitement. 


HE FEMININE HYGIENE 

MARKET is always interesting. We 
are forced to admire the imagination of the 
sellers of these products and the new 
methods which they use to make their 
products sell in a sharply competitive 
market. In leafing through a retail drug 
journal recently we came across two differ- 
ent advertisements for fountain syringes, 
both of which come completely packaged 
in a small flat bag about the size of a 
woman’s handbag. This was quite clever, 
we thought, but the names given to these 
two beautiful arrangements were, the Pull- 
man Syringe, and the Sojourn Fountain 
Syringe. Do not ask us whether the So- 
journ one can be used on a Pullman, or 
whether the Pullman one can be used for a 
Sojourn, because we just wouldn’t know. 


ISTERINE TOOTH PASTE is now 
offering its product to the public at two 
tubes for twenty-six cents. This is a one- 
cent sale since the list price of a single 
tube is twenty-five cents, and follows the 
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stunt recently undertaken by Tek Tooth 
Brush at two for fifty-one cents. Delivery 
on this latest offer is taking place June 10 
to July 1. After September 10, the sale to 
the public is off, and each tube must be 
sold for the minimum price of nineteen 
cents. Here is another instance of a man- 
ufacturer taking the loss in order to reduce 
prices to the consumer under price main- 
tenance. However, there is much to be 
said for price reductions on products dur- 
ing limited periods of the year. In this 
case the druggists’ profit is figured at 
thirty-six per cent., so that he does not 
have much to complain about. 


WITH THE PERFUME AND COS- 

METIC MANUFACTURERS tak- 
ing a building at the New York World’s 
Fair 1939 containing over 13,000 square 
feet, and the drug people taking one con- 
taining over 23,000 square feet, this indus- 
try should be well represented in the 
“World of Tomorrow.” But in addition to 
these two buildings, this industry will have 
exhibits sponsored by ethical companies 
in the public health building which is in 
charge of a committee of physicians 
headed by Dr. Dublin. These exhibits, 
sponsored by such companies as Parke, 
Davis & Company, Eli Lilly & Company, 
Winthrop Chemical Company, Ciba Com- 
pany, are exhibits on various diseases and 
conditions of the human body. These ex- 
hibits are designed and furnished by the 
committee of physicians in charge, the 
sponsor only having a placque telling that 
the exhibit is donated by him. This build- 
ing is to be super-ethical, these manufac- 
turers not be allowed to distribute litera- 
ture or display any of their own products 
at the exhibits for which they pay. 
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emer pean in this industry are seriously con- 
cerned over the Wheeler-Lea Amendment to the 
Federal Trade Commission Act, particularly so far as 
this new act gives the Federal Trade Commission power 
to control advertising in the public interest. The crim- 
inal provisions for violation of the advertising provisions 
applying to this industry have caused a few manufac- 
turers to adopt a policy of watchful waiting. These 
manufacturers have cancelled their advertising until 
such time as they are able to find out from the F.T C. 
just where they stand. 

The attitude of manufacturers toward the change in 
the law is not brought about by the fact that the law 
prohibits false or misleading statements in the ordinary 
meaning of the words “false or misleading,’ but it is 
the extended meaning given to these words by the 
Wheeler-Lea Act that is causing the trouble. The law 
defines “false advertisement” to include: 

“Not only representations made or suggested by 
statement, word, design, device, sound, or any com- 
bination thereof, but also the extent to which the adver- 
tisement fails to reveal facts material in the light of such 
representations or material with respect to conse- 
quences which may result from the use of the commod- 
ity to which the advertisement relates.” 

Just how the Commission is going to interpret this 
part of the law in deciding cases brought before it, no 
one knows. It is stated in the committee report that 
allergic reactions are not included. But just what does 
allergy mean? Certainly the percentage of people re- 
acting unfavorably to a product must be known before 
it can be ascertained whether or not a particular re- 
action can be termed allergic or normal. There should 
be some definite percentage of people who react unfay- 
orably fixed as a limit so that a manufacturer would 
know whether he should mention a reaction or merely 
classify it as allergy. Allergy is a relative thing, and 
certainly the high percentage of unfavorable reactions 
to a paraphenyenediamine hair dye cannot be classified 
as an allergic reaction. 

But aside from the question of allergy, there is 
another question as to what this part of the law means. 
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Does this section of the law mean that a manufacturer 
must merely tell the probable effects of the product in 
conditions of the body which are what the consumer 
believes them to be? Or must the manufacturer warn 
the consumer against use of the product if the consumer 
is wrong in his diagnosis? As an example of this take 
the case of a phenolphthalein laxative. Must the man- 
ufacturer merely warn that repeated use might cause 
irritation, or must he warn that a painful stomach 
might be appendicitis and use of the product under 
these conditions is dangerous? 

Take the case of a product advertised for distress 
after eating. Must this manufacturer merely warn 
against such ingredients in his product as might bring 
about an undersirable reaction, or must he warn that 
discomfort might be caused by more serious disorders 
and then enumerate them? 

A manufacturer of Aspirin might merely advertise the 
product with his name and perhaps some statements 
about the dissolving properties of his tablet, making no 
recommendations as to its use upon the assumption 
that everyone knows what Aspirin is good for. Would 
this manufacturer be supposed to state that many 
people react unfavorably to Aspirin, or is he exempt be- 
cause he has not recommended it for any use? 

Under the provisions of the Wheeler-Lea Act, warn- 
ing statements do not have to be given in advertise- 
ments to the medical profession if the complete quanti- 
tative formula of the product is given. This something 
that is causing manufacturers concern for the reason 
that it is extremely difficult to give the complete quanti- 
tative formula of a number of products. Manufacturers 
claim that it is practically impossible to give the quan- 
titative formula for a coated tablet because of the 
fact that the amount of coating is not the same in each 
tablet. Further, some tablets have as many as twenty- 
seven coatings, and manufacturers are wondering what 
they can do about giving the complete quantitative 
formula of such a product. 

There is little doubt in anyone’s mind regarding the 
attitude of the Commissions rapid movements to find 
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out what the law means and how far they can go. For 
this reason, some manufacturers are ducking low until 
the Commission has had a chance to select those com- 
panies which will serve as guinea pigs in determining 
what the courts think of various parts of the law. 
After all, manufacturers are not anxious to be selected 
for citation, not only for the reason that such a citation 
consumes a lot of time and costs a lot of money in legal 
fees and other ways, but also because a fine of $5,000 
and imprisonment are likely to be imposed. 

It is this punitive nature of the parts of the law re- 
lating to advertising in this industry that is causing so 
much concern. Under the present state of affairs it is 
extremely difficult to tell how not to break the law. 
Very little help can be obtained from the members of 
the Commission. The extent to which they will go is 
clearly evidenced by the action of Commissioner Robert 
E. Freer, who addressed the Proprietary Association 
recently. Commissioner Freer addressed the session of 
the association as it opened after lunch. He gave a talk 
which consisted mostly of recitation of parts of the law 
and of generalities, and then had to go right back to 
Washington for a dinner engagement. Therefore, no 
one could ask him any questions. A short quotation 
from Commissioner Freer’s talk gives an idea how little 
those who crowded into the Biltmore Hotel learned: 

“You all know when advertising is false on its face, 
and you all know when advertising is misleading not 
only because of what is stated or reasonably inferred 
but also because of concealment or omission.” 

We expected nothing more of Commissioner Freer, 
having heard him conduct the Fair Trade Practice Con- 
ference of the perfume and cosmetic manufacturers last 
year. At that session it was impossible to obtain any 
information from him as to what the proposed rules 
meant. No disposition of the rules adopted by that con- 
ference has ever been made by the Commission, and re- 
ports are heard to the fact that that particular confer- 
ence was as near to an abortion as the Commission ever 


experienced. 
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COMMISSIONER R. E. FREER 


“You all know when advertising is false . . . . 


Perhaps all the five members of the Commission are 
just as cagey and non-committal as Commissioner 
Freer. If so the industry shall have to wait until cita- 
tions are brought by the Commission, cease and desist 
orders are given by the Commission, and these cease and 
desist orders are finally adjudicated by the courts. In 
other words, manufacturers will not be able to know in 
advance when they are right or wrong under this new 
law until some manufacturer has been cited and either 
convicted or dismissed. 

It will be said for Chief Examiner James A. Horton, 
who addressed the meeting of the American. Drug Man- 
ufacturers’ Association early last month, that he went 
much further in his statements than did Commissioner 
Freer in addressing the Proprietary Association. Mr. 
Horton answered questions rather freely, although on 
several occasions he stated that he could not tell what 
the policy of the Commission would be. Mr. Horton 
stated that in his opinion a quantitative formula should 
give all the ingredients of drug product including 
excipients, solvents, flavors, and so forth. He also gave 
his opinion that manufacturers are responsible for 
statements made by detail men. 

This latter statement would lead to the belief that 
manufacturers are responsible for the statements made 
by their demonstrators. However, whatever state- 
ments Mr. Horton made were merely his personal 
opinions. As a matter of fact he has not as much to 
base his opinions upon as has Commissioner Freer since 
Commissioner Freer has at least one vote in the de- 
cisions of the Commission and Mr. Horton has none. 
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DR. JOHN F. ANDERSON, PRESIDENT 


A RECORD for attendance was scored by the annual 
meeting of the American Drug Manufacturers’ 
Association which was held at White Sulphur Springs, 
W. Va., May 2 to 5. The first day of the meeting was 
given over to the sessions of the Scientific, Pharmaceu- 
tical, and Biological Sections of the association, the first 
general session opening on Tuesday morning. 

Dr. John F. Anderson, president opened the general 
sessions with reception of guests and delegates from 
other associations, and then delivered his presidential 
address. 

Particularly interesting in Dr. Anderson's address 


was his discussion of medical patents. Excerpts: 


704 


The Drug and Cosmetic Industry 























Officers 
Presidenl 
Dr. John F. Anderson, E. R. Squibb & Sons 
First Vice-president 
S. DeWitt Clough, Abbott Laboratories 
Second Vice-president 
Frederick S. Stearns, Frederick S. Stearns & Co. 
Third Vice-president 
John G. Searle, G. D. Searle & Company 
Treasurer 
R. Lincoln McNeil, McNeil Laboratories 
Executive Committee 
George W. Merck, Merck & Company 
Dr. L. N. Upjohn, Upjohn Company. 
John S. Zinnsser, Sharp & Dohme. 
Dr. A. W. Lescohier, Parke, Davis & Company. 
Dr. A. C. Boylston, Mallinckrodt Chemical Works. 
Executive Vice-president and Treasurer 
Carson P. Frailey 
General Counsel 
Horace W. Bigelow 


“Among the cited objections (to medical patents) is 
the possibility that the owner may demand high royal- 
ties and the public will have to pay exorbitant prices. 
Another objection is that relatively few people may be 
able to establish an absolute monopoly and may use it 
to the detriment of the public. Others object on the 
ground that the basic nature of the patent claims may 
be so broad that they would control improvements in 
the product and thereby discourage further studies by 
others. 

“Arthur G. Connolly, patent attorney of Wilmington, 
Delaware, who states that it is unethical for one nof to 
He says that if the dis- 


patent medical discoveries. 
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coverer refrains from applying for a patent for his dis- 
covery, this does not prevent others from obtaining a 
patent, because anyone may apply for a patent on a new 
discovery which was made within two years of the date 
of application and, although publication of the original 
discovery may be cited by the examiner, the applicant 
need only make an affidavit, signed by himself, stating 
that the discovery was made by the applicant before the 
date of publication of the other investigators; the 
examiner is then compelled to ignore the previous pub- 
lication. In some cases the applicant may not be dis- 
honest but may actually have made the discovery be- 
fore publication of the article. 

“A patent for a product having medical application 
is at this time one of the most effective means that can 
be offered for the protection of the public, the reputable 
manufacturer and the medical profession, because with- 
out legal means of control, manufacture of the product 
and its distribution may fall into the hands of un- 
principled individuals or groups.” 

On the all-important of socialized medicines, Dr. 
Anderson said in part: 

“State medicine in one form or another is not new 
among European nations, but only in the past five 
years has it received serious consideration and study in 
this country. The medical profession in the United 
States is by no means a unit, not only as to the broad 
question of state medicine, but also with respect to the 
application of some phases thereof. 

“U.S. Public Health Service survey showed that on 
an average winter day a total of six million persons are 
unable to work, attend school, or pursue other usual 
activities on account of some illness or physical impair- 
ment resulting from disease or accident. The survey 
also showed that on a per capita basis every individual 
in the nation suffers at least ten days of incapacity 
annually from illness lasting one week or longer. These 
figures are appalling and must impress upon everyone 
that some plan should be set up by which those unable 
to pay for medical advice and medicines may have such 
made available to them. 

“A second report from the Federal Government this 
year was that by the Technical Subcommittee on Medi- 
cal Care. Time will not permit me to more than men- 
tion this report and to venture the opinion that every- 
one who is at all interested in the subject should read it, 
and no one should offer any opinion on the subject with- 
out having given the report careful study. 

“The Federal Government is already furnishing 
medical care to large numbers of our population, such 
as the Army and Navy personnel, those enlisted in C. C. 
Camps, under emergency relief administration, and 
some civilian employees of the Federal Government. 
The Social Security Act has four provisions dealing with 
health, all involving financial support by the Federal 
Government. From this it is quite clear that some form 
of state medicine is already here. 

“The American Medical Association, by resolution of 


the Board of Trustees, in January of this year proposed 
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a plan to apply on a nation-wide scale with the best 
features of the numerous plans stated by them to be 
already in effect.” 

Carson P. Frailey, Executive Vice-president and 
Secretary of the Association, delivered a most interest- 
ing report which was a review of the occurences of the 
past year that affected manufacturers of drug prod- 
ucts. Mr. Frailey reported upon the general and special 
services which the Washington office rendered to mem- 
bers, the trade mark list, the trade agreements, co- 
operation with medical department of the U. S. Army, 
state legislation, compulsory registration of trade- 
marks, social security, health insurance program, and 
other subjects. 

On the health insurance program, Mr. Frailey said: 

“Reference is made to the Health Insurance Pro- 
gram, and the observation applies to the drug field for 
this discussion. The movement is not to be regarded 
lightly since it is being carried forward by a group with 
ballot power—always a potent force. At one time it 
may have been considered merely a sporadic outbreak 
that would soon be corrected by its own immunizing 
action, or starved through the lack of proper nutriment. 
That is hardly a true diagnosis of the prevailing condi- 
tion. The idea has buried itself in the consciousness of 
the masses. It is a novel and welcome experience for 
many. The background is largely, if not solely, eco- 
nomic. One must assume, therefore, that the remedy 
should spring from that source. However, if the political 
aspect is over-emphasized or made to transcend all other 
considerations, there is no telling how far the program 
may go, for there is an old saying, but true, that ‘the 
wheel that screeches the loudest gets the grease.’ ” 








THANK YOU! 
May 23, 1938. 
Drug and Cosmetic Industry 
101 West 31st Street 
New York, New York 
Gentlemen: 

We subscribe to some sixty-five drug and medical 
journals for use by our technical staff and for preserva- 
tion in our library. 

All of these are carefully scanned, and a large propor- 
tion of them thoroughly studied. 

It is the custom of those who read the journals to 
mark the items that are particularly interesting and ap- 
plicable in our business. In the April number of Drua 
AND Cosmetic INpustrRY, fourteen items were marked 
as being of particular interest to us. 

I believe this is pretty nearly, if not quite, a record 
for an individual issue. I congratulate you on a very 
interesting number. 

Yours truly, 
Carroll Dunham Smith Pharmacal Company 
CARROLL DUNHAM SMITH, 
President. 
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Wt a record attendance the Toilet Goods Associa- 
tion opened its annual meeting at the Biltmore 
Hotel, New York, on May 24. Opening in the morning 
with roll call, communications, and appointment of 
nominating and auditing committees, President Her- 
man L. Brooks delivered his address immediately fol- 
lowing lunch. 


With reference to the Cosmetic Tax, Mr. Brooks said: 

“We are faced with the disappointment that no 
change has been made to either repeal or reduce the 
unjust and discriminatory excise tax as it applies to us. 
We are happy that some of our members and friends— 
manufacturers of soap, tooth paste, and dentifrices— 
have been given relief. We are likewise regretful that 
the proposal made to Congress to eliminate the tax from 
all articles selling up to 9c wholesale was not included in 
the final bill. It has been gossiped that the Association 
opposed this. That is not the case.” 

Referring to the Robinson-Patman Act, Mr. Brooks 
observed: 

“Tt was hoped that by now the Commission would 
have handed down some interpreting decisions, so that 
we would have a clearer understanding of many of the 
clauses which, when read and discussed, are found con- 
fusing, and in some instances contradictory. Unfortu- 
nately that is not the case. As a matter of fact, a few 
days ago three of the firms who have already had a few 
hearings again received notices that additional testi- 
mony will have to be taken. Therefore we have nothing 
conclusive to report to you, and we still do not know 
how the commission itself stands on some highly de- 
batable points.” 
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Stating that the Robinson-Patman was a live issue a 
year ago, but is now marking time, Mr. Brooks turned 
to the Wheeler-Lea Act in the following words: 

“Congress, probably believing that we should never 
have a dull moment in this industry, has presented us 
with a new “nut” to crack—not quite as difficult a one, 
I grant you, as the other law, but nevertheless one 
which, in its implication and wording, is of serious im- 
port to all of us. I refer to the Wheeler-Lea Bill. About 
nine months ago we proposed to the National Retail 
Dry Goods Association (this was before the passage of 
the Wheeler-Lea Bill) that a joint committee be set up 
by it and ourselves to discuss many problems of mutual 
interest. We felt that this closer liaison between im- 
portant retail outlets and manufacturers would help to 
simplify many of our problems. Your secretary and 
your president visited the offices of this organization 
and elaborated on this idea. Nothing happened for 
sometime. About two months ago, we received a call 
from the Chairman of the Vendors’ Relations Commis- 
sion to visit him and its members to discuss the Wheeler- 
Lea Bill. Two meetings have since been held, for, as 
you know, this piece of legislation is of great importance 
to our customers.” 

Stating that the Miller-Tydings Bill had become law 
since the last annual meeting, and that forty-three 
states now have fair trade laws, Mr. Brooks said: 

“T trust, however, that our joy is not making us too 
smug, for I am fearful that in view of the publicity dis- 
seminated by certain retailers, as well as advertising 
that appears over their names, if we do not constantly 
keep alive the reasons why fair trade is necessary and 
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vital to this industry, and to most retailers, legislators 
may in the future repeal the laws that were finally 
passed after many years of pleading for them, in which 
objective other associations and thousands of retailers 
joined. I therefore urge upon you that I consider an 
imperative need of never losing an opportunity, either 
through your contacts with your customers, personal 
relations that you may have with state legislators or 
Congressmen, to point out to them why fair trade laws 
must remain on the statute books. The battle was a 
long struggle, but finally was won. Let us be sure we 
keep our gains.” 

On the subject of legislation Mr. Brooks made the 
following remarks: 

“Since the last Convention there have been intro- 
duced at regular special legislative sessions of 23 states 
63 bills affecting this industry. [ am happy to report 
that this is far less than the number introduced from 
May 1936 to May 1937. Maybe we are no longer quite 
the target that we were in the past. Though it must 
not be overlooked that fewer state legislatures met in 
regular session these past few months. Some states, as 
you probably know, only meet every other year, and 
from 1938 to 1939 many more of them will convene. 
Hence, we must be on our guard, and prepare in ad- 
vance for what may be the temper and desire of such 
legislative bodies. This association, of course, interested 
itself in all of these 63 bills, many of them in collabora- 
tion with the Proprietary Association, Soap & Gly- 
cerine Association, and other drug organizations. Many 
of these measures, if enacted, would have had serious 
repercussions upon us. One of the most damaging was 
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HERMAN L. BROOKS, RE-ELECTED PRESIDENT 


Officers 
President 
Herman L. Brooks, Coty, Inc. 
First Vice-president 
Cecil Smith, Yardley & Company 
Second Vice-president 
E. B. Hurlburt, J. B. Williams Co. 
Third Vice-president 
H. P. Willats, Colonial Dames, Inc. 
Treasurer 
aul F. Vallee, Roger & Gallet 
Secretary 
J. I. Poses, A. A. Vantine Products Corporation 
Executive Secretary 
Charles S. Welch 
Executive Board 
C. M. Baker, Pond Extract Company. 
H. Clyde Balsley, Katherine A. Macdonald. 
A. H. Bergmann, Oxzyn Company. 
aul H. Douglas, Bourjois, Inc. 
A. E. Johnston, Colgate-Palmolive-Peet Company. 
J. H. Helfrich, Helfrich Laboratories. 
D. H. McConnell Jr., California Perfume Company. 
Karl A. Means, Bristol-Myers Company. 
D. J. Mulster, Ferd. Muhlens, Inc. 
C. A. Pennock, Richard Hudnut. 
George A. Wrisley, Allen B. Wrisley Company. 
H. R. Shehan, Wildroot Co. 
J. M. Buck, Jr., Plough, Inc. 
A. Lieberfield, Caron Corporation. 
C. W. Godefry, Godefry Manufacturing Co. 





the trade-mark registration laws, particularly the bill 
introduced in New Jersey. Had this passed, the regis- 
tration fee under it, and the cost attached to completing 
the registration of trade names would have, we esti- 
mated, cost manufacturers wishing to do business in 
that state about $100,000. Among the measures that 
were offered were Food, Drug, and Cosmetic Bills. If 
these should be enacted into law, they would have been 
as expensive to comply with as the present Louisiana 
Act and the Maine Registration law. These bills, when 
originally proposed, are bad enough, but once enacted 
become worse, because those in charge of them think up 
more and new regulations all the time. For example, 
when passed, the Maine law provided that just prod- 
ucts themselves were to be registered, but recently the 
Administrators are demanding that every variation of a 
product be the subject of a separate registration, such 
as each different shade of face powder, each shade of 
rouge, etc., etc. This of course increases the nuisance, 
and adds considerable to the expense. Steps are being 
taken to have this state modify some, if not all, of these 
extra registrations. Realizing this, extra effort was 
made to oppose similar bills in other states, and fortu- 
nately all of them have been defeated. We have been 
urging, as you know, and I think voicing your thoughts, 
the passage of a Federal Food, Drug and Cosmetic Act, 
for we believe that a national law of this kind would 
dissuade state legislators from enacting more than 
enabling measures.” 

Following Mr. Brooks address, the meeting took up 
the subject of the New York World’s Fair 1939. Talks 
were given by H. Gregory Thomas, managing director 
of Perfumery & Cosmetic Exhibits, Inc., Grover A. 
Whelan, president of New York World’s Fair 1939, 
Inc., and Donald Desky, director of design of Perfum- 
ery & Cosmetics Exhibits, Inc. 

Hugo Mock, counsel for the association, in his report 
on legislation gave the opinion that the section of the 
Wheeler-Lea Act which requires that advertisements 
give warnings against the results of usage of a product 
has no great importance to the manufacturers of per- 
In fact, Mr. Mock makes it all 
very simple, concluding that: 

“The all important thing to remember about the 
Wheeler-Lea Bill is that every bit of printed matter in 


relation to the product, whether label, circular, carton, 


fumes and cosmetics. 


or advertising, must be simply truthful.” 

Trying to give the meaning to manufacturers of the 
laws recently enacted and the trend in legislation, Mr. 
Mock concluded with the following pertinent remarks: 

“Firstly, | would say, regulate yourselves or have it 
done for you. Some of these laws are the result of con- 
sumer demands, some are the result of demands by 
groups of retailers. 

“Secondly, I would say that the trend of legislation is 


to minimize the personal relation between the manu- 
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facturer and the buyer of your merchandise. The tend- 
ency is to have you treat all of your customers alike, 
very much like the relationship between the gas and 
electric company and its customers. 

“Thirdly, more truth in advertising. In the future 
your advertising or other forms of printed matter will 
have to be truthful not merely truthful in the legal 
sense but in the ordinary common sense interpretation 
of the word. I do not want to reflect too much upon the 
legal profession, but I would say the English used 
should be such as should not require the services of a 
lawyer to interpret it. 

“Perhaps this is going to embarrass some manufac- 
turers momentarily but a closer adherence to the truth 
also has its constructive side. In a year or two after 
truth has been the rule and not the exception in adver- 
tising, consumers who read advertising will begin to be- 
lieve it all and will not immediately discount it 80° for 
exaggeration. There is still room for romance and ad- 
venture in business but it should be in your research 
departments and not in your advertising copy. 

“And one last suggestion with which many of you will 
heartily disagree. For better or for worse, the trend of 
the times is decentralization of cities and of industries, 
the discouragement of gigantic corporations, of enter- 
prises that absorb too great a percentage of a total of an 
industry. 

“T believe some of you might well borrow a leaf from 
the experience of those who have been the pioneers in 
this industry. I mean the French houses whose aim has 
not been bigness, but quality, and who are quite satis- 
fied year after year to keep the business they have with- 
out greatly increasing it. Large quotas do not always 
mean large profits, and though it may not be the tradi- 
tional habit of American enterprise, a prosperous indus- 
try will be more happily represented by a number of 
small concerns making a reasonable profit than by a 
few gigantic corporations engaged in bitter competition 
with each other and handing over most of their profits 
to their distributors. 

“The cosmetic industry has come of age, its gypsy 
days are over and it is time for it to take its place as one 
of the industries that cater to the basic needs of Amer- 
ican men and women.” 

On the second day of the meeting, no sessions were 
held, the day being given over to the Golf Tournament 
which was held at Canoe Brook Country Club, Summit, 
N. J. The morning of the third day was given over toa 
closed meeting to which only active members of the 
association were invited. 

At the afternoon session of the third day, H. Gregory 
Thomas, director of the Board of Standards of the asso- 
ciation delivered a most interesting and comprehensive 
report, telling of the large amount of work undertaken 
by this Board during the past year. 
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DEODORANT SALES 


We present interesting facts and figures 
concerning the market for deodorants, 


for which the season of heavy demand 


is at hand. 


of deodorants do approxi- 
mately 12 per cent. of 
their business. This com- 
pares with 5 per cent. in 
December which is the 
low month of the year. 
Thus, as might be ex- 
pected, summer sales con- 





tinue to be well over twice as heavy as those during the 
cooler months, despite increasing emphasis upon all-year 
‘round deodorant use. But at the same time, an indus- 
try which started about the turn of the century, today 
does an estimated business of $4,200,000 wholesale, 
with the best seller in dollar volume, doing well over a 
million dollars a year. 

\ curious anomally in the deodorant field is the fact 
that while liquid deodorants still lead in the number of 
users, pastes lead in dollar volume due to their higher 
rate of consumption. Thus it is estimated that slightly 
over 50 per cent. of deodorant users use liquids and 
something under 50 per cent. use pastes, while some 
15 per cent. use powders and about 2 per cent. sticks. 
The 17 per cent. difference here, represents, of course, 
those who use more than one type of deodorant. 
(While the term deodorant is used here in its all- 
inclusive sense, it should be pointed out that the 
liquids and at least two of the newer pastes, are more 
properly called anti- or non-perspirants. ) 

The big thing in the deodorant field has been the 
rapidly increasing volume of sales in the 10-cent sizes, 
which indicates that even women in the lower income 
classes have become persuaded of the danger to both 
social and economic success which deodorant adver- 
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| Deen the month of 
June manufacturers 


tisers have insisted accompanies the possession of 
dread B.O. That the male element has also been per- 
suaded to some degree is indicated by estimates which 
indicate that about 20 per cent. of men today use a 
deodorant. But the real growth in the deodorant 
business has more or less paralleled the growth in 
10-cent sales which, since 1931, have increased from 
just a few per cent. of the dollar volume, to some 40 
per cent. of the total volume. Practically all of this 
of course is done in the syndicate stores, with the drug 
stores doing roughly another 40 per cent., and the de- 
partment stores about 20 per cent. of the whole 
business. 

With an estimated 20 per cent. of men using de- 
odorants, women represent by far the biggest market 
for these products, with 60 per cent. estimated to be 
deodorant users. It is to the women especially that 
the manufacturers of powder deodorants owe the rapid 
increase in their market during the past five years. 
For the market for powder deodorants has become 
almost wholly one for sanitary napkin use with about 
25 per cent. of women using a deodorant in powder 
form for this purpose today as compared with less than 
10 per cent. five years ago. 

Of those who use deodorants, it is optimistically 
estimated that over 80 per cent. use the deodorant 
all year ‘round. The largest use of course is in the 
underarm area and although close to half the de- 
odorant users would like to stop perspiration in that 
area, their deodorant purchases indicate no correlation 
with this desire. In other words, the consumer makes 
no distinction between a deodorant and non-per- 
spirant. Convenience in use and freedom from irri- 
tation and possible harm to fabrics seem to be the 
chief requisites from the consumer’s point of view. 
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THE 


A S USUAL, the annual meeting of the Proprietary 
Association, held at the Hotel Biltmore, New 
York, May 16, 17, 18, was a most intensive meeting. 


With an attendance above that at any other meeting of 


the association, the first day was given over to meeting 
of the scientific, foreign trade, and veterinary sections 
of the association. The first general session opened on 
the second day with reception of delegates from other 
associations and guests. 

The afternoon session of the first day was eagerly 
awaited because Federal Trade Commissioner was to 
address the association on the Wheeler-Lea Bill. Com- 
missioner Freer read a carefully prepared speech in 
which he recited parts of the Wheeler-Lea Bill, told the 
members that they when advertising was false, and 
generally did nothing to relieve the members of the 
problems in their minds. As soon as Commissioner 
finished his talk, he left because he had a dinner engage- 
ment in Washington. Consequently no one had the 
opportunity to ask any questions, and all were left in a 
state of complete bewilderment. 

William Y. Preyer, chairman of the advisory com- 
mittee on advertising, spoke on truth in advertising, 
Mr. Preyer said in part: 

“The honest manufacturer and the honest advertising 
agent welcomes this day when the integrity of advertis- 
ing is protected by law and when dishonest advertisers 
can no longer embarrass a great industry. 

“The philosophical basis of this movement has been 
to protect the consumer from misleading statements 
and at the same time protect the integrity of the honest 
manufacturer. 

“If good advertising is to be measured by restraints 
upon unreasonable claims, then I believe it can be said 
that the advertising of packaged medicines today is as 
good, if not better, than that of any other consumer 
products. 

“I believe that the sweeping changes which have 
come about through self-regulation put the Proprietary 
Association in an excellent position easily to conform 
to new regulations which may be promulgated by the 
Federal Trade wider powers 
granted by the Wheeler-Lea amendments. 

“With the enactment of the Wheeler-Lea amend- 
ments, the work of the Advisory Committee takes on 


Commission under its 
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new significance. Advertising control is no longer on 
a voluntary basis. It is now the law of the land. 

“The advertiser who has played a clean game will 
have no difficulty but the advertiser who has been in 
the habit of taking dangerous chances expecting to 
slide out of a complaint will now have to play ball or be 
tagged out.” 

Dr. F. J. Cullen, general representative of the asso- 
ciation, concluded the session of the first general meet- 
ing. Dr. Cullen said in part: 

“We are all aware of the fact that the very founda- 
tion of business is confidence which springs from in- 
tegrity, fair dealing, efficacious products, and finally, 
mutual benefit. In no activity of business are higher 
standards of business conduct more essential than in 
advertising. If advertising is to perform its true func- 
tion the purchaser must have confidence in the prepara- 
tion advertised. Lack of honesty and truth eventually 
break down confidence and defeat the only function of 
advertising. Any departure from truth, or any state- 
ment that is misleading, can only result in placing 
obstacles in the way of the orderly distribution of your 
product. 

“Your association was the first to establish a policy 
of self-regulation of advertising. This was done with the 
express purpose of promoting truth, good taste, and 
common sense in advertising, and thus to increase pub- 
lic respect for, and confidence in, packaged medicines. 

“Truthful advertising will produce sales. When ad- 
vertising statements are based upon facts, sales will 
probably rise more slowly but since they are built on a 
solid foundation they will continue to rise, and the 
product advertised will become a permanent article of 
commerce. 

“By this time the manufacturer should fully realize 
that he is responsible for every statement that is made 
for the purpose of furthering the sale of his preparation. 
Advertising agencies and other media for the distribu- 
tion of copy are erempl under the amended Federal 
Trade Commission Act, except as they may be subject 
to the injunction provisions of paragraph (a), Section 
13. If legal action is taken against the manufacturer, 
his labeling, or advertising, it is he who must pay. It is 
his product that is stigmatized through press releases 
issued by the Federal Trade Commission, based on a 


June ’38: 42, 6 




















EETING 





= 


Cease and Desist Order or a stipulation. Since the 
enactment of the Food and Drugs Act of 1906 it has 
been the manufacturer’s product and his firm against 
which Notices of Judgment have been issued by the 
Food and Drug Administration, and for many years it 
has been his company against which stipulations or 
fraud orders have been issued by the Post Office 
Department. 

“Therefore, the manufacturer should realize that he 
must take every possible precaution to see that his 
labels and advertising comply strictly with the require- 
ments of the various acts before it is used. He must 
insist that his advertising agency base statements made 
concerning his preparation on facts, and, further, that 
the trade puffery used in copy be within reason. 

“| realize that keen competition exists between cer- 
tain types of products, and that it is a temptation for 
one manufacturer to attempt to keep his advertising 
claims equal to or better than those of his competitor, 
but if your claims are extravagant and you are called 
before one of the Federal agencies, meeting competition 
by this method would certainly not constitute a 
defense.” 

On the closing day, Lee H. Bristol, chairman of the 
committee on public relations, told of the great oppor- 
tunity for improving public relations presented by the 
consumer movement that is now under way. Earle 
Meyer reported on his work as the active one engaged 
in the work of the public relations committee. 

James F. Hoge, general counsel of the association, 
spoke of legislative problems of the past year, and ad- 
vised on conduct under the laws which have been 
enacted. Pertinent paragraphs from Mr. Hoge’s talk 
follow: 

“There is a splendid constructive job that could be 
done here by the drug industry as a whole. The drug 
industry acting as a unit—without regard to whether it 
is the proprietary, or the ethical, or the manufacturing, 
or the distributing divisions of it—should set itself for 
an intelligent, affirmative endeavor to simplify and 
modernize the regulatory control of the manufacture 
and sale of drugs throughout the nation. 

“It is certainly not too soon—the very hour is here 
when the industry ought to concern itself with the 
prospect of over forty State legislatures next year, and 
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Officers 
President 
George H. Miller, Musterole Company 
Honorary Vice-president 
Dr. \. Mott Pierce 
First Vice-president 
Charles S. Beardsley, Miles Laboratories 
Second Vice-president 
Robert L. Lund, Lambert Pharmacal Company 
Third Vice-president 
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Evecultive Committee 
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Frank G. Hall. 


the opportunity presented then to avoid further con- 
fusion and, if the Federal food and drug bill has been 
enacted, to seek uniform legislation which conforms to 
the Federal. 

“Perhaps one of the most informative things that the 
industry could do, not only for itself but for the public, 
would be to undertake a definite showing of the volume, 
extent, and nature of drug control that exists in this 
country. It would be a complete answer to those who 
create the impression that it is an unregulated industry. 
It would be a complete exposition of the handicaps 
under which the industry operates through conflicting 
control. It would be a graphic answer to further con- 
flicting proposals. It would serve the public, as well as 
the industry, in opening the way for more uniform and 
complementary regulation.” 
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oak HE first golf tournament of the recently 
. organized Bims was held at the Baltustrol 
Country Club, May 10. The threatening 
weather and heavy showers failed to 
dampen the enthusiasm of the members, 
and sixty were on hand for golf, and a 
total of eighty for dinner in the evening. 
Dinner was served in the spacious grillroom of the 
Baltusrol Club and spontaneous entertainment was 
furnished by members themselves such as Charles 
Tanner, of the Liggett Drug Company, W. Kyle Shef- 
field, of the New England Collapsible Tube Company, 
and H. D. Porter, of Commercial Solvents Corporation. 

Despite the heavy showers in the morning, the after- 
noon cleared off to perfect golf weather. Following the 
dinner, several card games started and continued until 
the early hours. 

The association, the initials of which stand for Buy- 
ers, Importers, Manufacturers, Salesmen, now has a 
total of two hundred men from the cosmetic, perfume, 
and allied fields. The Bims was organized for the promo- 
tion of good fellowship, and one rule of the association 
is that every one pays his own. It is against the rules of 
the organization for one member to treat another. 

Another rule of the Bims is that non-players are 
eligible for prizes at the golf tournaments to the same 
degree as players are eligible. This rule is an innovation 
which is expected to swell the attendance at these 
tournaments. 
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Four more golf tournaments are planned for this 
season. The next one is to be held at Winged Foot, on 
June twenty-first. The other tournaments will be held 
the week of July eighteenth, week of August twenty- 
second, and the final tournament of the season on 
Thursday, September twenty-second. The first tourna- 
ment was limited to members, but it is thought that 
this will be changed as the season progresses. 

The Prize Committee consisting of Charles W. Darr, 
of Harriet Hubbard Ayer, Harry Griffiths, of Pennsyl- 
vania Drug Company, and B. H. Badanes, of McKesson 
& Robbins, did an excellent job in the purchase of the 
prizes and innumerable favorable comments were heard. 

Albert C. Burgund of Carr-Lowrey Glass Company 
did excellent work as chairman of the Handicap Com- 
mittee. Martin F. Schultes, of the Hewitt Soap Com- 
pany is chairman of the General Committee of the or- 
ganization, and he was very busy carrying out the 
wishes of the General Committee. All prize winners at 
the tournament were grouped in one class and selected 
numbers from a hat to determine the order of choice of 
the prizes. 

Prize winners at the opening tournament were: C. R. 
(Bud) Keeley, Toilet Requisites; Charles E. Kelly, 
Hagerty Bros. & Co.; William Bonyun, Daggett & 


Ramsdell; Charles J. Tanner, Liggett Drug Co.; 
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Edward J. Kessling, E. Kessling Thermometer Co.; 
H. D. Porter, Commercial Solvents Corp.; Herbert B. 
Sliger, Commercial Solvents Corp.; W. F. Zimmerman, 
Helfrich Labs. of N. Y., Inc.; G. T. Daggett, Daggett & 
Ramsdell; J. E. Valentine, Oxzyn Company; Peter L. 
Forsman, C. H. Forsman & Co.; Frank W. Mahr, 
Blake Manufacturing Co.; Paul Miller, Int’l Cellucot- 
ton Products Co.; Stanley Sapery, Victor Metal Prod- 
ucts; William Alexander, Personal Products Corp.; 
Fred W. Webster, Sagamore Metal Goods Co.; B. H. 
3adanes, McKesson & Robbins. 
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TWO NEW VITAMINS, Li and Lo 


Gre the years 1910-1911, when Casimir Funk an- 
nounced the isolation of a crystalline antineuritic 
factor and named it “‘vitamine,’’ the number of factors 
which have been shown to be components of the vita- 
min B complex has markedly increased. In “‘Physiolog- 
ical Reviews” (1929), McCollum and Kruse listed the 
names under which the B factor had been reported as 
follows: 


Substance Curing Substance Promot- 


Year Worker Polyneuritis ing Growth 
(in rats) 

1908 Schaumann Activator 
1911 Funk Vitamine 
1912 Edie Torulin 
1912) Suzuki Oryzanin 
1912 Tsuzuki Antiberberin 
1916 McCollum & 

Kennedy Water-soluble B Water-soluble B 
1918 Abderhalden 

& Schaumann Eutonin Nutramine 
1919 Mitchell Antineuritic Growth promoting 

vitamin water-soluble B 
1920 Hofmeister Antineuritin and 
Oridin 

1920 Drummond Vitamin B Vitamin B 
1921 McDonald & 

McCollum Vitamin B Vitamin B 
1927 Sherman and 

Axtmayer Vitamin F Vitamin B complex 
1927 Chick and Roscoe  Antineuritic Water-soluble B 


vitamin 


1928 Accessory Factor 


Commission Vitamin B; Vitamin B 


1930 American Usage Vitamin B Vitamin G 
1930 League of Nations 


Commission Vitamin B, Vitamin Be 


Mitchell (1919) was the first to suggest that McCol- 
lum and Kennedy’s “‘water-soluble B” might be a com- 
plex of more than one vitamin. The current resolution 
of the water-soluble B complex was discussed in the 
September, 1937 number of THE DruGc aNnp CosMeETIC 
INpustry. In that article what McCollum and Ken- 
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nedy defined as “water-soluble B” was postulated to 
contain seven vitamins; viz., Vitamin B or B,, Vitamin 
G or Bs, Vitamin Bs, Vitamin By, Vitamin B;, Vitamin 
By, and Goldberger’s P-P Body. 

Sure and Schilling (1928) demonstrated that during 
lactation in rats there is an increased requirement of 
vitamin B,. Tarr and MecNeile (1935) fed one group of 
women increased amounts of vitamin B and minerals, 
and observed that this group had higher hemoglobin 
values, were completely free from gastric and intestinal 
atony, and lactated more successfully. It has been 
shown also that the content of human milk depends 
primarily on the quantity of this vitamin ingested by 
the mother. The Committee on Nutrition of the League 
of Nations recommends a daily intake of 154 to 254 
International Units of B, for pregnant and Nursing 
women. 

Whitfield, in 1899, stated that the polyneuritis of 
pregnancy was a result of excessive vomiting. Strauss 
and McDonald (1933) considered the polyneuritis of 
pregnancy to be a dietary deficiency disorder, similar 
to beriberi, and recommended that large quantities of 
vitamin B, be administered. These workers suggested 
the prophylactic use of vitamin B, in “‘pernicious vom- 
iting of pregnancy.” Plass and Mengert stated that in- 
telligent prophylaxis demands an adequate amount of 
this vitamin during and after hyperemesis gravidarum, 
and pointed out the potential risk, in view of the present 
tendency to force a high carbohydrate diet on patients 
suffering from the vomiting of pregnancy, of producing 
vitamin deficiencies, unless special attention is paid to 
insuring adequate quantities of foods rich in the vitamin 
factors. 

It was not until 1934, when Nakahara, Inuka and 
Kato published their findings, in the Proceedings of the 
Imperial Academy of Japan, that any claims were 
made concerning the experimental distinction and the 
actual existence of a specific lactation factor in the 
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Japanese scientists claim that in order 
to secure normal lactation, two hitherto 
unidentified factors of the Vitamin B 
complex must be present in the diet in 


adequate amounts, Li and L2. 


vitamin B complex. In 1936 these three workers and 5. 
Ugami (Sci. Jap. Instit. Phys. Chem. Res., 29: 47, 
1936) announced that further investigations and ob- 
servations justified the consideration of this lactation 
factor as a new vitamin. 

These investigators formulated a diet which was 
complete except for lactation. They found that a mix- 
ture of polished rice powder (75), fish protein (10), but- 
ter (10), and MeCollum’s Salt Mixture (5), adequately 
supplemented with acid earth absorbate of yeast ex- 
tract, represented such a diet. When placed on this 
diet, they found that, in spite of excellent growth of 
young rats, normal pregnancy and parturition, the an- 
imals failed to rear their offspring of the first as well as 
of the second litters. 

These investigators claim that in order to insure 
normal lactation, two hitherto unidentified factors 
must be included in the diet. These two factors they 
have named L, and Ls. They present experimental 
proof that the two factors are different substances by 
showing that a large amount of one factor cannot sub- 
stitute for the other factor; also that the two factors 
are equally essential because one is without effect in the 
absence of the other. 

They separated factor L, from beef liver extract by 
removing the vitamin B complex by adsorption on acid 
earth at pH 3-4, precipitating from the non-adsorbable 
fraction with barium hydroxide and methyl alcohol, re- 
moving the water-soluble material (glycogen) from the 
precipitate, and finally preciptiating from an aqueous 
solution with WO;.2H;PO,4. The crude precipitate ob- 
tained, it is claimed, proved active in the estimated 
daily quantity of less than 50 milligrams per rat. 

The factor Lz was obtained from baker’s yeast by re- 
moving, in similar fashion, from the extract the vitamin 
B complex by adsorption on acid earth, precipitating 
from the filtrate with WO 3.2H,PO,, and again with 
silver nitrate and barium hydroxide. They claim that 
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this preparation was effective in daily quantities of 15 
milligrams per rat. They state that beef liver does not 
contain Lo, and that baker’s yeast seems to contain 
no Ly. 

The exact physiological role of L, and Lz has not been 
established. These workers observed that if the normal 
lactation mechanism is established with the first litter 
in the presence of the L factors, they are not required in 
so large an amount as is required for the first lactation. 
The theory is offered that the L factors may have a 
specific relation to the maturation or first functioning 
of the lactation mechanism. 

[t is the opinion of these investigators that from the 
point of view of nutritional study, these lactation 
factors must be regarded as vitamins, because of the 
evidence they have presented that the animals depend 
entirely on a dietary supply for these factors, which 
apparently are effective in very minute quantities. 
They have proposed, therefore, that these factors be 
known as vitamin L,; and Ls, and that together they 
constitute the vitamin L complex. 

According to R. E. Remington, the most potent 
sources of vitamin B, are beans, pinto, dry lean pork, 
and wheat germ; excellent sources include cottonseed 
meal, milk, peanuts, soy beans and oysters; and good 
sources are green beans, red kidney beans, lima beans, 
broccoli, head cabbage, cantaloupe, carrots, chestnuts, 
collards, hazelnuts, kale, kohlrabi, orange juice, 
parsnips, dried peas, pineapple, potatoes, brown rice, 
spinach, sweet potatoes, turnip greens, watercress, 
whole wheat, wheat bran, lean beef, eggs, beef heart, 
kidney, liver, fish roe, and brains. 


Isolation of Vitamin Bg 
P. Gyorgy, of the Western Reserve University School 
of Medicine recently announced (April, 1938) the isola- 
tion of chemically pure crystals of vitamin Bg. 
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PUNDAMENTALS OF 
AIR CONDITIONING 


By V. P. VICTOR, M. E. 


 emonieng solution of any technical problem is the 


result of—first, a careful collection and analysis of 


data with proper evaluation of all variables, and— 
second, of a correct application and use of underlying 
basic principles. 

In air conditioning practice, the application phase 
consists of design of apparatus and means for producing 
air movement and purification. 

Duty and size of the apparatus are determined by 
computations of heat loads and rates of heat transfer. 

Thus, the theoretical side of air conditioning is a 
branch of the general science of thermodynamics, which 
deals primarily with conversion of heat energy. 

In atmospheric air there is always a certain amount 
of water vapor present, usually in a superheated state. 
The thermodynamic calculations involved in the deter- 
mination of physical changes of air-water vapor mixture 
produced by variations in the heat and moisture con- 
tents are quite complicated and somewhat abstract. 

In order to facilitate these computations and to bring 
them closer to actual practice, a number of so-called 
psychrometric charts have been plotted. These charts 
show essentially the relation between total 
heat and amount of vapor present in the 
air and the resultant temperature of such 
a mixture. Certain standard terminology 
is used on these charts, and, hence, 
throughout air conditioning work. Before 
the presentation of the actual use of a 
psychrometric chart, we will review the 
meaning of these terms: 

1. Dry bulb temperature is the tem- 
perature of the air-water vapor mixture 
as measured by a plain thermometer. 

2. Wet bulb temperature is the tem- 
perature of the air-vapor mixture as 
measured by a thermometer with a moist 
wick or cloth placed over the bulb of that 
thermometer and exposed to a strong cur- 
rent of air. Depending upon the amount 


of water evaporated from the wick, a thermometer will 
indicate a temperature lower than the dry bulb reading. 
This depression is directly proportional to the ability of 
air-water vapor mixture surrounding the thermometer 
to absorb additional moisture. The wet bulb reading, 
regardless of the dry bulb temperature, is also a direct 
indicator of the total heat present, usually expressed in 
BTU. per pound of air saturated with moisture. 

Inasmuch as the total heat content at a given wet 
bulb temperature remains constant, the lines of wet 
bulb temperatures on the psychrometric chart are 
known as adiabatic. Any process during which no heat 
is added or removed is called adiabatic. Thus the wet 
bulb temperature has also been known heretofore as 
that of adiabatic saturation. With the recent advent of 
adsorption and adsorption cycles, the wet bulb tem- 
perature may be rightfully called the temperature of 
adiabatic dehumidification. 

3. Dew point temperature is the temperature al 
which the vapor in the air is in a saturated state. In 
other words, the air cannot absorb any additional mois- 
ture, and the slightest reduction in the temperature will 








































INTRODUCTION 

The purpose of this first article on the art of 
Air Conditioning is to present a readable and 
easily understandable account of various defini- 
tions and conceptions, as well as to outline their 
significance in the actual practice. Emphasis will 
be placed on the industrial phase of air con- 
ditioning. 

No explanations or references to any forms 
of mathematic expressions will be made through- 
out this series of articles. 


On the opposite page is shown a large spray type air washer 
with water cooling and heating coils. Below is shown air cool- 
ing and dehumidifying coils. At the right is an inside view of an 
air washer, showing spray water nozzles in the center, water 
cooling coils on the right, and water heating coils below under 
the water. 


cause some of the vapor to condense. For this reason 
the dew point temperature is otherwise known as the 
saturation temperature, and is also a positive indicator 
of the moisture present in the air. The weight of vapor 
is expressed in grains per cubic foot of air or in grains 
per pound of air. It is obvious that when the saturation 
temperature is reached all three temperatures, namely 
dry bulb, wet bulb and the dew point are identical. 
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Both the dew point and the wet bulb 
temperatures are directly proportional to the 
moisture and heat contents of the air, re- 
spectively. The higher these temperatures 
the greater the heat or moisture present. 









In industrial air conditioning work, high 
dew point temperatures are encountered 
very often. At higher temperature the water 
vapor is usually called steam. 









According to Dalton’s law of partial gas 
pressures at atmospheric pressure and below 
212° F., any steam or water vapor in a 
saturated state can exist only in the presence 
of air at the same temperature as the steam. 










Any increase in the temperature of this 
mixture will superheat the steam. 






™ 


At 212° F. and again at the atmospheric 

5 is 
yressure, saturated steam can exist only in 
I A 







the total absence of the air. Conversely, no 
saturated steam can exist at atmospheric 
pressure and at a temperature higher than 
212° F. Thus the term of dew point tem- 
perature ceases to apply to temperatures in excess of 
212° F. The meaning of the above statements is that 
air-steam mixtures with dew point temperatures ap- 
proximating 212° F. contain mostly steam and very 
little air. Heating such a mixture to higher temperatures 
will not alter the relative amounts of air and steam 
present, but will cause the superheating of the steam 
and heating up of the air. This principle has been re- 
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cently very successfully utilized in the design of the so- 
called superheated-steam dryers, which are otherwise 
known as flash-off type dryers. A subsequent article on 
drying will deal with this subject in greater detail. 

4. Relative humidity designates the ratio of the 
weight of vapor present to the maximum weight of 
vapor which the same volume or weight of air could 
hold without any changes in temperature. This defini- 
tion implies that the addition of moisture to the air 
must be done at the same temperature. Any process in 
which various changes take place at a constant tem- 
perature is called isothermal. In nature or in engineer- 
ing practice there are exceptionally few isothermal 
changes to be found. Thus the percentage of relative 
humidity indicates nothing definite and only within a 
possible range of 60° F. to 100° F. may be associated 
with popular conceptions of dampness, comfort and 
dryness. 

The relative humidity is inversely proportional to the 
difference between the dry and dew point temperatures. 
One will also observe when looking at a psychrometric 
chart that for a fixed difference between these tempera- 
tures the relative humidity remains practically con- 
stant. This purely incidental relationship is utilized in 
certain types of industrial air conditioning work. In 
general, the difference between the dry and dew point 
temperatures is representative of the sensible heat 
present in the air, whereas the amount of latent heat 
present is a function of the dew point temperature only. 

The magnitude of the relative humidity has very 
little meaning from a practical point of view at low 
temperatures, and none whatsoever at elevated tem- 
peratures. For these reasons the use of absolute humid- 
ity instead of relative humidity should result in greater 
significance and precision. 

5. Absolute humidity expresses the weight of water 
vapor present in the air in grains per cubic foot or per 
one pound of air. Obviously, the absolute humidity 
depends entirely on the dew point temperature of the 
air. 

6. Vapor pressure, as the name implies, indicates the 
partial pressure of vapor in the air at atmospheric pres- 
sure, and is directly proportional to the absolute humid- 
ity or the dew point temperature. It is used in the de- 
termination of the possible moisture gains in the de- 
humidified spaces through the walls, floor, etc.; in cal- 
culation of moisture absorbing or adsorbing powers of 
various substances, and in certain cases of water drying 
or dehydration. 

In order to coordinate these definitions with the use 
of the psychrometric chart, we will discuss the graphical 
presentation of various paths of the air while under- 
going certain treatments or changes. 

The simplest process is the heating of the air, during 
which no moisture is added or removed. Constant 
moisture content signifies constant dew point tempera- 
tures, whereas the addition of heat causes the rise in the 
wet bulb temperature. Heating of the air obviously re- 
sults also in the increase of the dry bulb temperature. 
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This change is represented by a straight horizontal line 
from left to the right. Conversely, cooling of the air 
without affecting the moisture content is shown by the 


same line but in the opposite direction. 

Addition or removal of moisture will cause the path 
to slope upward or downward, respectively. The de- 
humidification of air, due to cooling, will involve a re- 
duction in all three—dry, wet and dew point tempera- 
tures. Humidification accompanied by heating will pro- 
duce the opposite effect. 

There are also certain adiabatic changes that may 
take place. These changes, from previous definitions, 
would involve the maintenance of a constant wet bulb 
temperature, or, in other words, the path of the air 
coincides with the wet bulb temperature line. Following 
the wet bulb line upward produces adiabatic saturation 
or humidification otherwise known as evaporative cool- 
ing, whereas the following of the wet bulb line down- 
ward is known as adiabatic dehumidification, which 
theoretically takes place during dehydration of air by 
activated alumina or by means of chemicals. In the 
latter case, the latent heat of the air is converted into 
sensible heat thus causing the rise in the dry bulb tem- 
perature. During evaporative cooling opposite results 
are produced. There are numerous occasions where re- 
duction in the dry bulb temperature at the expense of 
increased humidity could be advantageously utilized. 
From the above definitions and when observing a 
psychrometric chart, one will easily notice that fixing 
any two of the three temperatures, (dry, wet or dew 
point) will definitely establish the heat and moisture 
characteristics of the air. 

In order to cool and dehumidify a certain space dur- 
ing hot and humid Summer weather, the supply air 
from the apparatus must be somewhat cooler and dryer 
than the room air. This difference in the dry bulb 
temperatures is known as degrees of diffusion. In order 
to prevent excessive drafts even when using the very 
best type of outlets, the magnitude of diffusion should 
never exceed 25° F. During heating periods when the 
supply air is warmer than the room air, this tempera- 
ture difference may be as high as 60° F.. Dehumidifica- 
tion is measured by the difference in the dew point 
temperature of maintained or room air and that of the 
supply air. This difference is known as degrees of ab- 
sorption. Under reasonable conditions of air circula- 
tion and where there is no appreciable moisture gain in 
the space, the difference will seldom exceed 40° F. 

Thus the function of an air conditioning system from 
a thermodynamic or heat flow and balance point of 
view consists of the productions and control at will, of 
final characteristics of the air in the conditioned space 
taking into consideration the effects of constantly vary- 
ing heat and moisture loads imposed on the system and 
properly compensated for by the supply air. 

The problem is somewhat simplified when air at con- 
stant conditions is to be supplied all the time. 


(Continued on page 720) 
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CAMERA COSMETICS 


y= the scientists of the future dig into the ruins 
of our present civilization, the chances are that 
they will classify this particular period as either the 
“swing” era or the ““minicam” era. In our own youth, 
when life was much less complicated, we would tenderly 
lug our box camera on special trips or occasions for the 
express purpose of “taking pictures.’’ Taking pictures 
consisted simply in standing so that the bright sunlight 
fell directly on the subject 
and pushing the little lever 
at the camera’s side which 
opened and shut the lense 
with a satisfying clink. In 
those days our speech was 
not cluttered with such 
jargon as f.4, range finder, 
light filter, light meter, 
and the hundreds of other 
terms now become familiar 
to practically everyone 
through the tremendous 
impetus given to amateur 
photography by the de- 
velopment of the ‘candid 
camera” craze. 

The latest evidence of 
the size and importance of 
this photography market 
is the fact that Miner’s, 
Inc., has developed and is 
now marketing the first 
make-up kit designed for 
use by amateur photo- 
graphers. Miner’s, of 
course, has been in the 
professional make-up busi- 
ness since 1864, and along with Factor and Arden, has 
been marketing professional make-up for stage and 
screen and professional photographers. It was quite 
natural, therefore, for that company to sense the poten- 
tial market for the same type of thing among amateur 
photographers, now numbered in the millions, and to 
introduce a kit, priced at $2.00 retail, for sale through 
the photographic supply houses and camera stores. 

The complete outfit, which is attractively packaged, 
is called Miner’s Foto-Matic Make-Up Kit for black and 
white photography. It contains 5 shades of Foto-Matic 
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make-up, 3 shades of lining colors, 2 shades of face 
powder, 2 shades of lip rouge, cold cream, 2 puffs, eye- 
brow pencil and cleansing tissues. A booklet, “Making 
Up for the Camera”’ and full instructions for use accom- 
pany each kit. 

Although this is a kit of cosmetics, it is merchandised 
as a photographic accessory. It is designed for use by 
the amateur photographer to aid him in getting more 
satisfactory pictures. Ac- 
cording to “Making Up 
for the Camera,” ‘“‘the 
greatest ally to amateur 
and professional photo- 
graphers is that of correct 
facial make-up—not the 
make-up used by stage 
folk, but tones which have 
been especially developed 
for camera work. With 
proper make-up, it is pos- 
sible to glorify the por- 
trait, eliminating sallow- 
ness, uneven skin tones, 
blotches and minor facial 
defects that are exagger- 
ated by photographic re- 
production.” 

The next step, accord- 
ing to Miner’s, is a kit for 
color photography as soon 
as that art develops to a 
point where it is economi- 
cally possible for a wider 
range of amateurs. 

With camera cosmetics 
for a mass market comes a 
whole new set of technical terms. Base is first layer of 
cold cream: foundation is greasepaint coat also covering 
entire skin surface; lo highlight is to apply color lighter 
than foundation to features to be brought into prom- 
inence; shadowing is application of darker color to that 
part to be subdued; the orbil is the bone surrounding the 
eye; liners are colors for shadowing, highlighting, etc.; 
panchromatics are make-up colors for photographic 
work. They run to tans and browns since the ordinary 


flesh tints tend to photograph black. 
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Air Conditioning 
(Continued from page 718) 

Air conditioning apparatus and systems consist of: 

1. Heat Exchange Devices, such as refrigerating 
machinery, heating and cooling coils, air washers, 
and various auxiliary means for improving the 
operating efficiency. 

2. Air propelling, conveying, and distributing equip- 
ment, such as fans, duct work, air diffusers or 
grilles. 

3. Air purification means, such as filters, odor re- 
moval, ionizing, and ozonizing apparatus. 

1. Adiabatic dehumidification systems, such as 

Activated Alumina, Silica-gel, and those using 

solutions of various salts, namely, Calcium 
Chloride, Lithium Chloride, Calcium Bromide, 
etc. 

5. Coordinating equipment or controls, consisting of 
thermostats, humidistats, automatically operated 
valves and dampers. 

The most universal equipment item in air condition- 
ing is the spray water type air washer. By controlling 
the temperature of the spray water it is possible to heat 
and humidify the air; to cool and dehumidify the air; 
and finally by constantly using outside air and by simul- 
taneous recirculation of spray water to adiabatically re- 
duce the dry bulb temperature of this air, and to achieve 
evaporative cooling. There is also the possibility of re- 
claiming the heat from hot exhaust air by passing it 
through an air washer. Either the entire volume or only 
a portion of the spray water constantly supplied and re- 
moved would be the recipient of this reclaimed heat. 

Water cooling towers and evaporative type refrig- 
erating condensers are modifications of a spray type air 
washer. However, in spite of “washing” the air, the 
air washer has very poor dust removing capacity, pro- 
vided the dust consists of non-hydroscopic matter. Ad- 
ditional air cleaning devices (filters) are installed on the 
inlet and outlet side of a washer wherever extreme 
cleanliness of air is desirable. Film drying, certain food- 
stuffs, and similar products require similar treatment of 
the supply air. 

An air washer is also the only effective means of pro- 
ducing saturated air. For maintenance of certain condi- 
tions on a precision basis the control of moisture content 
of the air from the saturation or dew point temperature 
is imperative. 

In order to fully comprehend and visualize the func- 
tioning of various air conditioning systems and cycles, a 
careful study and understanding of definitions and the 
psychrometric chart is essential. Contrary to a popular 


belief, the entire scope of air conditioning can be under- 
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stood through the use of common sense. On the other 
hand, only highly trained technical men are capable of 


estimating and engineering industrial air conditioning 


systems. The designing engineer must possess exact 
knowledge of operating conditions in the given industry 
and after careful analysis decide what type of apparatus 
is best suited for the production of the required results. 

Purely practical considerations sometimes influence 
the design of the system to a considerably greater extent 


than the thermo-dynamic calculations. 


ON OPPOSITE PAGE 

The cornerstone of the Cosmetics Building of the New 
York World’s Fair 1939 was laid on May 12. As part of 
the dedication ceremony, Grover A. Whalen, president 
of the Fair Corporation, and Herman L. Brooks, presi- 
dent of Perfumery & Cosmetics Exhibits, Inc., made 
short addresses, and representatives of various com- 
panies in the industry deposited their products in the 
concrete cornerstone. After the close of the Fair, this is 
to be placed beneath a granite monolith, “The Shrine of 
Beauty,” in the Santa Rita Mountains of Arizona. 
Among those at the ceremony were (1) Herman L. 
Brooks, president, Toilet Goods Association, president, 
Perfumery & Cosmetics Exhibits, Inc., general man- 
ager, Coty, Inc. and Grover A. Whalen, president of the 
Fair Corporation; (2) H. Gregory Thomas, chairman, 
Board of Standards, Toilet Goods Association, man- 
aging director, Perfumery & Cosmetics Exhibits, Inc.; 


(3) eG: 


S. Welch, executive secretary, Toilet Goods 
Association, treasurer, Perfumery & Cosmetics Ex- 
hibits, Inc.; (4) Paul F. Vallee, of Roger & Gallet, 
treasurer, Toilet Goods Association, secretary, Per- 
fumery & Cosmetics Exhibits, Inc., and Curtis Cam- 
pagnie, Yardley & Co.; (5) Clara 
Ogilvie, Ogilvie Sisters; (6) B. A. Hayes, production 


vice-president, 


manager, Rigaud; (7) Marcel Michelin, member of the 
board, Perfumery & Cosmetics Exhibits, Inc., vice- 
(8) 


president and general manager, Pinaud, Inc.; 


Kdward Huisking, vice-president, Conti Products; 
(9) Marshall Mundheim, vice-president, Lightfoot 


Schultz Co., president, Antoine de Paris, president, 
Jaquet; (10) Joseph Revson, general manager, Revlon 
Nail Enamel Corp.; (11) Laszlo Lengyel, Parfum 
Lengyel, Ltd.; (12) William Bonyun, general sales man- 
ager, Daggett & Ramsdell; (13) Count Waldemar Arm- 
felt, Parfums Schiaparelli, Inc.; (14) Elmer Sheets, 
editor, TorLeT REQUISITES, managing editor, DRUG AND 
Cosmetic Inpustry; (15) Theodore Caro, sales man- 
ager, Chanel, Inc. 
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TESTED FORMULAS 


ke a number of reasons, not all due to the intrinsic 
merits of the products, liquid creams continue to 
increase in popularity. This has been especially true of 
emulsified and other liquid cleansing preparations used 
to impregnate small flannel pads. These have the selling 
virtues of novelty (at least to contemporary American 
women), easy portability, and instant readiness for use. 
Cream preparations of this type will not be discussed at 
this time, however, since they differ from other creams 
only in that they need not be so completely stabilized. 

In every case, no matter for what purpose it is in- 
tended, the cream must not separate into layers. This 
represents no problem when the proportion of inert 
emulsified material present is small, since these rela- 
tively homogeneous liquids have little tendency to sepa- 
rate. When, however, the proportion of emulsified oil is 
substantial, due notice must be taken of the principle of 
auxiliary emulsifiers. Briefly, this principle concerns 
the action of substances not in themselves emulsifying 
agents (in the sense that soaps are emulsifiers) in 
stabilizing and thickening emulsions containing active 
emulsifiers. As an example, a liquid emulsion made 
from soap, water, and mineral oil will be more or less 
thin and fluid depending upon the ratio between oil and 
water, but will have a considerable tendency to sepa- 
rate into layers. If a small amount of an auxiliary is 
added to this unstable emulsion, the latter will be much 
thicker and may even become semisolid and will have 
much less tendency to separate. Auxiliaries are gen- 
erally compounds containing free active groups, exam- 
ples being higher alcohols and the partial esters of 
glycerin, glycols, ete. Incidentally, these compounds in 
the absence of active oil-in-water emulsifying agents, 
and in the presence of petrolatum or similar viscous oily 
materials, are likely to be good water-in-oil emulsifying 
agents. 

The first type of liquid cream to be considered will be 
the simple liquid vanishing or stearate-type cream. This 
consists primarily of stearic acid partially saponified 
with a suitable alkali or mixture of alkalies. If enough 
alkali is added to react exactly with the acid, the result 
will merely be a solution of soap in water. With the 
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acid substantially in excess, however, the excess is 
emulsified by the soap solution and also acts as an 
auxiliary. The result is a stable, thickened emulsion. 
To help in calculating formulas, we give a certain num- 
ber of useful equivalents: one part of potassium hy- 
droxide approximately neutralizes five parts of stearic 
acid; one part of sodium hydroxide is equivalent to 
seven parts of stearic acid, and one part of triethanol- 
amine (or the new, non-darkening commercial isopro- 
panolamine mixture) combines with two parts of 
stearic acid. 

The mixture described above, with minor modifica- 
tions, is often marketed as a finished cosmetic prepara- 
tion, either as a hand lotion or a foundation lotion. It 
has little, if any, cosmetic value but can easily be altered 
in the right direction. When applied to the skin, the 
lotion quickly loses water by evaporation and leaves a 
thin, soapy, invisible film. Further rubbing causes the 
residue to “roll.” This can be prevented by the incor- 
poration of a small proportion of glycerin in the mix- 
ture, which also adds emollient value. Further skin 
softening power is added to the preparation by the 
presence of oils or fats, including spermaceti. Cetyl 
alcohol is both a good emollient and an effective aux- 
iliary emulsifier and in addition tends to dull the 
natural luster of the skin surface. 

Gums impart a silkiness to the skin that it is quite 
difficult to duplicate by other means. They also stabil- 
ize and thicken otherwise unsatisfactory products. This 
they accomplish primarily by mechanical means. 

Glyceryl or glycol monostearates are very useful in 
the preparation of simple and complex lotion mixtures. 
The commercial products sold for emulsification almost 
invariably contain soap or some other effective emulsi- 
fier, since the monostearate itself is only an auxiliary 
emulsifying agent. At the same time, these stearic acid 
esters have considerable emollient value, so that a 
cream consisting only of a monostearate and water is 
superior to one based upon emulsified stearic acid. 
Monostearate creams, however, do not exhibit pearli- 
ness. In fact this phenomenom seems to be definitely 
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LIQUID CREAMS 
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limited to mixtures containing stearic acid in excess and 
no other (or only very small quantities of) fatty 
materials. 

The viscosity of the liquid, an important property as 
concerns stability as well as consumer appeal, will be 
dependant upon a variety of factors. The concentration 
of the soap or emulsifying agent has less effect than the 
type of emulsifier. In solutions of equivalent concentra- 
tion, the sodium soap will give a thinner liquid than the 
corresponding potassium soap, while triethanolamine 
compounds will give the greatest body to the solution. 

The type and amount of auxiliary present will have a 
great effect upon thickness, a thin solution becoming 
progressively thicker as more auxiliary is present until 
a non-pouring cream is obtained. Finally the amount of 
inert emulsified substances present will affect the prop- 
erties. The greater the amount of the internal phase, 
the more viscous the mixture; lanolin or other water-in- 
oil emulsifying substances will be far more active in this 
respect than the inert mineral oil and petrolatum. 
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Manufacture imposes more problems than the pro- 
duction of the corresponding consistent creams, but is 
still not unreasonably difficult. Since the stability will 
also depend upon the size to which the individual drop- 
lets of the internal phase have been reduced, the best 
lotions are obtained only with the use of a homogenizer 
or colloid mill. The former type of equipment is pref- 
erable unless the mill is so constructed as to avoid in- 
corporation of air into the emulsion. 

As is the general rule in making cosmetic emulsions, 
the oily ingredients are melted together, the water 
soluble components are heated together, both liquids 
are thoroughly mixed when they are at approximately 
the same temperature, and mixing is at first vigorous to 
complete emulsification and then only fast enough to 
permit uniform cooling of the batch. If gum is to be 
used, some of the water required in the formula is with- 
held from the emulsion and a mucilage made with it. 
This mucilage is mixed into the emulsion after emulsifi- 
cation has been completed by the first rapid mix. 
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DUST COLLECTION AND 


ii CLEANLINESS is next to godliness many drug firms 
are along way from heaven. Many of the plantsin the 
drug and cosmetic industry are not even approximately 
clean as compared with what they could be. By cleanli- 
ness we mean hospital cleanliness, not merely approx- 
imate cleanliness. As compared with the dairy or car- 
bonated beverage industries, for example, we have a 
long way to go before we reach that state of cleanliness 
which in the medicine industry should be the rule and 
not the exception. It is true that we have a much more 
difficult job than those food industries which deal only 
with fluid materials. Many, if not most, of our products 
in their finished state are dry materials, while others 
begin as dry materials even though the finished prod- 
ucts may be fluid or semi-fluid. But the difficulties in- 
volved should be no deterrent. 

We do not mean to infer that so many of our plants 
are dirty in the sense that contamination is permitted 
or unsanitary practices are tolerated because of careless 
supervisory methods. Most plants have a more or less 
well organized janitor service and they clean up period- 
ically. On the contrary our dirt really is dust from raw 
materials. But when dust is allowed to accumulate it 
becomes mixed with fumes and moisture and eventually 
becomes just plain dirt. It is not enough to clean equip- 
ment regularly and occasionally to clean walls and 
floors. All forms of dust and dirt can and should be con- 
trolled and eliminated. The fact is that with proper 
methods and equipment there is no reason why a factory 
can not be as clean while it is operating at full capacity 
as it is when it is completely idle. 

The maintenance of a clean, spotless, sanitary plant 
quite aside from its moral implications in the manufac- 
turer of medicine, has a very stimulating effect on the 
morale and therefore on the efficiency of workers. The 
per capita output of workers in a scrupulously clean 
plant is always greater than that of workers in a slovenly 
plant. Besides the attitude of the workers toward the 
management is very much better. This simple fact has 
been known and practiced in the army and navy for 
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generations. High efficiency, good morale and cordiality 
towards management cannot be obtained in dirty sur- 
roundings. 

As arule we are too prone to rely upon janitor service 
whether or not it is well organized. When certain per- 
sons are delegated for clean-up purposes there is a 
tendency on the part of factory workers to leave all the 
cleaning for the janitors to do. A janitor service is 
necessary of course, but all workers should also be 
janitors in that they should be taught to clean up any 
dirt or dust which they make. In organizing a clean-up 
program it requires an unremitting educational program 
to get workers to cooperate heartily. At the beginning 
they are likely to feel that they are being made to do 
extra work, and a few, for reasons of personal pride, 
may resent having to do what they consider to be porter 
or janitor work. However, when the plant has reached 
the desired degree of cleanliness, workers soon appre- 
ciate the difference in working conditions and will co- 
operate wholeheartedly. In selling the idea to workers 
we have always made an effort to personalize the prob- 
lem by pointing out that since one-third of their lives is 
spent in the factory it should be kept as clean and 
pleasant as they can make it. We also have made it a 
point to say to workers “You wouldn’t like your kitchen, 
in which your food is prepared, to be as dirty as this 
would you)” The comparison usually registers, and 
workers begin to see that what they had ignored hither- 
to is in reality an eye-sore. 

The best way to keep a plant immaculate is to con- 
trol dust at its source. Cleanliness should be on a pre- 
ventative basis rather than on a clean-up basis. When 
a plant is maintained on a clean-up basis there is always 
a tendency, in times of business distress, to let the 
cleaning go. Preventive cleanliness must be directed 
toward the two sources of dust: one is the dust made by 
machines the other is the dust made by workers. The 
former is an equipment problem, the latter is a training 
problem. Workers can be trained to handle materials 
properly. In loading a mixer, for instance, one worker 
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will place the materials in a mixer while another will 
throw it in. It is obvious that the last one is a dust 
maker. Workers should be taught first to be clean about 
their own persons; they should be kept in clean uni- 
forms which should be laundered frequently. Each 
worker should be provided with a clean-up rag to carry 
in his pocket. Cabinets for brooms, dust mops and other 
cleaning devices should be kept accessible to all workers 
who, in the performance of their work are likely to 
cause dust. It is a good thing to equip each department 
with a good portable vacuum cleaner or else to pipe all 
departments to a central vacuum unit just as is done in 
hotels. Since it is very much difficult to train workers 
than it is to install dust collecting equipment it is 
usually best to begin by installing the equipment first. 
The workers will immediately see the benefits of cleanli- 
ness and the educational program becomes progressively 
less difficult. 

It isa common practice in the trade that wherever an 
operation is exceptionally dusty by its very nature to 
use partitions to block it off. Partitions are not only 
expensive but they obstruct light, hamper supervision, 
restrict departmental expansion, decrease the flexibility 
of the labor force and generally are not worth a damn. 
With properly designed dust control equipment dust 
can be isolated at the point of origin. Even odors which 
are extremely obnoxious also can be isolated without 
using partitions by using activated carbon absorption 
towers on the discharge side of the dust collecting de- 
vices. With modern vibration and sound insulation 
equipment even noise can be isolated at the point of 
At least to the extent where it is no longer 
troublesome. 

A good dust collection system depends primarily 
upon fans of adequate capacity. Many of the dust col- 
lecting systems we have seen are equipped with in- 
adequate fans so that only part of the dust created is 
picked up. Although it is the common practice to figure 
150 cfm per sq. foot of hood face area we believe that it 
is better to use 250 cfm. What is needed is high velocity 


origin. 


June ’38: 42, 6 


The Drug and Cosmetic Industry 


|» FACTORY CLEANLINESS 


By FRANCIS CHILSON 


across the face of the hood so that all the air displaced 
from the mixer or other vessel is picked up before it can 
diffuse out into the room. A common fault in designing 
dust hoods is to leave the entire face open. It is very 
much better to use a baffle in the hood so that the open- 
ing is confined to the outside edges. This increases the 
velocity of the air and in effect creates an up-rushing 
curtain of air around the vessel. In designing dust 
hoods for pulverizers or other high speed equipment 
which generate a considerable quantity of air it is well 
to provide for the recirculation of the air from the ex- 
haust of the pulverizer back into the intake. A simpler 
method, but one requiring larger fan capacity is to 
make the fan big enough so that it will take care of the 
extra air without any back pressure. Although it in- 
creases the cost of the hoods, very dusty units should be 
enclosed on three sides, leaving only the loading or 
operating side open. 

The question then arises as to whether one fan or 
several shall be employed in the system. The answer to 
this depends upon whether or not the dust originating 
points are widely scattered or are confined to a small 
area. Installation cost is cheaper, of course, when a 
single large fan is used provided the main exhaust duct 
is not too long. But in the fluctuations of plant opera- 
tion there are periods when only one or two pieces of 
equipment are operating, in consequence of which the 
large fan must be operated. Generally speaking it is 
more economical in the long run to use a number of 
small fans in local areas. This cuts down the amount of 
duct work involved and it minimizes power cost when 
the plant is not operating at capacity. In designing 
ducts it is well to remember that clean-out doors should 
be provided in the horizontal runs because precipitation 
will occur in the main duct and in time will build up toa 
point where it is troublesome. 

In addition to hoods, ducts and fans it is necessary to 
provide equipment for the disposal of the dust collected. 
It is a common and in our opinion an undesirable prac- 
tice to discharge dust directly out of doors. In rural 
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localities this makes no great difference, but in towns 
and cities, dust should be collected. There is another 
economy in precipitating dust, namely, that it permits 
recirculation of air. A dust collecting system if it is 
properly designed will exhaust the air in the plant in a 
very short time. Since it costs a fair amount to heat air 
in winter it is desirable to recirculate it rather than to 
discharge it outside. Similarly, in dealing with air picked 
up in areas which have been air conditioned or de- 
humidified, it is of primary importance to recirculate the 
air to avoid increasing enormously the size and there- 
fore the cost of air conditioning or dehumidifying equip- 
ment. If obnoxious odors in recirculated air are a prob- 
lem they can be removed, as mentioned above, by 
means of activated carbon absorption towers. 

If it is desired to recirculate the air and collect the 
dust there are six ways of removing dust from air: One 
is to use centrifugal force, the second is to use imping- 
ment; the next is to filter and the final methods are to 
precipitate the dust by means of oil, water, or elec- 
tricity. The simplest method of collecting dust is to use 
filters. A number of cloth dust filters are available. 
The old fashion method of using a large bag or stocking 
is substantially worthless because of insufficient cloth 
area. In cloth filters it is essential to have a very large 
filter area. In the Dracco units this is accomplished by 
having a great many small cloth tubes mounted on a 
vibrating mechanism within a steel housing. In the Sly 
and Pangborne units the cloth filter elements are made 
up of flat bags mounted on wire supports which keep 
the flats or bags from collapsing. These units are very 
compact and efficient and are equipped with vibrating 
or shaking units so that the cloths can be kept clean. 
In such units it is essential to keep the cloths clean be- 
cause the dust eventually will clog the pores of the 
cloths, and a back pressure will thereby be created upon 
the system which will reduce the volume of air handled. 
Besides a considerable amount of impalpable dust will 
be forced through the cloths. 

When the dust concentration is high it is desirable to 
use a small cyclone on the intake side of the cloth filter. 
This will by centrifugal force throw out a large propor- 
tion of the heavy dust before the air enters the filter. 

A distinctive type of dust precipitator is known as the 
Roto-clone, made by the American Air Filter Company. 
This unit is essentially a high speed turbine which re- 
moves virtually all dust from the air. If, however, the 
air is to be recirculated it is desirable to have a cloth or 
a glass wool filter on the discharge side of the Roto- 
clone because certain very fine types of dust are likely 
to get through it. 

Another type of dust collector, made by the Pangborn 
Company is called the Precipitron. This unit is par- 
ticularly useful in air conditioning work. The particles 
of dust in the air passing through one section of the 
apparatus are given an electric charge. As the air carry- 
ing these charged particles passes through a magnetic 
field in another part of the apparatus, the charged 
particles are precipitated. A number of engineers have 
expressed the fear that in dealing with high concentra- 
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tions of organic dust, such as we in this trade must 
handle, that there might be danger of an explosion. 
Frankly, we doubt that any such possibility could occur 
because the volume of air in the apparatus at any one 
time is limited and the dust particles are precipitated 
almost as fast as they are discharged. This apparatus is, 
however, the newest entry in the field of dust collecting 


and deserves close study. 

Another very useful device is the Multi-clone, made 
by the Western Precipitation Company. This unit is 
distinguished for its high filtration efficiency, its all 
metal construction, the absence of filter cloths or screens 
and the high efficiency of dust removal which it achieves. 
This unit utilizes a combination of centrifugal force and + 
impingment. It is notable for the efficiency with which 
it will remove impalpable dust from air. 

Recently the American Air Filter Co. introduced an 
oil filter which utilizes centrifugal force, impingment 
upon fixed, oil coated baffles and also an oil spray. This 
particular unit is so new that we have had no oppor- 
tunity to observe it in operation, but its design is such 
that it should be completely efficient. There might, 
however, be some possibility of oil vapor going out with 
the discharged air but this could easily be absorbed 
with paper filters. 

In addition to the foregoing there are a number of 
water spray towers used for precipitation of dust from 
recirculated air. These units also are efficient and when 
utilized should be set up with an auxiliary filter press 
and a pump so that the dirty water can be filtered and 
recirculated otherwise there is a fairly high water cost 
involved in their operation. Where low humidity must 
be maintained in the plant, it is undesirable to use a 
water spray. 

It is worthy of note that although many of the man- 
ufacturers of dust collectors and filtration equipment 
like to emphasize the gigantic installations they have 
made, almost all of them build individual units for small 
room and even for individual machines. 

Dust collecting equipment therefore consists of hoods, 
ducts, fans, cyclones, collectors and filters. The effi- 
ciency of dust removal depends entirely upon the 
capacity of the fans. If the plant is to be maintained in 
the state of absolute cleanliness which should charac- 
terize the manufacture of medicinal products, it is essen- 
tial not to adopt any half-way measures in installing 
dust collecting equipment. Quite aside from its salutary 
effect on the health and morale of workers, dust collect- 
ing equipment represents a self liquidating investment. 
In one instance where we had occasion recently to in- 
stall a dust collecting system for a particular product 
the value of recovered materials amounted to five dol- 
lars a day. This sum will pay for the equipment within 
a two year period. 

On the whole dust collecting equipment is not expen- 
sive as compared with other equipment. It certainly is 
not expensive enough to permit the continuance of con- 
ditions which to say the least are no credit to the 
industry. 
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HE COSMETIC TREND: Buyers look for good 

promotional merchandise to tide them over the 
slow weeks during August. Business so far seems to 
have been better than had been expected. Present indi- 
cations are that buyers will try to keep their counters 
well supplied with regular sellers, as these will make a 
better appeal to the tourist trade. Amongst the summer 
sellers deodorants, depilatories and foot remedies are 
mentioned as deserving most attention. 

Judging from the experience of the present spring 
season, most buyers suggest that the Fall season will 
start earlier than usual and that many fall articles will 
be upon the counters by the middle of August. This will 
give an opportunity of trying fall novelties before the 
real season gets on the way. Buyers do not expect that 
the market will see any revolutionary changes, at least 
not so early in the year. There should be a good demand 
for the lighter shades of powders, liquid make-up, to 
hide that tanned line, and skin lightening lotions. The 
fashion does not favor a heavy tan and the average 
customer will be inclined to remove it speedier than 
usual. Hair tonics, color rinses and hair conditioners 
generally may be in demand. Much depends upon the 
character of the weather during the vacation period. 
Gifts from the toilet goods counter will be pushed all 
through the summer, with some special promotions pre- 
ceding Labor Day, to appeal to returning tourists in the 
form of souvenirs. 

Looking ahead into the winter, most buyers predict 
at least normal sales. Business since the beginning of 
Spring seems to have been spotty, some stores doing 
better or at least as well as last year. But there are 
cases also of declines.. No real rule can be applied. The 
location of the store, the character of its clientele and 
also the type of merchandise seems to have had an 
effect. There has not been any real decline in the de- 
mand for high quality merchandise, although some 
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buyers say that they have sold fewer larger packages 
than during the same period last year. Brand prefer- 
ences seem to have been fairly steady. But most stores 
have been compelled to resort to special promotions to 
help with the turnover. 

Quick spot promotions also will be used frequently 
during the late summer in an effort to break down any 
possible consumer resistance. For these utility cos- 
metics are suggested, with bath room specialties in the 
lead for post vacation sales. 

The fashion outlook still is undefined. 
and nail polishes the light blueish reds keep in the fore 
front of the demand and, most probably, will carry 
safely through the summer and early Fall. After that 
almost anything may happen. The hair fashion runs 
along strictly formal lines. Curls are getting stronger 
every day. This means stateliness of appearance and 
complete make up for day and evening. But the general 
effect so far has remained youthful in line, youthful 
frocks, shorter skirts and higher heels. Sheer stockings 
and the continuance of the sandal will make for an in- 
creased demand for depilatories, bleaches etc. and sales 
of foot beauty needs all through summer and winter. 

No decided drift has been noticeable in perfumes. 
The trend is in favor of variety in the selection and the 
consumer is said to be in a testing mood. Good selling 
and presentation counts more than ever. 


In lipsticks 


RIVATE BRAND GROCERY DRUGS AND 

COSMETICS: Independent Grocers’ Alliance, 
Chicago, with about 6000 retail members, is marketing 
a household line of drugs and cosmetics under the 
“Adept” brand. An assortment complete with display 
stand, making a complete department, in effect, is cur- 
rently being offered to members with a 40 per cent. dis- 
count. Practically all of the household drugs are in- 
cluded while the cosmetics include two types of shaving 
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Sales of toilet articles and drug sundries by department stores in 
the New York Federal Reserve District were 4.6 per cent. less in 
Aprilf1938 than in the same month of the preceding year. Index 
numbers (unadjusted) were 100.8 for April 1938, 104.0 for March 
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Sales of toilet goods and drugs by department stores in the 
Chicago Federal Reserve District were 3.3 per cent. less in April 
1938 than in the same month of 1937. This corresponds to index 
numbers (unadjusted) of 109.6 for April 1938, 107.2{for March 
1938, and 113.3 for April 1937. 
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In the San Francisco Federal Reserve District, the unadjusted As indicated by the unadjusted index for the whole district, 
indexes of department store sales of toilet articles and drug retail sales of toilet articles and preparations by department 
sundries were 101.4 for April 1938, 108.1 for March 1938, and — stores in the Richmond Federal Reserve District registered 113.5 


94.8 for April 1937. Actual sales in Los Angeles increased by 9 
per cent., in San Francisco by 11 per cent., in stores of the 
Pacific Northwest by 5 per cent., and in the district as a whole by 
7 per cent. in April 1938 compared with April 1937. 
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for April 1938, compared with 117.6 in March 1938 and 106.0 in 
April 1937. Actual sales increased in Baltimore by 8.1 per cent., 
in Washington by 6.2 per cent., and in the whole district by 7.1 
per cent. in April 1938 compared with April 1937. 




















cream, tooth paste and cold cream. Typical prices are: 
aspirin, 12 for 10 cents; 16-0z. milk of magnesia, 28 
cents; 16-0z. mineral oil, 49 cents. 


ITAMINS PLUS: According to “Advertising 
Age,” Vitamins Plus is currently moving 20,000 
boxes or $50,000 worth a month under a merchandising 
program which features the product as a beauty aid. 
The product appeals to the women’s market and that 
market alone, they are restricted to a beauty appeal, 
and they are merchandised on an all-year ‘round, not a 
seasonal basis. 
“The problem of distribution has also been met from 
a feminine angle,” the “Advertising Age” story con- 
tinues. “Previously vitamin products had been sold as 
medicine by drug stores. Vitamins Plus, however, re- 
stricted distribution to the cosmetic counters of the 
leading department stores from coast to coast. At 
present 200 stores handle the product and over 90 per 
cent. of them asked for it after seeing the advertising. 
“As it established each outlet, Vitamins Plus for- 
warded a complete sales manual and course of training 
for cosmetic clerks. They were offered free boxes of the 
product for their own use and a commission on every 
sale. Local newspaper promotion was encouraged on a 
cooperative basis. Particular care was taken to see that 


the product was not promoted as a specific for any ail- 
ment, but only as a tonic acid to buoyant health gen- 
erally. All packages labeled the contents as vitamins 
A, B, C, D, E, G plus iron and liver extract. No devia- 
tion was allowed in local insertions from copy and art 
established in the national campaign. The product was 
sold under price contracts at $2.75 per box. 

“Vitamins Plus has proved itself not only to be a 
year-around product but its best markets are in the 
warmer climates, California, Texas and Florida. Single- 
ness of approach is reaping sales at the rate of 240,000 
boxes yearly and creating tremendous momentum. 
The company expects to distribute 900,000 boxes an- 
nually within two years.” 


USINESS OPPORTUNITY: A retail druggist 


has two cosmetic products which he has made and 
sold locally with considerable success. These items sell 
for a small retail price affording an excellent margin of 
profit. He has not the facilities or experience to manu- 
facture or market them nationally and consequently is 
willing to grant the right of manufacture and sale on a 
royalty basis. He feels that this opportunity will bear 
the fullest investigation and we shall be glad to put any 


interested parties in touch with him. 
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Wholesale sales of cosmetics for the twelve month period ended April 1938 were valued at $176,487,000, a 
decrease of 9.4 per cent. from the $194,845,000 sold in the year ended April 1937. For the twelve months ended 


March 1938, sales were equal to $174,903,000. 
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TUSSY 


Tussy is promoting a special fam- 
ily-size jar of vacation cleansing 
cream for the summer season. A 16- 
ounce bottle of eau de Cologne in 
two odors, and a jumbo size can of 
dusting powder are also featured. 


RETA TERRELL 


Reta Terrell has created “White 
Magic,’ a tiny white prayer book 
for the bride and her attendants. 
This lovely package contains six 
essences of white flowers. 


QUALITY LABS. 

A new line of hair preparations 
produced by Quality Labs. Inc., 
which was originally developed 
for canvassing trade, is now avail- 
able to druggists and beauty par- 
lors. The ‘‘Ricco”’ line is packed in 
stock opal cosmetic jars by Hazel- 
Atlas. 


GABY, INC. 

Gaby, Inc., has introduced Gaby 
Sun Tan lotion, faintly scented with 
a fresh and pleasing fragrance. It 
leaves the skin dry and smooth, 
with no messy after effects. 


BARBARA GOULD 


Individuality in every detail gives 
the perfume containers of Barbara 
Gould, outstanding display appeal. 
The color scheme for these pack- 
ages is red and gold. 


KATHLEEN MARY QUINLAN 

Kathleen Mary Quinlan’s 
featherlight compact is made of a 
new zephyrlike metal alloy which 
gives it featherlight weight and sur- 


prising sturdiness. 


HESS CO. 


The Hess Co. is presenting Hess 
Coloroma—a solid perfume in six 
fragrances. Each fragrance is offer- 
ed in an attractive color suggested 
by the aroma itself. The Hess Co. 
is also featuring the Hess Rub lip 
creme rouge—Ruby Lip for fair 
skins and Cherryola for dark-olive 
complexions. 


OGILVIE SISTERS 


Ogilvie Sisters have assembled 
tonic-cleanser, Protecsun, Creme- 
Set, a colorful bandana and a 
comb, in a soft pouch bag equipped 
with a Glida slide fastener. The 
fabric of this beach bag is of nau- 
tical pique, and it is smart enough 
to be carried on the arm anywhere. 


SURE LABS. 


The Sure Labs. of Chicago offer 
““Sure,’’ a breath purifier. Adopt- 
ing the perfumer’s principle of con- 
centrating a powerful aroma into 
liquid form, they developed “‘Sure’’ 
a few years ago to serve as an 
efficient breath deodorizer and 
purifier against onions, garlic, liq- 
our, etc. Packaged in individual 
dainty Kimble Glass Vials, “Sure” 


can be conveniently carried. 


PARFUMS WEIL 


With the wilting weather in 
mind, Parfums Weil has conceived 
the idea of giving the consumer the 
opportunity of using all four of its 
fragrances in toilet water form and 
has packaged one-half ounce bot- 
tles of each in a chest that can be 
bought at a fraction of the cost of 
the de luxe extract. 


MAISON JEURELLE 


The true scent of old fashioned 
pinks is recaptured in the two- 
piece old fashioned Challis bath 
set by Maison Jeurelle. The 
Cologne comes in the lovely 
Jeurelle bottle and is encased in a 
challis box, and the bath powder, a 
blush pink tone, is packaged in a 
square challis box with a white 


pul. 


MARIE EARLE 
MarieEarle’s JewelCase’ holds 
a new double compact and match- 
ing lipstick. In both compact and 
lipstick broad bands of brilliant 


color play against a ground of 


brightly burnished gold. 


RICHARD HUDNUT 
Richard Hudnut is offering the 
DuBarry beauty ‘“Streamliners, — 
new luggage kits of washable air- 
plane cloth in three sizes—over- 
nighter, weekender and vacationer. 


MARYLAND GLASS CO. 

With the new Cabinet Square, 
Maryland Glass gives the ultimate 
consumer a welcome break, be- 
cause five pints take up no more 
width than four ordinary pints, and 
the pint is only 534” high. This com- 
pactness enables the consumer to 
get more bottles in the family med- 
icine cabinet. Available in blue 
or flint glass in 1,2, 2% 4, 8, 
16 and 32 ounce. 


DELETTREZ 
Delettrez offers Buttermilk Bath 
Luxury packaged in a buttermilk 
bottle. It softens the water and 
helps soap to lather freely. 
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CHARLES OF THE RITZ 
Charles of the Ritz Cooling 


Masque is a cool, quick summer 
facial pick-up. It stimulates circu- 
lation and helps to refine pores, 
leaving the skin texture smooth and 
clear. Available in one size only 
in a black jar with silver label. 


ALLEN B. WRISLEY 
Allen B. Wrisley’s old fashioned 
bath crystals are available in gar- 
denia, lilac and carnation, and the 
old fashioned dusting powder in 

gardenia and lavender odors. 


JULIETTE MARGLEN 


Juliette Marglen announces 
Nail-O-Wax Clear, specially 
created as a simple treatment to 
help correct dry brittle nails. It is 
colorless when on the nails, which 
makes its use possible for men also. 


PARFUMS CORDAY 


Corday is introducing new sizes 
in Toujours Moi Eau de Cologne. 
Three sizes are now available, 24% 
oz., 5 oz. and 8 oz. The flask is a 
lovely duplicate of the perfume 
bottle and the Cologne has a de- 
lightfully refreshing fragrance. 


THE MAY CO. 
The May Co. has introduced an 


attractive line of tooth pastes and 
shaving creams in tubes and cartons 
designed by Arthur A. Allen. 
Definite “family” resemblance is 
maintained by the distinctive trade- 
mark appearing on all packages. 
Both tubes and cartons were man- 
ufactured by the New England Col- 
lapsible Tube Co. 


HOUBIGANT 


Houbigant continues its Eau 
Floral Concentree success by in- 
troducing the unusual silken-tube 
atomizer in the standard size per- 
fume series. Cuelques Fleurs, Le 
Parfum Ideal, Presence, Bois Dor- 
mant, and Country Club, fragrances 
are available in individual gift 
boxes. 


H. H. PRINCE GEORGE OF 
RUSSIA 


In memory of his cousins, Their 
Imperial Majesties, the Emperor and 
the Empress of Russia, His High- 
ness Prince George of Russia pre- 
sents two striking odeurs of the 
Court of glamorous Old Russia, the 
one, Aqua Rex picturing the dash- 
ing men and the other, Aqua 
Regina, the lovely ladies of the 
Court: 


HARRIET HUBBARD AYER 


A complete new series of Floral 
bath luxuries has been introduced 


by Harriet Hubbard Ayer. These 
are perfumed with the fragrance o 
old-fashioned garden flowers, 
heliotrope, regal lily, honey-suckle 
and pink clover, in cool-looking 
packages in white and pastel colors. 


B & L LABS. 

Million Bubble Bath Twins 
offered by B & L Labs., smartly 
combines the two essences—Eau 
de Cologne and Pine, prettily tied 
together with a bow and marked at 
a tempting introductory price. 


PRINCESS PAT 


Princess Pat Liquid Liptone is 
beauty news—an unusual depart- 
ure in lip make-up. Liquid Liptone 
stays in place, greaseless, waxless 
and smearless. Ihe cap of the bot- 
tle has an applicator which is use 
the same as a lipstick. 


TONE LABS. 


Tone’s latest contribution to 
“skin beauty through skin health’ is 
charmingly presented in a Beauty 
Box. It resembles a luxurious jewel 
case and is made of black lizard 
grained fabricoid, measuring about 
914” x 534". 


GERMAINE MONTEIL 


A new idea in costume cos- 
metics is Germaine Monteil’s clever 
little “Lipstick Wardrobe.” Offer- 
ing three pint size lipsticks in a 
satin lined transparent box fas- 
tened with a large satin bow. 


DAGGETT & RAMSDELL 


Daggett & Ramsdell announces 
Sonata bath powder. This is a 
companion product to Sonata per- 
fume and Cologne and is smartly 
packaged in white trimmed with 
copper, topped with pearl knob. 


JOSEPHINE CULBERTSON 


Josephine Culbertson, world 
amous bridge authority is intro- 
ducing her Hand Beautifier. In 
connection with this Ely Culbert- 
son offers a nationwide Bridge of 
the Month Club, to which every- 
one who purchases the hand beau- 
tifier may belong. Membership 
gives a course of four lessons for 
home playing in sealed “‘ready-to- 
play packets. 


BOURJOIS 
Bourjois Evening in Paris Bub- 
bling Bath Essence is a new bub- 
bling bath preparation that releases 
itself into millions of iridescent 
bubbles on top of bath water. 
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It MODERNIZE!.. Revive trade interest in your merchandise 
with the dynamic appeal of NEW Package design. 


May % To brand names that have long suggested value, 
**NATIONAL”’ brings the strategy of smart designing and 
Become : _— 
color-lithography that sets a Standard of Comparison for 
a Container Display. 


8 , “NATIONAL” WAKES UP Dormant PACKAGE Sales! 
i 

NATIONAL CAN CORPORATION 
Van Winkle! i vant 


SUBSIDIAF PLATE CORPORATION 


EXECUTIVE OFFICES e 110 EAST 42nd STREET »- NEW YORK CITY 


es Offices and Plants e« NEW YORK CITY + BALTIMORE + MASPETH,N.Y + CHICAGO + BOSTON + DETROIT + HAMILTON, OHIO 
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Revlon now offers a 


AIL POLISH THINNER: 


thinner for nail enamel which is called “Solvent.” 


Solvent has been used successfully in salons for years 
and the demand for it has resulted in a special package 
containing Solvent and a special dropper for the general 
trade. Solvent is the only preparation which is recom- 
mended to be used to thin Revlon nail enamel as it does 
not change the chemical composition of the enamel, but 
merely replaces the solvent lost through evaporation. 
The price of Revlon’s new Solvent is 35 cents. Revlon 
has also adopted the more modern way of removing nail 
polish and is introducing Revlon polish remover pads. 
These pads are treated with the same oily remover 
noted for its non-drying qualities which Revlon has 
used in liquid form heretofore. A jar containing ap- 


proximately 40 pads is priced at 60 cents. 
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DACKAGING 


NOTLS 


RAND POPULARITY: The Milwaukee “Jour- 
nal’s’”’ fifteenth annual consumer analysis shows 
the following brand leaders in this field: Shaving Cream, 
Palmolive, 39.5 per cent.; Lifebuoy, 24.8 per cent. ; Wil- 
liams, 8.7 per cent.; Mennen, 6.6 per cent.; Colgate, 
5.9 per cent.; Brushless Shaving Creams—Burma 
Shave, 22.8 per cent.; Molle, 16.4 per cent.; Barbasol, 
15.6 per cent.; Palmolive, 12.9 per cent.; Mouth Wash- 
Listerine, 51.5 per cent.; Lavoris, 13.3 per cent.; Pepso- 
dent, 11.7 per cent. 


| Faeries WARDROBE: Germaine Monteil’s 

‘Lipstick Wardrobe” illustrated elsewhere in these 
pages is a clever idea and a grand gift package. The 
three miniature lipsticks offer three shades for the cos- 
tume cosmetics wardrobe—flame for daytime, geranium 
for evening, and azalea pink for sports. Their small size 
makes them easy to carry and they are grouped for sale 
in a satin lined transparent box inside a white satin box. 
The cases are miniatures of the company’s larger stick 
in ivory and silver. The package retails at $2.75. 


“LEET FIRST: With vitamins currently being 

merchandised from a straight beauty angle, the in- 
troduction by Re-Naitre of a foot set of cosmetics to be 
sold through toilet goods departments comes as quite a 
matter of course. The set consists of a powder and a 
lotion in characteristic Re-Naitre bottles, packaged in a 
white and maroon box, called “Feet First.”’ Cosmetics 
have been recommended and used for the feet, and foot 
products have been large sellers for many years but 
from the drug approach. Re-Naitre appears to be well 
in the van with cosmetics specifically for the feet mer- 
chandised from the cosmetic point of view in toilet 
goods departments. 
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UN DISC is something new for under the sun. It 

appears to be the newest and very convenient way 
to apply a protective oil. Ten large discs of specially 
prepared flannel, impregnated with vegetable oil com- 
bined with a sun-screen, makes Sun Disc an interesting 
contribution to the summer sports picture. Each disc 
contains over half an ounce of the protective oil and 
according to the directions, gives a complete oiling from 
top to toe. The package is smart, streamlined in black 
and white, flat and easy to carry. The discs are in sun- 
orange color to further carry out the idea. 


TICK AND REFILL: Yardley offers an unusual 
value in introducing a new refill with the lovely 
Bond Street lipstick. Packaged together the lipstick 
and refill sell for $1.50—the price of the lipstick alone. 
The lipstick refill can be secured alone for 65 cents. The 
refill has an insert cap and the cellophane package in 
which the two are combined is particularly unique and 
practical. The Bond Street lipstick case is gold with a 
white enameled plume design which matches the Bond 
Street compact. The lipstick itself is fragrant with 
Yardley’s Bond Street perfume and may be secured in 
any of five shades. 
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ALT BOX: Shulton’s Early American collection of 
toiletries lends itself to many new and many cap- 
tivating additions, the latest of which is Early American 
bath salts scented with Old Spice, packaged in a true 
reproduction of an old-fashioned salt box which can 
hang from the wall. A wooden scoop further carries out 
the Early American tradition. The boxes are made with 
a draw string to cut the drum when ready for use. The 
small box holds one pound which will retail for $1.00 
and the larger box holds three pounds which will retail 
for $2.50. The quaint Early American motifs which 
distinguish the line are carried out on the bath salt 





boxes. 


OTTLE DECORATION: Most of those who 
have used the printing on glass process for their 
bottles have simply used the process for making their 


label an integral part of the bottle. Jaquet’s recent use 





of the process in its new eau de Cologne bottles repre- 
sents a departure and a very effective one. In this case, 
the printing on glass is used simply to gain a decorative 
effect and it does amazing things to dress up this stock 


bottle. The conventional label is also used. 
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WATCH ON THE LEHR——(Above) Every 
Anchor Hocking Container as it leaves the 
lehrs is carefully examined by a veteran 
employee skilled in detecting even the min- 


utest defects. Under strong daylight lamps, 


against a white background and with all 


sorts of gauges and measuring devices at 
her side the inspector is the guardian of 


Anchor Hocking uniformity and depend- 
ability . . . assurance of smooth running 


production in your packing lines. 


e 
MORE POWER TO SALES—(Right) Some- 


times sales need the little extra push that 


judiciously chosen premiums can give. The 
items shown here are practical appealing 


and astonishingly inexpensive...and, we've 
hundreds of others that might suit even 


better from your particular merchandising 
angle. Let one of our experienced premium 


men discuss your problems with you. 
a 


ANCHOR HOCKING GLASS CORPORATION, 
Lancaster, Ohio. CLOSURE DIVISION: 
Long Island City, N.Y., and Toronto, Canada. 


Branch offices in all Principal cities. 














BETTER BLAKES = (Left) Even such a familiar 


item as “Standard Blakes”, so popular and so 


practical for many drug and pharmaceutical 
items, should be selected with an eye to qual- 
ity. Anchor Hocking is proud of its Blakes, of 
the brilliant clean amber glass, of their accu- 
racy of finish, of their sturdiness and all around 
excellence. Available in 27 different sizes, from 
1/6 oz. to 32 ozs. 


es 
SPOON SIZED ROUNDS = (below) What we 


said of the Blakes above applies equally as 
well to these Wide Mouthed Rounds (below); 
high quality glassware and especially adapted 
to heavy liquids, powders and such where 
often a spoon or utensil is used for removal. 
A full range of sizes to choose from, in either 
amber or crystal, from 1 oz. to 160 ozs. 





















Quality 4- Service 
° Every part individually inspected. 
Absolutely the best in every 

respect. 


Completely assembled. 


Ready for you to place with your 
product. 
No inconvenience, rejects or loss 


through odd lots. 


Double shell metal 
cap; special thin 
flange rubber part; 
special bent glass. 


2 










Regular or acid re- 


sisting plastic cap; Single shell metal 
regular rubber part cap; clutch rubber 
in various colors; part; tooled blunt 


semi-blunt glass. glass. 


Non-rolling, extra 
depth, bakelite cap; 


i Write for samples and quotations 
non-swelling, Ame- 


kine synthetic rub- ) et ae ’ ’ Fancy colored beetle 

ber part, witheut Patented in United States, Canada, caps meldget suber 

strong odor; Saftee ] Great Britain and other Countries D part; regular 
straight glass. 


ball glass. 





PENNSYLVANIA GLASS PRODUCTS CO. 


““GLASS GOODS OF THE BETTER KIND’? 
410-412 NORTH CRAIG STREET ‘ : ‘ ° PITTSBURGH, PA. 
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LEGAL ANGLES 


A_WORD OF 
CONGRATULATION 


This department has been criticized as 
having been too blunt in its comments 
upon various subjects,—and perhaps it 
has. Bluntness is a virtue and can, of 
course, be overdone, just like prayer or 
anything else. I shall not try any comic 
relief but a deserved word of praise and 
congratulation is certainly in order for one 
recent happening. So I congratulate the 
members of the Toilet Goods Association 
upon the action of their recent conven- 
tion making the Board of Standards a per- 
manent part of the association’s activities. 
Another word in commendation of those 
whose foresight provided such a Board 
before passage of the Wheeler-Lea Act. 
The toilet preparations industry does not 
have to comically raise an umbrella after 
the storm has started in earnest as one 
or two other organizations have had to do. 
It has an umbrella and raincoat and 
galoshes to boot, and it is my guess that 
it will need them many times before it 
this Wheeler-Lea 


gets entirely used to 


thing. 


THE TRUTH IN REVERSE 


But this department after so kind a 
does have to take 
Hugo Mock, counsel for the Toilet Goods 
Association, on one statement he made in 
his fine report. Mr. Mock indicated that 
the provisions of the Wheeler-Lea Act 
which call for not only the truth but the 
whole truth in advertising by making it 


start issue with 


illegal to omit material facts, would not 
greatly trouble toilet goods advertisers. 
Of course, the results of the whole act de- 
pend upon how vigorous or “tough”’ the 
Trade Commission is going to be in its 
enforcement. If the Commission is as 
“tough” as most people think it will be 
I'll just have to disagree with Mr. Mock 
on that one statement. Even the excep- 
tional toilet preparations advertisement of 
the recent past has left unsaid a lot of 
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which 
“material truths.” 
most truthful advertisements in the busi- 
ness to date could reasonably be criticized 
on that score. Of course, it all depends 
upon the Commission. 


BARGAINS AND BARGAINS 
We have Fair Trade pretty well estab- 
lished on a more or less permanent basis 
depending upon the point of view. So 
from the standpoint of one who has 
nothing of a material nature to sell, the 
grand rush of manufacturers to bargain 
day in New York these last few weeks has 
seemed a rather humorous incongruity. 
Several buyers have been to town with 
large wads of cash hunting for all sorts of 
things including drugs and cosmetics at 
real rock bottom prices. The tabloids 
carried pictures of the throng of eager 
manufacturers besieging these gentlemen 
and being held back by burly bluecoats. 
The pictures may have been faked but 
they looked pretty realistic especially in 
view of the advertised millions to be spent 


might be interpreted as 


Some of the best and 


things 


on cut price merchandise at wholesale. 
Real cash still seems to carry Stentor’s 
voice and the Siren’s wiles, Fair Trade or 
no Fair Trade. Which ought to be good 
for the retailers but must be giving a more 
and more intelligent and informed public 
something to think about of which it may 
not see the humorous aspects. 


REPLYING TO THE 
REVERBERATIONS 

That tax ruling article was a winner so 
far as proving reader interest is concerned 
and I bow to the many who have asked 
questions about it. Unless the article it- 
self stirred up too much fuss in Washing- 
ton, a published version of the ruling on 
private brands may be expected any day. 
I hear from sources whose accuracy in the 
past has been amazing that the original 
plan to try for a retroactive collection on 
the basis of “modification” of the Charest 
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ruling may be abandoned because of the 
storm over the Revenue Bureau. It seems 
the Bureau was not quite ready for wide- 
spread publication of its intentions. Well, 
it can still change its mind about the 
whole matter. It has been doing it fre- 
quently ever since 1932. One thing is 
certain about the attitude of the Bureau 
on the excise tax. That is that it is subject 
to change either with or without notice. I 
think the proposed new ruling when it 
becomes official will be much fairer to 
everyone than anything which has yet 
been issued. I also think retroactive ap- 
plication would be grossly unfair and 
dangerous to many an honest manufac- 
turer. The Bureau hasn’t asked any ad- 
vice but it could do a lot worse than pub- 
lish its ruling in the form reported last 
month and announce loudly that it would 
not be retroactive in any case where a 
manufacturer had acted in good faith. 


THOSE COSMETIC CASES 

Decision in the cases against manufac- 
turers arising out of the Robinson-Patman 
Act cannot come before Autumn at the 
and not this year. 
the 


mission retreats entirely from its present 


earliest may come 


Appeals are certain unless Com- 
position, which is extremely unlikely. The 
odds in the early book are all against 
demonstrators and PM’s although they 
may shorten as decision time approaches. 
It is no criticism of the Trade Commission 
to say that a delay of two years or more 
on such important matters which may 
affect all merchandising in the drug and 
cosmetic trade is much too long to insure 


This 


procedure is much too cumbersome for 


complete justice without hardship. 


cases of this sort, but the Trade Commis- 
Its methods are 
A better 


sion can’t change that. 
pretty well prescribed by law. 


way ought to be devised. 
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Listen to a story of these mascara boxes. 

Exquisite examples of Scovill’s versatility in metal design 
... they indicate how well Scovill might work for you on 
your containers, closures, and other items. These boxes are 
made with or without spring brush holders, and in a very 
nearly unlimited variety of metal and lacquered finishes. 


Customers of Scovill could have no better mechanical 


SCOVILL 






= 69 MILL STREET, 
Masters of Metal 
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15 out of 25 brands of cosmetics in Chicago’s 
smart, sales-minded Marshall-Field’s . . . 


are customers of Scovill. 
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equipment and engineering brains at their disposal. Adroit 
methods of production maintain the quality standard — 
from the first item of an order to the last. 

Nor could a more complete, fashion-wise design serv- 
ice be found anywhere in the field. These things are 
yours to use, if you will. Get in touch today with the Scovill 


branch nearest you. 


MANUFACTURING COMPANY 
y S . ’ “a 
Drug and Celi: DOMMANCY Y CUtstOnN 


* WATERBURY, CONNECTICUT 


Boston, Chicago, Cincinnati, Detroit, Los Angeles, Lynchburg, Va., New York, Philadelphia, Pittsburgh, Providence, 
San Francisco, Syracuse. IN CANADA: 334 King Street, East, Toronto, Ontario. 
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SPEECHES BY COMMISSIONERS 


Mr. Horton’s good discussion of Wheeler- 
Lea and other Federal Trade Commission 
matters at White Sulphur was not greatly 
liked by the esteemed Commissioners 
themselves. Reports have it that Mr. 
Horton is likely to have other pressing en- 
gagements when he is wanted for further 
speech making. The Commissioners are 
going to tend to such matters themselves 
in the future according to very excellent 
sources. Well, I can see little demand for 
their services, if recent talks by Mr. Freer 
are a sample. Mr. Freer says in effect: 
‘Let me read you the law. Here it is. Of 
course, the Commission has certain dis- 
cretion but in general it will work as re- 
quired by the mandates of the law. Thank 
you, ladies and gentlemen.” Applause 
and wonderment that so many words were 
needed to tell people to read the law and 
judge for themselves. I don’t blame the 
Commission. I wouldn’t even go that far 
if I had to enforce such vague and dis- 
cretionary statutes as Robinson-Patman 
and Wheeler-Lea. In fact, I'd resign and 
retire to my country estates. 


TRADE-MARKS AND PATENTS 


It is curious that industry in general, 
not only drugs and cosmetics but all in- 
dustry, wants compulsory registration of 
trade-marks but has fought compulsory 
patent legislation for far longer than this 
journal has been in existence. We have 
heard all the arguments and still don’t 
know the answer. Could it be the old 
story about whose ox is being gored? And 
do manufacturers really want to advance 
the progress of industry and the cause of 
the public, or have they something else in 
mind? Trade-mark and patent laws are a 
good way from ideal. A general revision 
would be the best answer but whether the 
revised laws would be much better than 
the present ones after the various “pressure 
got through with them or not, is 


’ 


groups’ 
an open question. 


DRUG DEFINITION FAULTY 


This department is still of the opinion 
that Food and Drug legislation is most un- 
likely at this session but will give three 
cheers if it turns out to be wrong. More 
or less confirmation of this belief came 
with the decision of Congressional leaders 
to adjourn June 11. I hope we may have 
the legislation but in our haste, let’s not 
get something which will be bad for us all. 
The definition of drugs in the bill now 
before Congress needs one very important 
amendment. section of it makes 
products “‘drugs”’ if they ‘affect the struc- 
ture or function” of any part of the body. 


One 


Last year the same definition was used 
and after some argument was changed to 
exclude cosmetics. Obviously depilatories 
affect the structure and many deodorants 
affect the function of the body. Hair dyes 
probably affect the structure and_per- 
manent wave solutions certainly do. Some 
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creams and even sun tan preparations 
affect the function of the skin. Are these 
all to be drugs under the new law? If 
they are, there’s not much use of in- 
cluding a definition of cosmetics at all. 
Regardless of the fate of any drug legisla- 
tion this year, this definition ought to be 
amended. It is faulty and would be 
dangerous to the cosmetic industry as it 
stands at the moment (June 1). Next 
year’s bill, assuming none is passed this 
year, will have to correct this error which 
to me seems very serious. 


THE STATE OF TRADE 


Inquiry at a representative department 
store which has one of the finest cosmetic 
departments in the country brought out 
the fact late in May that many standard 
and staple articles were not in stock but of 
course would be ordered. Yet the store 
complained bitterly that its toilet goods 
section was suffering from a “slump in 
buying.’’ Not too many people will wait 
until a store orders and secures a much 
wanted item. So sales are lost and there is 
a “‘slump.”’ This is not an exceptional case 
but seems to be standard in New York 
stores at the moment. In some cases, 
other stores made the sale where customers 
were told goods would be ordered. Un- 
fortunately it is probable that in many 
cases the sale was lost entirely. Who then 
is responsible for this cosmetic “slump?” 
Probably manufacturers cannot do much 
about this situation but, when things get 
better, let’s hope their memories are long 
enough to recall which stores maintained 
stocks and which let their departments 
go to the dogs during a period when every- 
one ought to be doing his best to maintain 
business and build it to more satisfactory 


levels. 


WHY DRUGS AND COSMETICS? 


Hugo Mock made an excellent point in 
his annual report to the T.G.A. when he 
pointed out that provisions of the Wheeler- 
Lea Act applying particularly to drugs 
and cosmetics might almost as well have 
been omitted since another section of the 
law bans “unfair or deceptive acts in 
commerce.”’ Misery loves company so some 
of us may get a little consolation out of 
the fact that all other industries are in the 
same boat, even though we were singled 
out for very special mention. Many of 
them probably are not aware of it yet but 
the Trade Commission will eventually 
get around to them. The net effect of the 
law if intelligence is used in its adminis- 
tration ought to be most salutary all 
around. The present Trade Commission 
is nothing if not intelligent. Naturally, we 
shall have enough of trouble and worry for 
a time, but the enforcement of the new 
measure impartially and fairly as it will 
be administered by the Commission to the 
best of that body’s ability, should increase 
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the stability of industry and greatly im- 
prove commercial practice. We don’t like 
bitter medicine but it’s often very good for 
us. So, I think, is the Wheeler-Lea Act. 


PHARMACY AT THE FAIR 

Probably I ought to pay advertising 
rates on this paragraph but I’m much 
pleased that the initial difficulties which 
for a time seemed insurmountable have 
been removed and the great drug industry 
will be represented as it deserves to be 
with an elaborate and forceful display at 
the New York World’s Fair. I’m glad of 
course for the Fair Corporation but doubly 
glad for the industry. A ‘World of To- 
morrow” without pharmacy is as un- 
thinkable as it would be without foods or 
cosmetics. 


RESPONSIBILITY FOR TRUTH 

Representatives of the retailers are 
worried about truthful advertising. They 
haven’t been much in the past but they 
are now since they can be made as liable 
as anyone else for violations of the 
Wheeler-Lea Act. And still they are in- 
sisting that all responsibility for claims 
rests with the manufacturer. There is not 
much point to arguing the moral question 
involved but the legal situation is quite 
definite. The store can’t pass this along 
to the manufacturer as it has almost every 
expense of merchandising. It just won't 
work under the law. Again having nothing 
material to sell, this department can afford 
itself one or two sly smiles at the antics of 
the retail groups on this question. If I 
were a manufacturer, I’d have to pull a 
long and sympathetic face, but when none 
was around, I’d have as hearty a laugh as 
my own headache would permit. 


Buxa—St. John's Bread 


Editor 
The Drug & Cosmetic Industry 

In regard to your article in ““New and 
Non-Official” wherein you state that you 
have never heard of the name ‘“‘Buxa”’ 
applied to St. John’s Bread, allow me to 
state that Buxa is an ancient Hebrew 
term for St. John’s Bread. 

This drug has long been a favorite laxa- 
tive among Jewish people, and to this day 
long bearded gentlemen may be seen sell- 
ing it from carts in the ghetto sections of 
the city. Among the orthodox people a 
day has been set aside when Buxa is par- 
taken traditionally. It is eaten in its 
original form or brewed and sweetened, 
making a very palatable preparation. 

If the above information is of any 
interest to you, then accept it in reciproca- 
tion for many of the interesting facts and 
valuable information I have found in your 
very excellent publication. 

Very truly yours, 
MANUEL SMITH, Ph.G. 
WinsaceE Druc Co. 
Brooklyn, N. Y. 
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STEARNS 
FURST 






made by 
STANDARD in 1907 


N 1907, while most of the country was 

recovering from the Panic of that year, 
Standard was beginning to manufacture dec- 
orated collapsible tubes for Frederick Stearns 
and Company of Detroit. As far as can be 
learned this Zymole Tooth Paste Tube was 
the first decorated tube wholly produced in 
the United States. 


Just as we helped Stearns pioneer a new 
field thirty-one years ago, so today are we 
solving new problems involving collapsible 
tubes, applicators, can-spouts, and many 


other products. 


Write today for our catalogue ... . take 
advantage of our years of experience .... 
we can help solve your problems. 





NEW BRIGHTON 
PENNSYLVANIA 
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THE 
MODERN 
CONTAINER 


ALUMINUM 
BOTTLES 


STRONG, ATTRACTIVE and DURABLE 


Entirely impervious to light, a protection for its 
contents. 

Light weight, lowering shipping cost. Breakage 
eliminated. 

Furnished in sizes from 14 oz. to 51% gallons. 


Manufactured by 


AMERICAN ALUMINUM WARE CO. 


NEWARK, N. J. 














DIAFANE 


TRANSPARENT 
INEXPENSIVE 


cA Modern Wrap for Drug 
and Cosmetic Packaging 


Diafane is a new transparent wrap, 
particularly adapted to drug and cos- 
metic packaging. It is highly moisture- 
proof, glossy, and is not affected by 
rapid changes in weather. Diafane may 
be sealed by heat or glue and works 
rapidly on standard packaging machin- 
ery or by hand. It will save you 40% 
of the cost of moisture-proof trans- 
parent cellulose. 


Liberal Samples and Prices Promptly Furnished 


Riegel Paper Corporation 
342 Madison Avenue, New York, N. Y. 
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Flexible Plastic Tubing 
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s Aleohol, Oil, Ete. 








Flexible plastic tubing which is inert to 
alcohol and other organic solvents is now 
available in diameters up to % in. I. D.. a 
recent announcement reveals. 

The synthetic resin used in the tubing is 
reported to be basically, polyvinyl alcohol. 
and “is the only commercially-known  sub- 
stance that is completely insoluble in gasoline, 
oil the aliphatic compounds and aromatic 
series of hydro-carbons—ethers, esters. alco- 
hols, ketones, etc.” 

Withstands Vibration 

Physical characteristics are described as: 
extreme lightness, remarkable pressure re- 
sistance, flexibility that permits it to be “tied 
into knots.” and the ability to absorb pro- 
longed vibration. 

Special couplings have been developed for 
use with the tubing, the announcement states. 
Each tube length is ordinarily supplied with 
its couplings. 





Adopt X-rays As Guide 
For Alcohol Injections 


BROOKLYN, N. Y.—Further refinement 
of a technique of nerve blocking in) which 
alcohol is used to ease the pain of peripheral 
nerve paralysis, a frequent concomitant of 
war injuries, has been reported by Doctors 
MI. B. Greene and L. B. Kaufman, both of this 
city. 

The technique, an extension of previous 
work on regional anesthesia reported at the 
1936 meeting of the American Association for 
the Advancement of Science, consists of in- 
jecting aleohol, chloroform and acetone in the 
nerve roots. X-ray planeography is used by 
neuro-surgeons in diagnosing and locating the 
individual nerves which have become. irri- 
tated and inflamed. Although very delicate, 
the procedure is not dangerous and in certain 
cases can be repeated as often as necessary, it 
Was pointed out. 

In a demonstration held at Walter Reed 
Hospital in Washington, fifteen cases were 
described as aided by the treatment. 





Stabilizes Pectin 


Hydrosols of calcium or magnesium pee- 
tates are less easily coagulated by the addition 
of ethyl alcohol if the solution contains glu- 
cose, fructose, maltose, lactose. glycerine or 
citric acid, according to a recent article. Of 
these stabilizers, sucrose (ordinary sugar) is 
apparently the best, and the solution becomes 
more stable as the concentration is increased. 





Alcohol-lotion Cleansing Pads 
Make Bold Bid for Mass Market 





Manufacturers Find Improved Formulations and Purse-Refill Jar 
Combinations Are Powerful Sales Factors 





Brisk sales of facial cleansing pads in department stores and over “five and 
ten cent” counters, continue to pile up evidence testifying to the swiftly mounting 
popularity of this newest cosmetic item. Although here and there minor objections 





Law Increases Alcohol 


Tax 25c a Proof Gallon 


WASHINGTON, D.C.— Adding 25c a proof 
gallon levy of the $2 per proof gallon tax al- 
ready in effect on distilled spirits, the Tax Bill 
became law on midnight May 27 without 
President Roosevelt's signature. 

The added impost, which becomes effective 
July 1, 1938, increases the cost of tax-paid 
190 proof industrial aleohol by 47%c per wine 
gallon. 

Attention now centers about H.J. Res. 683, 
the so-called alcohol floor tax bill. This meas- 
ure, as introduced on May 12, provides for a 
tax of 25c per proof gallon on all tax-paid dis- 
tilled spirits. in excess of 50 gallons, except 
brandy, held in storage July 1, 1938, and in- 
tended for sale for beverage purposes or for 
use in the manufacture or production of any 
article intended for sale for beverage purposes. 


Says pH of 3.5—4 Best 
When Adding Vitamin B: 


NEW YORK, N. ¥.—-Recommendation that 
a pH of about 3.5 to 4 be established when 
vitamin Bi is incorporated with other phar- 
maceutical ingredients was made here by 
Louis M. Roeg, a report of the recent meeting 





are voiced, general reports leave no doubt that 
women have welcomed the pads as a clean-up 
aid having all the convenience of a lipstick. 
Apart from their obvious.usefulness in remov- 
ing old make-up and preparing the skin for 
fresh make-up, the pads have won over fol- 
lowers because of their refreshing effect. 
Cleansing pad containers now marketed 
for purse use accommodate on an average of 
fifteen pads. One large New York department 
store reports considerable success in selling 
a combination kit consisting of a refill jar 
with 112 pads. and a plastic, purse-size unit. 


Aleohol Cools 


No great amount of literature on formula- 
tion is yet available. A few published formulas 
have been revised in the light of later experi- 
ence. The one type of formula most frequently 
mentioned is for an emulsion or milky lotion. 
Advantages claimed for this type are greater 
cleansing action with less irritation and slowet 
evaporation. Incorporating cetyl alcohol as an 
emollient and ethyl alcohol for its cooling 
action, the following formula is suggested by 
one supplier of emulsifiers: 


Cleansing Pad Lotion 


(A) Proprietary Emulsifier 
Triethanolamine 
Glycerin 
Woter .... 

(B) Oleic acid . 

Mineral oil 
Cetyl alcohol 

(C) Ethyl alcohol 

Perfume 
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(Continued on next page) 





here of the Proprietary Ass’n. states. 

When the vitamin is added to an 
alkaline solution, the vitamin base 
splits up into two parts which are in- 
active, and to which activity cannot 
be restored by later acidification, ac- 
cording to the report. An acidity of 
pH 5 was defined as the “absolute 
upper limit.” 

Reducing agents. it was said, will 
not cause any destruction to vitamin 


Bi. 








Rapidly finding a place in every handbag 
along with lipstick, powder and rouge, 
cleansing pads containing an alcohol lo- 
tion, prepare the face for fresh make-up 
and have a refreshing effect. The combi- 
nation of purse-size unit holding 15 pads 
(right) and refill jars (above) is being 
featured at point of sale. 

Photo above courtesy He itlus Glass Co., right 
hu J. dau Hir 
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Specification For C.D. 
Formula 14 Anhydrous 


Are Released By U.S.I. 


NEW YORK. N. Y.-A new formula for 
Completely Denatured alcohol was authorized 
hy the Treasury Department on April 29 to 
replace the present C.D. formula No. 11. The 
new formula. now known as C.D. 14, became 
effective immediately. Formula C.D. 11 is re- 
voked as of July 1, 1938. 

Treasury Decision 4802 authorizes the fol- 
lowing composition for the new formula: 

To every 100 gallons of ethy! alcohol of not 


less than 160 proof add 
5 gallons of FD-13 or a product similar 


thereto 
2.25 gallons of methyl isobutyl ketone 


This formula. as are all other C.D. formulas. 
is now available from U.S.L. WIE up with 
anhydrous (200 proof) alcohol. 7. specl- 
fications for the anhydrous hati are as 
follows: 

ACIDITY 

Free acid as acetic, not more than ( 
COLOR Approximately water-white 
CORROSION 

Does not show rust, when tested with bright 

steel drum strips for at least 72 hours 

NON-VOLATILE MATTER 

Not more than 0.01 gm. per 100 cc 


RESULTANT VOLUME 


Of finished formula at 60° F 107.2 gals 
ODOR Characteristic C.D. odor 
PURITY 

Not less than 93.12 ethyl alcohol by volume 
DRYNESS 


Miscible without turbidity with 20 vols. 60 
Be. gasoline at 2¢ 
ALCOHOL CONTENT OF FINISHED FORMULA 


Ethyl alcohol (absolute basis by vol 

93.12 
war tgp” PROOF 

( 0° F.—199.25 

SPECIFIC GRAVITY 

At 60°/60° F., not more than 0.795 
COEFFICIENT OF EXPANSION 

Per 1° F 0.0006 


FLASH POINT 51° F 
WATER SOLUBILITY 
Virtually completely soluble in water 

Specifications for Denaturant FD-13 have 
been made public by the Treasury Department 
in AT-Cireular No. 387, dated May 14. The 
circular describes the denaturant as consist- 
ing of “organic hydrogenated and dehydro- 
venated products free of water and suspended 
matter, and is distinguished by its character- 
istic taste and odor.” 

Methyl isobutyl ketone is now used as a 
denaturant in C.D. formulas 12 and 13. which 
continue in force, 

Data on other C.D. or S.D. formulas made 
up with anhydrous aleohol may be obtained 
from L.S.L. 


p : we . 
iv 1 \ 74 d T.D. 4802, to which reference 


Tissue Paper Bed Sheets 
Bed sheets are made from tissue paper by 
saturating the paper with a solution compris- 
ing 2 parts ethyl alcohol, 1 part glycerol, 


parts of water containing 5.5 oz. of taleum 
powder in suspension per 6 gallons of the 


White Nail Polish 


NEW YORK, N. Y.—With at least one 
large department store sponsoring the 
item, the introduction of white nail polish 
has given rise to speculation whether some 
new vogue is about to be set. Suggesting 
that it makes an “effective nail picture 
when worn with sun-tanned hands.” styl- 
ists are promoting its use with chalky 
pastel frocks or sheer solid colors 





Cleansing Pad Producers 
Bidding For Mass Market 


(Continued from previous page) 


The procedure listed is: Pagers “A” and stir 
to 60° C. Heat “B” to 60 . then add to “A” 
under constant. stirring. Stir until cool and 
then add “C.” The lotion is poured on the 
pads which have previously been placed in 
the jars. Only about 1 ce of lotion per pad is 
needed, it is claimed. 

Supplementing this type of formulation is 
another published one in which the addition 
of a wetting agent and a preservative is rec- 
ommended. The wetting agent, it is pointed 
out, facilitates wetting the pads, while the 
preservative overcomes possible mold growth 
in the flannel cloth ordinarily used. 


Cleansing Pad Lotion 


(A) Glycol stearate } 
Triethanolamine 0.3 
Glycerin 3.0 
Wetting agent 0.2 
Water app. 86.8 
Preservative qs 

(B) Oleic acid 0.7 
Mineral oil 2.0 
Spermaceti 0.5 

(C) Ethyl alcohol 5.0 
Perfume qs 

100.0 % 


“A” is brought to a boil and then cooled to 
65° C. “BY” is heated to 65° C. in another con- 
tainer and then added to “A” with rapid stir- 
ring. When the emulsion is cool, perfume and 
alcohol are added. 

Suitable Alcohol Formulas 

Another type of lotion which may be used 
is the conventional one made up of aleohol. 
glycerine, a suitable detergent. water, pre- 
servative and perfume. 

One adverse comment refers to a tendency 
of some pads to dry out. De partment stores 
taking cognizance of this, advise their custom- 








ers to moisten the pads with a bit of skin tonic 
when drying is observed. However, it appears 
this complaint is less frequently heard now, 
Suitable and approved grades of denatured 
ethyl aleohol are avatlable for the formulation 
of cleansing pad lotions. Further information 
may be secured by writing to the U.S. In- 


dustrial Alcohol Co. 


solution, according to a recent patent. The 





treated paper is run through wringer rolls 
and dried, the inventor states. 








TECHNICAL DEVELOPMENTS 








Further information on these items 
may be obtained by writing to U.S.1. 


An adhesive for joining porous or non-porous 
materials to painted or lacquered surfaces de 
velops a bond which is, in many cases, stronger 
than the original materials joined, it is stated. It 
can be applied without marring the surface and 
any surplus can be removed with a moist cloth, 
according to the manufacturer. (No. 10la) 
ee 

A cleaning solution, now available for the re 
moval of brass tarnish and oxide film, is said to 
impart a satin-like finish which remains bright 
for a year or more. The manufacturer claims it 
is non-fuming, and forms an invisible film over 
the metal surface. (No. 102a) 


ust 


Perfume bottle plugs which effectively prevent 
leakage and which are unaffected by or do not 
affect alcoholic perfume, lavender or brilliantine, 
have been introduced, a recent report states. The 
plugs, which are available in 1] popular sizes, 
have tapering heads made with flanges, it is 
said. (No. 103a) 

US 
A new drying oil derived from castor oil by a 
dehydration process is said to have drying, body 
ing, and alkali- and water-resistant properties 
about midway between linseed and tung oil. The 
manufacturer states that the oil can be used to 
replace part of the tung oil, especially in baking 
enamels, printing ink, etc., where rapid drying is 
not advantageous. (No. 104a) 

eset 
Acetate of soda in the form of ‘puffy kernels’ 
which do not harden or pack together, was intro 
duced recently. The manufacturer describes the 
product as an iron-free technical grade which is 
speedily soluble without boiling or cooling. It is 
available in barrels or multiwall paper bags 

(No. 105a) 

i Seve 
Tannic acid solution containing 5°, tannic acid 
in an ethyl alcohol and monochlorethane solvent, 
with 1.5%, chiorbutanol, is said to be an excep 
tional treatment for burns and an outstanding 
antiseptic. Bottles for the solution are provided 
with special caps which provide a direct spray to 
the burned parts, an announcement states 


(No. 106a) 


se 
A portable cooling unit for maintaining constant 
temperature baths to within plus-minus one deg 
Cc. is now on the market. No pipe connections 
need be made; no valves operated; no adjust 
ments other than setting a thermo-regulator are 
required, an announcement states. (No. 107a) 


pS 
Synthetic fatty acids and glycerides which are 
said to have valuable film-forming properties 
were recently introduced. The manufacturer states 
that they consist of relatively pure, highly un- 
saturated acids similar to clupanadonic and lin 


olenic acids and that they are almost as low in 
cost as the raw oils from which they are prepared 
(No. 108a) 





> 
A new type of napthenic sulphonate is said to be 
preferentially oil soluble and to have exceptional 
ability in the preparation and stabilization of 
emulsions such as cutting oils, orchard sprays, 
wool oils, lacquers, etc. It is also described as a 
good thixothropic agent. (No. 109a) 


c 





A color chart of indicators for pH estimation i 
available, free of charge, upon written request 
The chart is covered with cellophane for use in 
laboratories. ALCOHOL NEWS will be glad ti 
forward inquiries to the proper source. (No. 110a) 
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SPECIALLY DENATURED-A/] Formulas e 
SOLOX-The General Solvent 


Executive Offices: 60 East 42nd Street, New York, N. ¥. Branches 


ETHYL ALCOHOL 


COMPLETELY DENATURED-A/ll Formulas 


e U.S.I. DENATURED ALCOHOL e 


PURE (190 PROOF) TAX PAID—TAX FREE 


U.S. L—U. S. P.-Ethyl © WEBB'S-Ethyl 


STRIAL ALCOHOL 


ANHYDROUS-Denatured e ABSOLUTE-Pure 


SUPER PYRO Anti-Freeze 
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Companies 
McCartney Heads Norwich Pharmacal 


Frank L. McCartney, Vice-President 
and Manager of the Chicago division of the 
Norwich Pharmacal Co. was elected Presi- 
dent June 2, to fill the unexpired term of 
Robert S. Eaton. Mr. Eaton was elected 
chairman succeeding J. Bennett 
who was named chairman of the executive 


Turner 


committee. 





F. L. McCARTNEY 


Mr. McCartney is a native of Virginia, 
graduate of the Maryland College of Phar- 
macy, with degree of Doctor of Pharmacy. 
With Sharp and Dohme for many years, 
first in laboratories, later in charge of New 
York city sales. Associated with Mon- 
santo Chemical Co., in charge of New 
York Branch, later Vice-President in 
charge of sales. Mr. McCartney joined 
March 16, 1924, as 
Branch Manager. 

Mr. McCartney was also elected a mem- 
ber of the executive committee. The list 
of officers as represented by the action just 
taken is as follows: Robert S. Eaton, Chair- 
man of the Board; J. Bennett Turner, 


Norwich Chicago 


Chairman of the Executive Committee, 
Frank L. McCartney, President; Melvin 
C. Eaton, Vice-President 
Manager; Guy L. Marsters, Vice-Presi- 


dent; M. Webster Stofer, Vice-President; 


and General 
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Currens, Vice-President; John 
Ass’t Secretary; 


Turner F. 
k. Hill, Treasurer and 





M. C. EATON 


Thaddeus’ MV. and 


Assistant Treasurer. 
Mr. McCartney will assume his new 


Weems, Secretary 


duties about July 1. 


Rubinstein Appointments 

Madame Rubinstein has announced the 
appointment of M. K. Katz as sales man- 
ager of the Helena Rubinstein company. 
He was formerly vice-president and sales 
manager of Supremacy Products, the 
wholesale subsidiary of R. H. Macy & Co. 
Previous to that Mr. Katz was merchan- 
dise manager of various departments at 
Macy’s including toilet goods and cos- 
metics, of which he was buyer when he 
first became associated with the concern. 

Ray Kinney, formerly connected with 
The Sun, has been made eastern district 
manager for Helena Rubinstein and 
Thomas D. Nolan has been made south- 
western district manager. 


S.M.A. Bought by Amer. Home 

At a meeting of the stockholders of the 
S. M. A. Corp., Cleveland, held June 9, a 
plan whereby the American Home Prod- 
ucts Corp. will acquire the S. M. A. Corp. 
for 70,798 shares of its capital stock, was 


voted upon. 
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Clapham Heads J. & J. 


Arthur R. Clapham, vice-president and 
general sales manager of Johnson & John- 
son for the past nine years, has been 
elected president of the company, suc- 
ceeding Robert Wood Johnson who has re- 
signed to become president of the board. 

Mr. Clapham has been associated with 
the company since 1920 and has been vice- 
president and general sales manager since 
1929. He is succeeded in this position by 
Arthur B. Hill, previously vice-president 
in charge of field sales. Paige D. L’ Hom- 
medieu, eastern division manager at Phila- 
delphia, is now vice-president in charge of 
field sales. H. J. Henry who has been in 
charge of the Tek tooth brush division has 
been appointed director of merchandising. 

Mr. Hill has been connected with the 
company since 1918 and has been at the 
New 1933. Mr. 


L’Hommedieu has been with the company 


Brunswick office since 


since 1927 and Mr. Henry joined the com- 


pany in 1935. 


Antonow Reelected by Vadsco 
Samuel L. Antonow, president of 
Vadsco Sales Corp., has been reelected 
president and chairman of the board of 
the American Druggists Syndicate. Henry 
W. Wittner, treasurer of Vadsco Sales 
Corp., was elected first vice-president and 
treasurer; J. M. Jaffin, is secretary and 
A. L. Fletcher of F. S. Pierce & Co., 
Boston, is second vice-president and chair- 


man of the executive committee. 


Lautier Fils Ambergris 

Lautier Fils, Inc., has received for de- 
livery to American perfumers a lump of 
ambergris, weighing 16 pounds 141 
ounces. The shipment, sent from Lautier 
Fils in Grasse, arrived on the SS Paris 
May 6. 
ment to reach this country in a good many 
years. 


It is said to be the largest ship- 
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It’s mighty hard to do much 


sales-fishing when your prod- 





uct is hooked to an out-of- 






date package. 


















A good product may sell 
very well on the strength of 
quality alone. But with the 
addition of a distinctive O-I 
Salespackage ... sales are ac- 
celerated to even greater 
heights. Bring your problems 
of container, closure, label 
and carton to Salespackage 
Headquarters.Owens-IIlinois 
Glass Company, Toledo, O. 
Branch offices in most prin- 


cipal cities. 






@ The Futura (on the left) with No-Knurl Cap and 
the Classic Oblong with Caseal Cap are excellent 


examples of O-I Salespackages. All popular sizes. 
















Animal trained and photographed by Harry Whittier Frees. 
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will get you off 
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Dreyer and Fischbeck Merge 


P. R. Dreyer Inc., and Charles Fisch- 
beck Co., Inc., have consolidated under 
the firm name of P. R. Dreyer Inc. Offices 
of the company are now located at 119 
West 19 St... which was the 
Charles Fischbeck Co. 

F.C. Theile, president of the firm has a 


long experience and a wide acquaintance 


location of 


~~ 





F. G. VRIEILE 





CHARLES FISCHBECK 


in the essential oil perfume compound, and 
flavor field. Serving for many years under 
the late P. R. Dreyer, Mr. Theile has been 
president of the firm since Mr. Dreyer’s 
death. 

Charles Fischbeck, vice-president of the 
firm, established his own business two and 
one-half years ago after a long record of 
accomplishment in the business of essen- 
tial oils and perfume compounds. He 
brings to the new firm a great deal in 
the way of experience and knowledge of 
the business. 

Other officers of the company are: Fred 
J. Beyer, vice-president; Paul Schaupp, 
treasurer; D. T. Shea, secretary; A. R. 
Benneis, assistant secretary; and H. A. 
Weidman, sales manager. 


Ben-Cole Labs. New Location 

Ben-Cole 
of “Gro-Tex”’ hair lotion and shampoo, is 
now located at 624-28 S. Paulina 
Chicago, where it will manufacture a com- 
plete line of cosmetic specialties for barber 
and beauty shops and where they will do 
private label work. 


Laboratories, manufacturers 


st., 
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Pinaud Restrains C. & O. 


A permanent injunction been 


granted in Supreme Court of New York 
County to Pinaud, Inc., against Gerardi 


has 


Siano, doing business as the C. & O. Man- 
ufacturing Co., New York. The injunc- 
tion prohibits the defendant from manu- 
facturing or selling any hair tonic colored 
red, because the red color is conceded to be 
a distinctive feature of Pinaud’s Eau de 
Quinine. 

DePree Wheatamin Book 

The DePree Co., Holland, Mich., has 
issued ‘*The Wheatamin Book,” a 48-page 
selling manual for its group of natural 
vitamin B complex preparations. 

“The Wheatamin Book” gives the drug- 
gist a background for effective selling. The 
first chapters follow vitamin B therapy 
from the earliest nutritional experiments 
to the most recent published work. The 
remainder of the book is given over to 
practical retail sales methods, based on 
actual experience behind the drug store 
counter. 

The booklet which is completely in- 
dexed carries many illustrations and is at- 
tractively printed in color. Copies may be 
obtained by retail druggists who enclose a 
prescription label when writing for it. 


Col. Alkali in Phila. 
W. I. Galliher, director of sales for the 
Alkali Corp., Barberton, O., 
has announced the opening of a new dis- 
trict sales office at 3034 N. 16 st., Phila- 
delphia. 
The Philadelphia office will be in charge 


Columbia 


of C. F. Bingham who has been for some 
time a member of Columbia Alkali’s tech- 
nical service department. Mr. Bingham is 
a graduate of Virginia Polytechnic Insti- 
tute. 
associated with the Virginia Stream Pollu- 


Before joining Columbia, he was 


tion Survey, the Virginia Department of 
Health and the Department of Public 


Utilities at Richmond. 


Winthrop Conferences 

The divisional directors of the profes- 
sional service offices of the Winthrop 
Chemical Co., New York, held a series of 
conferences at the Hotel St. 
Brooklyn, June 1 to 4. 
were under the supervision of J. M. Grece, 


George, 
The conferences 


general director of the professional service 
department. The sessions were addressed 
by H. G. Bertram, president of the com- 
pany. 


Continental to Make Caps 

Continental Can Co., is equipping a de- 
partment for the production of caps and 
seals for bottles and cap-sealing cans at its 
plant in Baltimore. 
tually to produce caps and seals at the 


It is planned even- 


company’s plants in Jersey City, Oakland, 
Seattle and Houston. 
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Package Machinery's 95th Year 

The Package Machinery Co., Spring- 
field, Mass. is celebrating its twenty-fifth 
anniversary. In honor of the occasion it 
has issued an attractive booklet which tells 
the history of the company and gives an 
interesting picture of the progress that has 
been made in packaging during the past 
twenty-five years. 

In 1913 when the company was founded 
the public still bought many commodities 
in bulk, and mass production was in its 
infancy. Even before then, a number of 
wrapping machine makers had begun to 
pioneer in the packaging field and had in- 
troduced machines which, crude as they 
were, made a marked improvement over 
hand-wrapping. In most cases, each of 
these concerns built only a few types of 
machines and their resources were limited. 
Consolidation was the logical step and, 
through a merger of five leading wrapping 
machine making organizations, the Pack- 
age Machinery Co. was established. 


Correction Amer. Home 

In our May issue we announced that 
William Wulffleff, former treasurer of 
American Home Products Co., had been 
elected president of the company. This 
was an error. The officers of the company 
elected at the meeting of the board of 
directors held April 28 are: Alvin G. 
Brush, chairman of the board; H. W. 
Howard, president; William H. Wulffleff, 
vice-president; Randall Nauman, treas- 
urer; and Knox Ide, secretary. 


Monsanto Names Nickell V.P. 

Dr. L. F. Nickell of London, England, 
has been elected a vice-president of the 
Nickell is 


company’s 


Monsanto Chemical Co. Dr. 
the 


British subsidiary. William C. Bemis and 


managing director of 


Carl T. King, both of Springfield, Mass., 


have been elected assistant vice-presi- 
dents. They are associated with the com- 


pany’s Fiberloid Division. 


Bush Brings Rice From England 

Cecil Rice arrived in this country on 
May 23 to assume his new position as 
assistant to R. Righton Webb, treasurer of 
W. J. Bush & Co., Inc., New York. After 
being graduated from the Forest School, 
england, Mr. Rice joined W. J. 
Bush & Co., Ltd., London, in 1926, being 
assigned to the export department. After 
spending some time with the Bush com- 
pany in Canada, Mr. Rice travelled 
throughout the Far East, including Straits 
Settlements, Japan, Siam, Dutch East 
Indies, China, and the Philippines. Fol- 
lowing this Mr. Rice spent several years 
in the London office of the company. 


Too 
uUSSeXx, 
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Stafford Allen Moves 

Stafford Allen & Sons, Ltd., has moved 
its general offices to a new building at 
Wharf rd., City rd., London, N. 1. This 
new building includes the offices and dis- 
patch block with a gangway leading into 
the manufacturing departments. It is the 
company’s purpose to centralize all its 
activities under one roof thereby improy- 
ing the facilities for manufacturing and 
research. The company had occupied its 
old quarters on Cowper st. for a hundred 


years. 


Silzle Changes Name 

The name of the Earle Silzle Co., Ana- 
heim, Calif., producer of orange and lemon 
oils, has been changed to E. A. Silzle Corp. 
Increased business has made necessary the 
installation of more extensive equipment 
at the plant. The ownership, personnel 
and management of the company remains 
unchanged. 


Ketchum & Co. to Van Dam St. 

Ketchum & Co. has leased the building 
at 50-60 Van Dam st., New York. This 
new location will give the company ap- 
proximately twice the space which it had 
at its old address, 24 Cliff st., where it has 
been for the past twenty years. 


Parke, Davis to Build 


Parke, Davis & Co. will construct in the 
near future a six-story brick, concrete and 
steel manufacturing plant at East Jeffer- 
son and McDougal avenues, Detroit. The 
new plant is expected to cost approx- 
imately $100,000. 


Yager Liniment Moves 
Yager Liniment Co., has moved to larger 
quarters at 430 W. Mulberry st., Baltimore. 


M.M.&R. Catalog 

The Magnus, Mabee & Reynard price 
list and catalog for May and June is the 
first of the catalogs to be issued from the 
company’s new building at 16 Desbrosses 
St., New York. The new offices, labora- 
tories and warehouses were occupied May 
23 and this constituted the first: major 
move of the MM&R organization since 
1905. 


New Goldschmidt Folder 

Th. Goldschmidt Corp., New York, has 
issued a new folder with sections devoted 
to Tegin, Tegin P., Tegacid, Tego Stearate, 
Preservatives, Protegin X, Iso-Lan and 
Tegolan. These products are described, 
their advantages are listed and in each 


case basic formulae are given. 
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STAFFORD ALLEN’S NEW BUILDING 


People 


Theodore Swann Honored 

Theodore Swann, president of Swann & 
Co., Birmingham, Ala., was given the 
honorary degree of Doctor of Science by 
the University of Alabama at its com- 
mencement exercises. Dr. Swann, who is 
well known in the chemical industry, has 
had degrees conferred upon him by Ogle- 
thorpe University and the Alabama Poly- 
technic Institute. 


Kroneman Joins Penn. Oil Products 

Pennsylvania Oil Products Refining Co., 
Warren, Pa.. has appointed Wm. F. 
Kroneman, 1016 76th st., Brooklyn, N. Y., 
as director of sales for its petrolatums and 
white mineral oils. 

Mr. Kroneman has had_ twenty-four 
years of experience in the petrolatum and 
white oil business. He had been with 
Sherwood Petroleum Co. for twelve years 
at the time that its insecticide business 
was acquired by R. J. Prentiss & Co. At 
that time he went to R. J. Prentiss & Co. 


Edna Colladay Pierce With Leigh 
Edna Colladay Pierce well-known to 

this industry, is now director of merchan- 

dising and sales promotion for Leigh 


Chemist, Inc., New York. 


Keller Back at Archer-Daniels 

John F. Keller is now back at the New 
York office of Archer-Daniels-Midland. 
He is recovering rapidly from a throat ail- 
ment which kept him in the hospital for 


several weeks. 
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Chaleyer to Europe 

Philip Chaleyer and Mrs. Chaleyer 
sailed May 18 on the Normandie for a two 
months’ visit to Europe where Mr. 
Chaleyer will visit the firms with which 
Ph. Chaleyer, Inc., New York, does busi- 
ness. 

During his absence the company, which 
celebrated its tenth anniversary in May, 
will be in charge of R. O. Furth and Miss 
Kaye. Miss Kaye, who has been with the 
company for the past ten years will be in 
charge of the administrative business and 
Mr. Furth will be in charge of the perfume 
laboratory. Before joining Ph. Chaleyer, 
Inc., last September, he studied the manu- 
facture of perfume in Grasse and occupied 
a responsible position with I. Robillard & 
Co. in Valencia, Spain. 


Nazare With Schiaparelli 

Parfums Schiaparelli, New York, an- 
nounces the appointment of Francois 
Nazare as sales manager. He is well known 
to the toilet goods trade having been con- 
nected with Guerlain, Dorothy Gray, and 
more recently with Lucien Lelong. 


Marsiglio Leaves J. T. Baker 

E. Frederick Marsiglio who has been 
chemist and director of research for the 
J. T. Baker Chemical Co., Phillipsburg. 
N. J. for the past seventeen years has 


resigned. 


Wason Returns on Nieuw Amsterdam 

Robert R. Wason, president of the 
Zonite Corp., returned from Europe May 
17 on the Nieuw Amsterdam which was 
making its maiden voyage to New York. 
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DISCOVERY IS THE REWARD 
OF AN OPEN MIND « « « 


OR OVER 30 YEARS the J. T. Baker Chemical Co. has played a leading role 

in the development of C. P. chemicals. As a pioneer of measured purity, 

Baker was the first to manufacture Laboratory Chemicals with an exact analysis 
on the label. Thus, the trade name “Baker's Analyzed” was born. 

Today, Baker's Analyzed Reagents are nationally known. The foremost analyt- 
ical and research chemists herald Baker's Analyzed as representing the acme of 
quality. The esteem in which these chemicals are held reflects untiring research, 
advanced technique and initiative. It justifies Baker’s exacting policy of stead- 
fastly striving for higher and higher degrees of purity. 

It is this background which has enabled Baker Chemists to discover new 
and improved methods in applying this chemical technique to the tonnage con- 





Alkali Bromides 





trol of pharmaceutical and medicinal chemicals. LP ee 
This important and far-reaching Baker development has outmoded many ae icant sated 
old standards of fine chemical quality. It has placed new emphasis on maxi- ON eels co cna 
Cream of Tartar 


mum purity rather than minimum standardized purity. ees 

Already the superior qualities of Baker pharmaceutical and medicinal ____ Bismuth Subcarbonate— 

. ; ak, caus A _ Subnitrate and other Salts 
chemicals have attracted the attention of the most discriminating buyers of the ve : 


’ 3 ’ P é Caustic Potash and Soda . 
country. The record of Baker's testers, then buyers, reads like Who's Who in 7 Sticks and detiots 


x 





America. Another market has discovered the significance of the name Baker. ee eae San 
=o teed ace 
J.T. BAKER CHEMICAL CO., Phillipsburg, New Jersey ae 
NEW YORK PHILADELPHIA CHICAGO peti ae 
| 420 Lexington Avenue 220 South 16th Street 435 North Michigan Ave. . 
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For the, 
‘Pharmaceutical 
Industry: 


ACETANILID U. S.P. 


ACETOPHENETIDIN 
U.S. P. 


ASPIR GRAN 
ASPIRIN U. S. P. 


ASPIRIN STARCH 
GRANULATIONS 


BENZOIC ACID U.S. P. 
CAFFEINE U.S. P. 


CHLORAL HYDRATE 
U.S.P. 


CHLORAMINE-T U.S. P. 
GLYCEROPHOSPHATES 
PHENOL U. S. P. 


PHENOLPHTHALEIN 
U.S.P. 


SALICYLATES, 
ETC. 
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Colgate Heads Committee 

Robert P. Colgate, vice-president of 
Colgate-Palmolive-Peet Co., Jersey City, 
has been named chairman of the executive 
committee of the newly formed Industrial 
Research Institute. 

The institute has been formed by indus- 
trial research executives for the purpose of 
discussing problems of laboratory organ- 
ization and administration and other prob- 
lems common to directors of scientific re- 
search. 

Other members of the committee are: 
H. W. Graham, Jones & Laughlin Steel 
Corp., Pittsburgh, vice-chairman; O. A. 
Pickett, Hercules Powder Co., Wilming- 
ton, Del.; Donald Bradner, Champion 
Paper & Fibre Co., Hamilton, O.; H. Earl 
Hoover, vice-president the Hoover Co., 
Chicago; J. M. Wells, vice-president 
American Optical Co., Southbridge, Mass. ; 
G. E. Hopkins, Bigelow-Sanford Carpet 
Co., Thompsonville, Conn. and Oliver 
Kamm, Parke, Davis & Co., Detroit. 


Vivian Michael to Europe 

Vivian Michael, chief chemist of 
Michael’s Cosmetic Studio, Los Angeles, 
manufacturer of Juve Derm cosmetics, 
sailed from New York May 18 for a four 
months’ business and pleasure trip to 
Europe. She will visit Denmark, Ger- 
many, England, France and_ possibly 
Italy. 


Rigaud Officials Visit Here 

G. Delage, president of Etablissements 
Rigaud has returned to France after a 
visit to this country devoted to intro- 
ducing the company’s new perfume, 
‘“‘Feerie Moderne,” and in making arrange- 
ments for an exhibition at the World’s 
Fair. He was accompanied by J. H. W. 
Sawyer also of Etablissement Rigaud. 


Tatham Quits Bauer & Black 

Arthur E. Tatham, advertising manager 
of Bauer & Black, Chicago, has resigned to 
join the Chicago office of Young & Rubi- 
cam, Inc., as account executive. Mr. 
Tatham has been with Bauer & Black ever 
since leaving college and has been in the 
advertising department since 1929. He 
was made advertising manager in 1932. 


Bott Joins Penick 

Walter J. Bott is now a member of the 
sales department of S. B. Penick & Co., 
New York. He brings to his new position 
eleven years of experience with botanical 


drugs. 


Schlosser Quits Watkins 
William Schlosser, sales manager for 
R. L. Watkins Co., New York, has re- 


signed. 
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Priestley Medal to Bogert 

The Priestley gold medal, highest honor 
of the American Chemical Society, will be 
awarded to Professor Marston Taylor 
Bogert of Columbia University at the 
ninety-sixth meeting of the American 
Chemical Society in Milwaukee, Septem- 
ber 5 to 9. 

Dr. Bogert was twice president of the 
American Chemical Society and organized 
the system of professional divisions 
through which the society’s membership 
of 22,000 now functions. In collaboration 





DR. MARSTON TAYLOR BOGERT 


with students, he is the author of more 
than 400 papers in the field of synthetic 
organic chemistry. He holds the Nichols 
medal of the New York section of the 
society and is medalist of the ancient 
Charles University in Prague and of 
Comensky University in Bratisla, Czecho- 
slovakia. He was the first visiting Carnegie 
professor of international relations to 
Czechoslovakia in 1927-28. 

Born in Flushing, N. Y., Dr. Bogert 
received the Bachelor of Philosophy de- 
gree from Columbia School of Mines in 
1894 and that year began his teaching 
career at Columbia as assistant in organic 
chemistry. 


Mr. & Mrs. McShane Abroad 

J. H. McShane, president of Pacquin 
Labs., New York, sailed for Europe May 7 
on the SS Vulcania, accompanied by Mrs. 
McShane. They will visit Italy, Switzer- 
land, France and England and return to 
New York early in July. 


Olson Marries 

Ralph A. Olson of S. B. Penick & Co.’s 
Chicago sales force was married to Helen 
Rasmus of Chicago. They are making 
their home in Chicago following a southern 
honeymoon, a stop at French Lick and the 
Kentucky Derby. 


Keim—Sales Club V.P. 

R. D. Keim, vice-president of E. R. 
Squibb & Sons, was chosen second vice- 
president at a recent election of officers of 
the Sales Executives Club of New York. 
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Smith Heads Chamber 

Cecil Smith, president of Yardley & Co.., 
Ltd., New York, was elected president of 
the British Chamber of Commerce in the 
United States at its annual meeting. 


Healy Resigns 

D. kK. Healy has resigned as president of 
Leigh Chemist, Inc., New York. C. H. 
Edgerton remains as executive vice-presi- 
dent. No change in policy or plans is 
contemplated. 


Fitch Heads Ad Club 

Gail W. Fitch, advertising manager of 
F. W. Fitch Co., Des Moines, was elected 
president of the Des Moines Advertising 
Club at its annual meeting held May 18. 


Hamming Recovers 

J. G. Hamming, in charge of white oil 
and petrolatum sales for Standard Oil Co. 
of Indiana, is back at his desk after an 
appendicitis operation performed at the 
Swedish Covenant Hospital, Chicago, on 
April 29. 


Truman Bradley Story 

Truman Bradley, well known radio an- 
nouncer, who is associated with his sister 
Elene Bradley in Mme. Huntingford, Inc., 
Chicago, is the subject of a story in the 
May issue of Radio Guide—*He Makes 
Cold-Cream Out of Strawberries.” The 
article gives a picture-caption story of Mr. 
Bradley’s radio background and his en- 
trance into the cosmetic field. 


Hugh Gill Moves to England 


Hugh Gill, sales manager of W. J. Bush 
& Co., Inc., New York, is leaving for 
England to fill an executive position with 
W. J. Bush & Co., Ltd., London. Mr. Gill 
has been associated with the Bush com- 
pany for the past twenty-four years, the 
last eight of which were spent in this 
country. During the time that Mr. Gill 
has been in this country he has become 
widely acquainted and has many warm 
friends here. While these friends are sorry 
to see Mr. Gill leave, they are pleased to 
learn of his advancement and wish him 
success in his new position. 


Cosmetic Courses at N. Y. U. 

Two cosmetic courses will be given this 
summer at New York University by 
Florence E. Wall. The “Cosmetic Hy- 
giene”’ course will be given July 6-22, 
9.00-11.00. This is a comprehensive sur- 
vey of factors that contribute to an in- 
dividual’s good appearance and detailed 
presentation of cosmetic preparations and 
treatments in current use. “The Teaching 
of Cosmetology” course will also be given 
by Miss Wall July 6-22, 11.00-1.00. 


745 


























for packing druE 


ommend KIMPAK™ 
oducts?” “Because 


; an ADS 


KIMPAK @IN" 
orbs shocks ag 
etic an 


| apy do you ree 
= and cosmetic Pt 


soft, resilient, ongonirt : 
transit that could _ ne 
drug containers. Bes! : 
cles to help prevent ra art 
or grit, too —will not § 


SHIPPERS ADVISE— 
* 


Jike protection 
r break 


“Guard Expensive 


the finest finish. 


Surfaces Against 








Damage from Jolts 


in Transit with 


ibashey.) 4 


REG. U.S. PAT. OFF. & OREIGN COUNTRIES f ha 
d "ave you that KIMPAK reduces shipping 


Cc R E +) E Ww A 1) 'y) i A re 59 allies ant Ase ccs results! When drug and Cosmetic 


with kim 
a PAK, ever ° : 
Y Plece In th ‘ 
e ship- 


e dealer re- . 
tik sineiane a ie aie for Immediate disp] 
splay 









































every ty? KIMPAK red - “Mat is the tes ; 
KIMPAK to oe in rollss aye oe shipping damage. - that proves 
+ aknesse>> © 


Use ae 
3 “Can a ic?” sey es. KIMI “ 5 a ntainetss 
‘ ; vi : ) 3 
= and cost Jarge Vr ety ia : rotect er at i find 






y 


in 4 1s 1 ; 
ads I" ° em met : 
and P yp your prob a drug equip aK to do the J° 


FREE! 1938 P 
OF KIMPAK* 















P innl om?” m $ 
“is KIMP AK easy to use In ™ Te do basres Melpest_ Sule 
iece of string: - Offices for FREE Portfolio of 
4. “Tr’s as easy to Use nd a merchandise to be packe Samples. 
is lay iton or WraP it — | find the shippers TT “Reg. U.S. Pat. Off. and Foreign Countries 
for shipment. *? oo an use KIMPAK TS see S 
actually increases 1 = in the shipping r90" KIMBERLY-CLARK CORPORATION 
all muss, fuss @ NEENAH, WISCONSIN 


Sales Offices: 8 S. Michigan Ave., Chicago 
122 E. 42nd St., New York City 
510 W. 6th St., Los Angeles 


KIMBERLY-CLARK CORPORATION t 
Neenah, Wisconsin ( 
Address nearest sales office listed above: | 
' 
' 





Please send us the 1938 PORTFOLIO OF KIMPAK. 


Company ...-.--------------------------2-------------- t 
' 

D ee er ' 
: ; ' 
enti. <.. ccnracscncse Our product is- ~ 4 


June ’38: 42, 6 


746 The Drug and Cosmetic Industry 














Legal 
Piver Tax Suit 


In a suit brought by L. T. Piver, Inc., 
New York, against James J. Hoey, Col- 
lector of Internal Revenue, the U. S. Dis- 
trict Court for the Southern District of 
New York ruled that in a case in which a 
perfumery manufacturer sold its products 
to a subsidiary company, the subsidiary is 
not entitled to a refund of cosmetic taxes 
paid under the 1932 revenue law. 

L. T. Piver, Inc., claimed that since it 
owned the trade-marks and the trade 
names and bottled the product of the 
parent company, L. T. Piver Laboratories 
Corp., it was not a manufacturer and was 





therefore entitled to a refund. 


Hirestra—A.M.A. Suit 

Filing of the defense papers in the suit 
brought by Hirestra Laboratories, Inc., 
New York, against the American Medical 
Association and Dr. Morris Fishbein, has 
been delayed owing to the fact that the 
American Medical Association and Dr. 
Fishbein have questioned the jurisdiction 
of the New York County Supreme Court 
in the case. They claim that, inasmuch as 
the association is an Illinois corporation, 
the case should be tried in a federal court. 


New Mexico Drug Board 

Dr. E. B. Godfrey, director of the New 
Mexico State Health Department, has 
made tentative plans for a state food and 
drug division. A board, composed of a 
pharmacist, an attorney and Dr. Godfrey, 
all serving without pay, would meet each 
month to pass on food and drug prepara- 
tions new to the New Mexico market. 


F.T.C. Activity 


F.T.C. Stops Banfi 


Banfi Products Corp., New York, has 
entered into a stipulation with the Federal 
Trade Commission to discontinue mis- 


leading representations in the advertising 
of its products. The company agrees in 
the sale of its Montecatini Crystals, to 
stop asserting that use of the product has 
any therapeutic effect other than as a 
laxative or purgative in cases of temporary 
or occasional constipation. The company 
also agrees not to represent its preparation 
as being of any value in the treatment of 
any condition or symptom unless it is 
clearly explained that it is of value only 
when such condition or symptom can be 
relieved by a laxative or purgative and 
when it has been clearly established that 


such treatment is proper therefor. 
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F.T.C. Orders Colonial Dames 

The Federal Trade Commission has 
ordered Colonial Dames, Inc., and Colonial 
Dames Co., Ltd., of Hollywood, Calif., to 
cease using the words “Colonial Dames” 
or to use with them in conspicuous print 
the phrase, “not connected with any 
society.” The Commission has _ also 
ordered the companies to stop claiming 
that their massage cream is a skin re- 
juvenator or a skin food. 


Cons. Drug Signs with F.T.C. 


As a result of an action brought by the 
Federal Trade Commission Consolidated 
Drug Trade Products, Inc., Chicago, has 
agreed to “stop asserting that its product, 
Malena Pills, has any therapeutic effect in 
helping to clear up local skin conditions 
other than the effect of a laxative, and 
that Malena Ointment, applied alone or 
in connection with use of the pills, will 
help clear the skin generally.”” The com- 
pany has also agreed to cease asserting 
that either or both of the products will 
have any particular effect within any 
specified period of time. 


F.T.C. Stops Florentine 

The result of an action brought by the 
Federal Trade Commission against Ange- 
line Doty and J. D. Stockwell, co-partners 
operating under the trade names of Floren- 
tine Products Co. and Angelene Preussaer, 
Milwaukee, is an agreement whereby the 
company, which distributes a cosmetic 
called ““Youth Cream” and a device desig- 
nated as Florentine Rejuvenating Mold, 
will stop advertising that the products, 
used alone or in combination, will elimin- 
ate lines or sagging muscles, restore life 
and youth to fallen muscles or enable the 
user thereof to keep her throat or face 
from aging. The respondent also agrees to 
cease advertising that the products are 
guaranteed, unless in this connection it is 
clearly explained that the guarantee is 
limited to the refund of the purchase price, 
and unless all of the conditions which must 
be fulfilled in order for a person to be en- 
titled to the refund are stated in direct 
connection with the guarantee. The com- 
pany also agrees to stop using the word 
“Youth” as part of the trade name of any 
products sold by them, and of the word 
“Rejuvenating” in any way as relating to 
their products, as a part of the trade name 
or otherwise. 


F.T.C. Cites Jergens 


The Federal Trade Commission has 
issued a complaint against Jergens-Wood- 
bury Sales Corp., Cincinnati, charging un- 
fair competition in the sale of soaps and 
cosmetics. The complaint charges that 
Woodbury’s facial powder has been adver- 
tised as being capable of guarding the skin 
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against blemishes, of preventing surface 
infections and as being sterile and germ- 
free. The complaint also calls false and 
misleading the claims that Woodbury’s 
cold cream is sterile and capable of killing 
germs and preventing infections and blem- 
ishes and that Woodbury’s facial soap con- 
tains ‘‘filtered sunshine’’ and that through 
the use of the soap the skin absorbs a suffi- 
cient amount of Vitamin D. The com- 
plaint also alleges that ingredients of the 
Woodbury products are not absorbed by 
or through the skin. 


Luden’s Signs with F.T.C. 


As the result of a complaint brought by 
the Federal Trade Commission Luden’s 
Inc., Reading, Pa., has agreed to cease 
advertising that its menthol cough drops 
are now the only cough drops containing 
menthol, and, in reference to head or 
throat ailments, that the drops do more 
than assist in keeping one’s head clear or 
protecting one’s throat. The company 
stipulates that it will not represent, in con- 
nection with the sale of its cough drops as 
a cold treatment, that medical authorities 
say acidity is often the cause of a cold. In 
its stipulation the respondent company 
admits that such authorities frequently 
differ as to this subject. 


F.T.C. Cites Metzler-McKean 

The Federal Trade Commission has 
issued a complaint, charging unfair com- 
petition against Metzler-McKean Corp., 
Kansas City, Mo., trading as Lady 
Frances Laboratories and as Lady 
Frances. 


F.T.C. Cites Pond's 

The Federal Trade Commission has filed 
a complaint against Pond’s Extract Co., 
New York, charging unfair competition in 
the sale of cosmetics. The Commission 
charges that the claim that “skin vita- 
mins” in the creams give a new and 
scientific aid to skin care is misleading. It 
also charges that the ingredients of Pond’s 
Cold Cream are not absorbed by or 
through the skin. 


F.T.C. Cites ‘‘Retardo” 


The Federal Trade Commission has 
issued a complaint against Shelley Braver- 
man, Queens, N. Y., American Clinical 
Laboratories, Inc., Official Research Bu- 
reau of New York, Inc., and Federal 
Research Corp., all allegedly engaged in 
promoting the sale of ‘“Retardo.” The 
complaint charges that the product is not 
safe, that it contains an ingredient having 
a toxic property and effect and that it is 
not, as allegedly represented in advertis- 
ing, a safe, competent, effective and re- 
liable medicine for losing a substantial 
amount of weight. It also charges that use 
of the word “laboratories” is misleading 
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inasmuch as the respondent is not the 
manufacturer of “Retardo.” 

The complaint also said that Official 
Research Bureau of New York, Inc., ‘“‘ad- 
vertised in a manner serving to represent 
that ‘Retardo’ has been approved by a re- 
search bureau having an official connec- 
tion with the city or State of New York, 
when, in fact, no such approval has been 
obtained nor does the Official Research 
Bureau of New York, Inc., have such 
official connection.” 


Sunclyme Signs with F.T.C. 

National Toilet Company, trading as 
Sunclyme House, Paris, Tenn., has entered 
into a stipulation with the Federal Trade 
Commission whereby it will stop advertis- 
ing that Sunclyme cosmetics are “‘fruit 
base” preparations; that Sunclyme Avo- 
cado Night Emollient will penetrate or 
nourish the skin; that Sunclyme Lime and 
Lemon Cleansing Emollient is made from 
limes and lemons, or that either of such 
fruits or a combination thereof is the active 
ingredient relied upon for results, and that 
Sunclyme Papaya Skin Tone will aid cir- 
culation or refine the pores. The respond- 
ent company also will cease advertising 
that its preparations contain no grease or 
that any of the preparations is non-allergic 
or absolutely sterile. 


F.T.C. Stops Tech. Products 

The Federal Trade Commission has 
issued a complaint against H. F. Allen, 
Berkeley, Calif., trading as Technical 
Laboratories and as Technical Products 
Co. The complaint charges that “A prepa- 
ration for use in the nose and nasal pas- 
sages advertised as Sinozone and as Ara- 
tone allegedly was represented as a com- 
petent treatment and effective remedy for 
nasal catarrh and bronchial asthma, and 
as being non-irritating, harmless, healing 
and of material benefit in stopping poisons 
which may be in the nose from being car- 
ried to other parts of the body.” The 
complaint also alleges that use of the 
word, “laboratories” in the trade name 
and in advertising matter implies that a 
scientifically equipped laboratory is main- 
tained when such is not the case. 


Associations 
Drugs in N. ¥. World's Fair 


The drug manufacturing industry will 
have a building in the New York World’s 
Fair 1939. A corporation known as The 
Show Globe, Inc., has been formed to plan 
and manage the exhibit under the direc- 
tion of an advisory committee composed of 
leaders of the industry. The committee 
has announced that more than fifteen drug 
and pharmaceutical manufacturers have 
already indicated a desire to participate 
in the exhibit. Among the first to make 
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definite reservations for space include 
McKesson & Robbins, The Pepsodent 
Company, Sholl Manufacturing Company, 
Mentholatum Company, The Lambert 
Company, and Miles Laboratories. 
Harvey Wiley Corbett, associate archi- 
tect on Radio City, and Chairman of the 


Board of Designs of the Century of 


Progress, and a member of the Designs 
Board of the New York and San Francisco 
World Fairs, will design the interior of the 
drug building. Mr. Corbett will serve as 
Chairman of the Board of The Show 
Globe, Inc. Joseph A. Huisking, Chair- 
man of the Organization Committee for 
the drug industry’s participation in the 
World’s Fair, and Earle A. Meyer will 
serve as directors of the corporation. 
Noble E. Stephens, color expert, Clarence 
C. Meleney, of Smyth & Meleney, and 
M. F. Hurley will also serve as directors. 

Plans are being drafted for the mobiliza- 
tion of all branches of the industry to pre- 
sent in a striking and dignified manner the 
story of the industry’s contribution to 
modern living. 

The exhibits in this building will not be 
the only drug exhibits at the Fair since 
some ethical manufacturers will sponsor 
exhibits in the Medical and Public Health 
building which is in charge of a committee 
of physicians headed by Dr. Louis 1. 
Dublin. Exhibitors in this building merely 
sponsor exhibits which are designed and 
laid out by the committee in charge, the 
sponsor merely having a placque telling 
that the exhibit was made possible through 
the sponsor. 

Exhibitors in this industry which have 
sponsored exhibits in this building are Eli 
Lilly & Co., blood diseases and anemias; 
Lederle Laboratories, pneumonia and 
allergies; Ciba Co., heart disease and endo- 
crinology; Winthrop Chemical Co., anal- 
gesia and anesthesia; Parke, Davis & Co., 
syphilis; West Disinfecting Co., occupa- 
tional infection and sanitation; Dorr Com- 
pany, water supply, sewage treatment, 
and industrial waste disposal. In addition 
to these sponsors, many societies and asso- 
ciations are sponsoring exhibits such as 
cancer, maternal health, tuberculosis, 
gonorrhea and sex education, bacteriology 
and cirus diseases, and others. 


Chemical Salesmen's Golf 


The first golf tournament of the Chem- 
ical Salesmen’s Association will be held at 
the Baltusrol Golf Club, Short Hills, N. J., 
June 14. Later tournaments will be held 
at Garden City Country Club, Garden 
City, L. L., July 12; Green Meadow Golf 
Club, Harrison, N. J., August 16; and 
Shackamaxon Country Club, Westfield, 
N. J., September 13. 


A.P.M.A. Meeting 

The thirty-first annual meeting will be 
held June 13 to 16, at The Homestead, 
Hot Springs, Va. 
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A full and interesting program has been 
prepared for the members of the Associa- 
tion and the many delegates who will 
attend from other Associations. 

Addresses will be given by Charles P. 
McCormick, president of McCormick & 
Company; Leo M. Cherne, of the Tax 
Research Institute; Attorney Charles 
Wesley Dunn; in addition to important 
reports from the various Association 
committees. 

There will also be a graphic dramatiza- 
tion of the right and wrong approach of a 
detail man, as well as an interesting ex- 
hibit and demonstration of modern plant 
equipment and fire extinguishing ap- 
paratus. 

The usuai annual golf tournament will 


be held on Wednesday afternoon, June 15, 





C. D. SMITH 


followed by the annual banquet, at which 
Dr. John L. Davis, humorist and philoso- 
pher, of New York City, will speak. 

Entertainment for members and guests 
will be furnished in the form of technicolor 
motion pictures shown by Dr. Roy Lyman 
Sexton of Washington; golf and putting 
contests; bridge; bingo; tennis; and dan- 
cing. On Tuesday evening the guests, who 
will be supplied with suitable gay costumes, 
will be transported about four miles from 
Hot Springs where a barbercue dinner will 
be served, accompanied by the music of 
hill-billies from the neighboring mountains. 

Visitors from the North and East de- 
siring to drive down by automobile will 
find the trip down the Shenandoah Valley 
of Virginia and over the celebrated Sky 
Line Drive particularly interesting and 
attractive. 


Foragers’ Annual Outing 

The Foragers of America will again hold 
their annual outing at Green Gables, N. J., 
on Saturday, June 25. The entertainment 
committee, consisting of A. J. Connolly, 
chairman, C. R. Keeley, Frank Herman, 
Walter Conklin, and Wm. T. Kilcullen, is 
busy planning the athletic games and the 
baseball game which will, as usual, be the 


main event. 
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LABORATORIES 
MILWAUKEE ¢ HOBOKEN 


Manufacturers of cosmetics for private 
label brands only. Wenever compete with 
ourclients. We also protect the interests of 
our trade by Products Liability Insurance. 


These Kolmar Representatives are ready to serve you: 


M. C. Boyd, 100-108 River Street, Hoboken, N. J. 


Norman Kole, 11-108 Merchandise Mart, 


Chicago, III. 
Warren Curry, 2895 Peachtree Rd., Atlanta, Ga. 


R. G. F. Byington, 155 N. Vermont Ave., 


Los Angeles, Cal. 
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BECAUSE THEY LIKE IT 


That is all! All our research and scrupulous attention to manu- 





facturing details have one result . . . They like it and come 





back for more. 


You, too, will like it, when your lipstick sales climb on the wings 


of customer satisfaction as assured by Kolmar Perm-Indel Lipstick. 


Write for samples of our newest composition which has 
been acclaimed ‘’the finest lipstick ever produced’”’. 
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Drug Wholesalers Bowling 

The American Wholesale Drug Trade 
Bowling Association held its forty-first 
annual tournament at Atlantic City, May 
13 and 14. Teams from New York, Phila- 
delphia and Baltimore competed. The 
winning team, the New York team, was 
composed of John Bomba, Mike Arax, 
Fred Furey and John Mulholland of Mal- 
linckrodt Chemical Works; Schratz Meir 
and Charles Pfeiffer of Charles Pfizer & 
Co.; A. Dinger of E. R. Squibb & Sons and 
John Postis of Church & Dwight Co. 

Officers of the association elected for the 
coming year are: R. J. Averell of Phila- 
delphia, president; William J. Schneider 
Jr., of New York, vice-president and F. A. 
Leyer, secretary-treasurer. 


Philadelphia Golf Outing 

The Chemical Club of Philadelphia held 
its spring golf outing at the Llanerch 
Country Club, May 19. At a brief busi- 
ness meeting conducted by Lyman S. 
Lloyd of Alex. Fergusson Co., president of 
the club, Theodore Goldblum of the West 
Wholesale Drug Co., Philadelphia, was 
elected to membership. As is its custom, 
the club will suspend activities during the 
summer and will hold a fall outing in 
September. 


Flavoring Extract Meeting 

Advance registration for the Flavoring 
Extract Manufacturers’ Association con- 
vention at Atlantic City, June 27, 28 and 
29 is the largest in the history of the asso- 
ciation and the convention promises to be 
an unusually successful one. 

One of the outstanding features will be 
the address at the banquet by Governor 
Harry Nice of Maryland. Governor Nice 
knows a great many of the members of the 
association and his remarks should be of 
especial interest to them. 

The entertainment committee 
has planned activities that will keep every- 
body quite busy. The motive behind the 
elaborate program is to keep the entire 
membership together as much as possible 
so that there will be greater opportunity 
for becoming better acquainted with one 
another. 


Baltimore Drug Outing 

The Baltimore Drug Exchange held its 
annual outing June 8 at the Hillendate 
Golf Club. Arrangements were made by a 
committee, headed by J. F. Whitescarver. 


Chicago Golf Tournament 

The golf auxiliary of the Chicago Drug 
& Chemical and the Chicago Perfumery, 
Soap and Extract Associations held its 
opening tournament at the Itasca Country 
Club, May 10. The winners were: Class 
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A. Ist H. W. Cochran, 2nd B. T. Bush, 
3rd H. L. Derby, 4th T. Morgan; Class B. 
Ist M. Folds, 2nd M. B. Vance, 3rd B. F. 
Zimmer, 4th J. A. A. Scott; Class C. Ist 
H. J. Edmon, 2nd J. H. Helfrich, 3rd C. M. 
Baldwin, 4th K. S. Spraker; Class D. Ist 
A. J. Ratz, 2nd W. R. Nay, 3rd W. H. 
Behrens, 4th G. F. Pauley; Guests, Ist A 
Belke, 2nd A. Maren, 3rd, J. R. Davis, 
4th E. H. Erickson. 

A. C. Drury won a special prize of a set 
of clubs, leather golf bag and leather 
duffle bag. 

The next tournament will be held at 
Glen Oak Country Club, June 21. 


Chi. Drug & Chem. Party 


The Chicago Drug and Chemical Asso- 
ciation held its spring party May 14 at 
the Palmer House. About three hundred 
members and guests enjoyed dinner, danc- 
ing and a floor show. The arrangements 
were made by a committee headed by 
Elmer F. Smith. 

A leather traveling bag was presented 
to Dr. Frank B. Kirby of Abbott Labora- 
tories, retiring president in appreciation of 
his service to the association. 


S.0.C.M.A. and M.C.A. Meet 

The annual joint meeting of the Syn- 
thetic Organic Chemical Manufacturers 
Association and the Manufacturing Chem- 
ists’ Association was held at Skytop Lodge, 
Skytop, Pa., June 2 and 3. 

The members of the Synthetic Organic 
Chemical Manufacturers’ Association were 
invited to the meeting of the Manufac- 
turing held the 
morning of June 2. There was an in- 


Chemists’ Association 
formal dinner for members and guests of 
both associations that night and on the 
3rd_ the Synthetic Chemical 
Manufacturers’ Association held its golf 


Organic 


tournament. 
Financial 
Abbott Earnings Steady 
Abbott Laboratories, North Chicago, 


Ill., reports for the year ended March 31, 
1938, net profits of $1,590,407, equal to 
$2.44 a share on 640,000 shares of no-par 
common stock. This compares with a net 
profit of $1,510,379, or $2.36 a share in the 
year ended March 31, 1937. 

For the fiscal year ended December 31, 
1937 net earnings were $1,612,399, or 
$2.51 a common share. 


Amer. Home Earnings 

American Home Products Corp. and 
subsidiaries, Jersey City, report for the 
three months ended March 31, net earn- 
ings of $741,554.21, equal to $1 a share on 
741,060 shares. 
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Anchor-Hocking Earnings 

Anchor Hocking Glass Corp. and sub- 
sidiaries, report for the quarter ended 
March 31, 1938, net profit of $205,696, 
equivalent to 19 cents each on 715,550 
shares of no-par common stock. 


Anchor-Hocking Reduces Directors 

The stockholders of Anchor Hocking 
Glass Corp., have approved a reduction in 
the number of directors from fifteen to 
eleven. New directors elected are Herman 
Krannert, L. B. Williams and Jf. O. 
Deegan. Hugh C. Laughlin has been made 
secretary of the board. 


Bristol-Myers Earnings 

Bristol-Myers Co. and subsidiaries re- 
port for the three months ended March 31, 
1938, net income of $599,746.92, or 87 
cents a share on 685,364 shares of $5 par 
capital stock outstanding. 

For the twelve months ended March 31, 
1938, consolidated net earnings, after all 
charges and after estimated Federal in- 
come taxes, but before provision for surtax 
on undistributed profits, were $2,038,293. 
81, or $2.97 per share on the outstanding 
shares. 


Crown Drug Sales Off 


Crown Drug Co., Kansas City, Mo., re- 
ports sales of $670,436 for April, 1938, as 
compared to $702,376 for April, 1937. 


Hazel-Atlas Earns Less 

Hazel-Atlas Glass Co. and subsidiaries 
report for the March quarter net profit 
after loss on property retired of $255,803, 
equal to 59 cents a share on 434,409 shares 
of $25-par stock. This compares with 
$832,490, or $1.91 a share in the quarter 
ended March 31, 1937. 

For the twelve months to April 2 the 
net profit was $2,320,819, or $5.34 a share 
as compared with $3,223,234, or $7.42 a 
share for the twelve months ended April 3, 
1937. 

Lederle Doubles Earnings 

Lederle Laboratories, Inc. and subsid- 
iaries report for 1937 net income of $673,- 
913 compared with net income of $387,056 
in 1936. 


McKesson Earns Less 

McKesson & Robbins, Inc., reports for 
the March quarter net profit of $488,546, 
compared with a net profit in the same 
quarter last year of $979,690. The net 
sales totaled $41,259,617 as compared with 
$42,580,102. 


Monsanto Dividends 
Monsanto Chemical Co. has declared a 
quarterly dividend of 50 cents per share on 
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common stock, payable June 15, 1938, to 
stockholders of record June 1 and a divi- 
dend of $2.25 a share on the preferred 
stock, payable December 1 to stockholders 
of record November 10, 1938. 


Sharp & Dohme Earnings Down 

Sharpe & Dohme, Inc., reports for the 
March quarter consolidated net profit of 
$173,935, equal to 76 cents each on 229,085 
shares of no-par $3.50 cumulative con- 
vertible preference stock, compared with 
net profit of $539,485, equal after dividend 
requirements on $3.50 preference stock, to 
43 cents each on 776,627 shares of no-par 
common. 


United Drug Shows Loss 


United Drug Co., Boston, reports for the 


quarter ended March 31, a net loss of 


$319,545, contrasting with a net income of 
$580,640 in the first quarter last year. 


Vadsco Shows Loss 


Vadsco Sales Corp. and subsidiaries (ex- 
clusive of Vadsco Realty Corp.) report for 
the quarter ended March 31, net loss of 
$46,585, contrasted with a net profit of 
$21,992 in the same quarter of 1937. 

Vadsco Realty Corp. reports for the 
quarter ended March 31 a net 
$16,077 as compared with a net loss of 
$15,114 in the first quarter last year. 


loss of 


Obituaries 


J. E. Butler 


J. E. Butler, an accountant with Amer- 
ican Cyanamid & Chemical Corp., New 
York, died May 23 following an attack of 
appendicitis. He was thirty-nine years old 
and had been with American Cyanamid & 
Chemical Corp. for twenty years. 


Henri M. T. Desprez 

Henri Marie Theophile Desprez, presi- 
dent of the board of Parfumerie F. Millot, 
France, died May 5. He was 
seventy-three years old. He was the 
father of Jean Desprez, managing director 
Millot, well 
known in this country. 


Paris, 


of Parfumerie F. who is 


William F. Dohmen 

William F. Dohmen, president of the F. 
Dohmen Co., Milwaukee, died May 10 at 
the age of seventy-three. 

A graduate of the Philadelphia College 
of Pharmacy he became associated with 
his father in the F. Dohmen Co. In 1898 
he became president of the company. 

He is survived by his wife, a daughter 
and two nephews, Erwin and Fred Doh- 
men, who have been active in F. Dohmen 
Co. for the past twenty-five years. 
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Elon Hooker 


Elon Huntington Hooker, president of 
the Hooker Electrochemical Co. and form- 
er president of the Manufacturing Chem- 
ists’ Association of the United States, died 
in his bungalow at the Hotel Huntington, 
Pasadena, Calif., May 10. He was sixty- 
nine years old, and his home was in New 
York City. 

Born in Rochester, N. Y., he received 
his A. B. at the University of Rochester, 
and completed a civil engineering course 
at Cornell in 1894 and then studied in 
Europe on Cornell fellowships. 


Appreciating the value of power de- 


veloped from the Niagara river, Mr. 
Hooker established the Hooker Electro- 
chemical Co. in 1903. The company has 
plants at Niagara Falls, N. Y., and at 
Tacoma, Wash., and is said to be the larg- 
est electrolytic producer of chemicals. 


Mrs. 


Hooker; four daughters, 


He is survived by his widow, 
Blanche Ferry 
Miss Barbara Ferry Hooker, Mrs. John P. 
Marquand and Mrs. John D. Rockefeller 
3rd of New York and Mrs. Ernest O’ Malley 
of Dublin, Ireland; two brothers, Harry M. 
Hooker of Rye, N. Y., and Paul Hooker of 
Niagara Falls Mrs. E. 
Maurice Trimble of Rochester, N. Y. 


and a_ sister, 


William B. Keeling 


William B. Keeling, president, treasurer 
and general manager of Keeling & Co., 
wholesale druggists, Chicago, died at his 
home in that city May 24. He had been in 
poor health for the past six months. 


Dr. John M. Kessler 


Dr. John Martin Kessler, president of 
the Kessler Chemical Corp., Philadelphia, 
died suddenly at the Orange Hotel, 
Orange, N. J., May 17. He was fifty-five 
years old. 

He was born in Germany and educated 
at Heidelberg and Munich University and 
came to this country in 1910 to enter the 
employ of E. I. duPont de Nemours & Co. 
In 1920 he founded the Kessler Chemical 
Co. When the company, as the Kessler 
Chemical Corp., became a wholly owned 
subsidiary of American Commercial Alco- 
hol Co., he remained as its president. 

He was a member of the American 
Chemical Society, the Chemists’ Club, 
New York, and the Verein Deutschen. His 


wife, a son, John M. Kessler Jr., a 


daughter, Ann Louise Kessler, and a 
brother, Gunther Kessler of Germany, 


survive him. 


Clarence P. Linville 

Clarence P. Linville, of Calco Chemical 
Co., Bound Brook, N. J., died in a hospital 
at Elizabeth, N. J., May 25 from pneu- 
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monia following an operation. He was 
fifty-nine years old. 

He had been an associate professor in 
the Pennsylvania State College of Mines 
and an instructor in dental metallurgy at 
the Columbia University School of Dentis- 
try. He patented several metallurgical 


processes. 


Jacob Storms 

Jacob Storms, an employee of Dodge & 
Olcott Co., New York, died suddenly 
May 24. He had been connected with 
Dodge & Olcott for the past fifty-seven 
years. 


Gavin J. Tyndall 

Gavin J. Tyndall, vice-president, secre- 
tary and a director of George L. Claflin 
Co., Providence, R. I., died May 25 in 
Boston after a short illness. He was fifty- 
eight years of age. 

He had been secretary of the New Eng- 
land Drug Exchange for a number of 
years and served on the merchandising 
committee of the Druggists’ Supply Corp., 
New York, for six years. He was a mem- 
ber of the Corporation of the Rhode Island 
College of Pharmacy and Allied Sciences. 
He is survived by his wife, a son, his 
father, four sisters and three brothers. 


Frank S. Waldron 


Frank S. Waldron, president of J. E. 
Goold & Co., Portland, Me., died May 13 
at his home in that city. He had been in 
poor health for some time, having retired 
from active business six years ago. 

During the Spanish War he served for 
two years as a pharmacist in Cuba, where 
he was in charge of all hospital supplies. 
Until the time of his retirement he was 
active in the National Wholesale Drug- 
gists’ Association, the New England Drug 
Exchange and the Maine Pharmaceutical 
Association. 


Harrison F. Wilmot 


Harrison F. Wilmot, president of Wil- 
mot & Cassidy, Brooklyn, died at his 
home in that city May 23. He was fifty- 
one years old. 

After completing his technical education 
at the Bradford Durfee Textile School, 
Fall River, Mass., he was connected with 
Kalle & Co. He became president of S. R. 
David & Co. and was later president of the 
Tinc Tura Laboratory. In 1922 he re- 
signed from the Tine Tura Laboratory to 
become technical advisor to the Synthetic 
Organic Chemical Manufacturers’ Asso- 
ciation, a post which he held until 1926 
when he resigned to devote his entire time 
to his own company. He was a member of 
Chemists’ Club, New York, American 
Association of Textile Chemists & Color- 
ists, the American Chemical Society and 
the Salesmen’s Association of the American 
Chemical Industry. 
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DRUG and COSMETIC REVIEW 


FOURTH EDITION 


Here is the most complete reference book for manufacturers - 
of drugs, cosmetics and all allied products ever published. 
Hundreds of letters from buyers, chemists, perfumers, factory 
managers and others in many of the leading companies all 
ptaise its usefulness and everyday value. Three distinct sections 


each with as many pages as a complete book: 


1. Complete articles—67 of them, covering every phase 
of formulation, manufacturing, raw material selec- 
tion, etc., for all important products in the industry. 
An everyday manual and an invaluable reference book. 


2. Suppliers Catalogs: Over 300 pages of information 
and data from practically every recognized supply 
company in the industry. Where to buy anything 
you want, full data on products. A convenient com- 
pact reference worth its weight in gold to buyers, 
chemists perfumers and factory managers. 


3. The only directory specifically for this industry. 
Over 2,000 items, covering all chemicals, perfume 


and raw materials, machinery and packages, etc., 
conveniently arranged with principle sources of 


supply. 
600 pages, 5 pounds of valuable practical information 


$3 per copy 


The DRUG and COSMETIC INDUSTRY 


101 West 5ist Street Book Department New York, N. Y. 
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Any book reviewed in this section can be pur- 


chased direct from THE DRUG AND COSMETIC 
INDUSTRY at regular publisher’s price. 














Trade Practice And Price Law—Federal, by John 
W. Norwood, 265 pp., 6x9, Commerce Clearing 
House, Inc., New York, Fabrikoid, $3.00. 

This book should prove invaluable to the man who 
wants a clear understanding of what is fair and lawful 
under the law as it exists today, and of what practical 
remedies are available to protect against unfair com- 
petition and illegal business practices. The book ap- 
pears up to date in that it covers the very latest amend- 
ments to the Federal Trade Commission Act, just 
enacted, prohibiting the fraudulent advertising of good, 
drugs, cosmetics and devices and giving greater 
effectiveness and finality to the Commission’s orders, as 
well as the recent Robinson-Patman Act, Miller-Tyd- 
ings Act, State Fair Trade Acts, and the basic Anti- 
Trust and Federal Trade Commission Laws. 


A Manual On Pharmaceutical Law, by O'Connell 
and Pettit, 12 mo., 196 pp. Lea & Febiger, Phila., 
$2.50. 

This volume presents a resume of pharmacy law in 
the United States, a general analysis and comparison of 
the laws in the various states on the subject and a sum- 
mary of legal decisions and comment on the law of 
pharmacy. In addition, there is included the full text of 
such important legislation as the Harrison Anti-Nar- 
cotic Law, the Federal Foods and Drugs Act, the Fed- 
eral Criminal law related to non-mailable matter and 
the Uniform Narcotic Drug Act. Contents: 1—Govern- 
II1—State 


Regulation of Pharmacy Through Statutes; I1I1—Fed- 


ment and the Regulation of Pharmacy; 


eral Regulation of Pharmacy Through Statutes; IV— 
Pharmacist’s Liability for Negligent Acts; V—Pharma- 
cist’s Liability for Negligence of Employee; VI1—Other 
Rights and Liabilities; VII—Contracts Relating to Sale 
of Drugs; VIII—Bankruptcy, Insurance and Trade 
Restraints; Appendix I—Inportant Federal Laws; II— 
Uniform Narcotic Drug Act; I[1]—Pennsylvania Laws 
on Pharmacy. 
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Qualitative Analysis For Students of Pharmacy 
and Medicine, by Charles B. Jordan and Henry 
George DeKay, Second Edition, 178 pp., McGraw- 
Hill Book Co., Inc., New York, $2.50. 

Qualitative analysis is that branch of the general 
science of chemistry that treats of the composition of 
matter and the identification of the elements and 
groups of elements of which matter is composed. Con- 
tents include: Part I—Introduction; Part II—Metal 
Analysis; Part I1I—A. Acid Analysis—B. Systematic 
Analysis. During the interim since the issuance of the 
first edition of this text, new scientific facts have been 
determined, new and more accurate methods for the 
expression of certain concepts have been devised, and 
later revisions of the U.S.P. and N.F. have become 
official, adding some new medicaments and eliminating 
others, thus making a revision of this text necessary. 


A Textbook Of Hematology, by William Magner, 
M.D., D.P.H., 395 pp. Illus., P. Blakiston’s Son & 
Co., Inc., Phila., $4.50. 

The purpose of this book is to present the subject of 
hematology in a manner acceptable to practising 
physicians, as well as to those primarily interested in 
the study of disease by laboratory methods. The clinical 
features of disorders of the hemopoietic system and the 
associated changes in the blood and tissues are de- 
scribed fully but concisely. Contents: Chapter I— 
The Celular Elements of the Blood; Chapter 2—The 
Bone Marrow—Extramedullary Hemopoiesis; Chapter 
3—The Erythrocytes; Chapter 4—Platelets; Chapter 5 
—Leukocytes; Chapter 6—Hemoglobin and Its Deriva- 
tives; Chapter 7—Laboratory Methods; Chapter 8— 
The Pathogenesis of Anemia; Chapter 9, 10, 11, 12— 
Dyshemopoietic Anemias; Chapter 13—Post-Hemorr- 
hagic Anemias—Hemorrhagic Diseases; Chapter 14— 
Hemolytic Anemias; Chapter 15—Polycythemia Vera; 
Chapter 16—The Leukemias; Chapter 17—M yelogen- 
ous, Lymphatic and Monocytic Leukemias; Refer- 
ences; Index. 

(Continued on page 783) 
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H™ is a wrapping machine that has won 
remarkable popularity, considering 
its short time on the market. A new and im- 
portant advantage of the Model FA-Q is the 
speed with which it can be adjusted for different 
sized packages. Moreover, it has an extremely 
wide size range. 

A leading manufacturer, after conducting a 
test of the FA-Q’s efficiency, recently ordered 
ten of these machines. Another manufacturer 
has installed five. Orders for one and two 
machines apiece are being received from other 
manufacturers all over the country. 

On the FA-Q, all adjustments are made by 
hand-wheels conveniently located...no tools 


PACKAGE MACHINERY COMPANY - 


NEW YORK CHICAGO 


Peterborough. England: Baker Perkins, Ltd., 


Mexico, D. F., Apartado 2303 





are required. Changes for all three package 
dimensions take only 10 minutes. 

The Model FA-Q has a speed of at least 40 to 
70 packages per minute, depending on the size 
and nature of the package. It can be equipped 
to handle glassine, transparent cellulose, waxed 
paper, foil, or plain paper wrappers. Like many 
of our other machines, the FA-Q may be pro- 
vided with Electric Eye registration, which per- 
mits the use of printed wrapping material in the 
economical roll form. The Electric Eye locates 
printing accurately, no matter how long the run. 

Compare your present wrapping methods with 
the advantages offered by the FA-Q. Consult our 
nearest office, or write for literature. 
- Springfield, Massachusetts 


CLEVELAND LOS ANGELES 


Melbourne, Australia: Baker Perkins, Pty., Ltd. 
Buenos Aires, Argentina: David H. Orton, Maipu 231 


NUON ET a PU Se 


Over a Quarter Billion Packages per day are wrapped on our Machines 
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PRUDUCTION ENEINEER 


BANDING 

A great many firms are using some form of sealing 
medium over the caps of their bottles. For years viscose 
caps and bands, gelatin caps and various kinds of 
heavy lacquer have been utilized. More recently the 
Aluminum Seal Company introduced a combination 
cap and seal which can be applied at one operation. 
The advantages of this are obvious. In the first place 
there is no extra labor in applying the seal; in the second 
place it is the only seal which really is permanent in the 
sense that it cannot be removed without being broken. 
In the third place, since the cap and the seal are one 
intregal piece of metal there is no drying problem 
involved. 

Viscose bands and caps are excellent because the 
bottles to which they have been applied can be packed 
immediately without waiting for the seals to dry. In 
dealing with bands, however, a certain amount of care 
must be used because if the case is handled roughly 
after the sealed bottles have been packed into it, the 
bands may slip down on the necks of the bottles farther 
than is desirable. Viscose bands and caps cannot be 
applied mechanically on a practical bases. At one time 
there was a machine developed for the application of 
viscose caps but it never got much attention because a 
' good operator could apply the caps or bands as fast as 
the machine, and besides it was far too expensive for 
the work it had to do. 

However, there is a recognized need for mechanical 
application of seals. In this direction a machine has 
been developed for extruding thick lacquer around 
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bottle caps. This lacquer drys almost instantaneously 
and the finish looks very much like a cellulose band. 
This machine is stil] in the development stage. When 
we last saw it in operation there were still some bugs to 
be ironed out before it could be called a practical 
machine. 

Still another effort to mechanize this operation has 
been made by the Marathon Paper Mills Co., Roths- 
child, Wis. This concern makes a self-sealing band, 
which we understand is made from a mixture of wax 
and rubber. They also have a machine for applying the 
seals. While we have not seen the equipment in opera- 
tion we have examined photographs of it and we know 
the man who designed the equipment. It looks very 
practical. Parafilm has the advantage, we understand, 
of being considerably less expensive than either viscose 
or gelatin caps. 

One thing to remember in mechanizing the cap seal- 
ing operation is that no advantage is gained if the 
machine will not apply the seals any faster than an 
operator unless the operator can be eliminated. An ex- 
pert operator can apply viscose bands at a speed of 50 to 
60 per minute. If, therefore, the machine requires an 
operator to look after it and it does not apply the seals 
any faster no advantage is gained from its purchase. 


SEMI-AUTOMATIC CARTONING 

For many years we have been trying to convince 
equipment builders that there is a good market for an 
adjustable semi-automatic cartoning machine. The 
machine we have in mind would consist simply of a 
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Direct motor-driven Granulating Mixer. 200 lbs. capac- 
ity. Special non-corrosive metal. Improved interrupted- 
type spiral agitator. 





Part of battery of 15 special 42’ copper Coating Pans. 
Steam-heated, motor-driven, mounted on heavy duty stands. 


Improved 


PHARMACEUTICAL 








EQUIPMENT 








Stokes builds standard pharmaceutical equip- 
ment in many types and sizes... equipment that 
has been improved in design and construction 
over the years, simplified, made more rugged 
and longer lived, adapted to changing condi- 
tions and methods within the industry. Stokes 
builds also special equipment for all laboratory 
and manufacturing purposes. 











how Stokes Siesisieniiy Manked Drying Closet. Automatic tem- 

Catalog 710 shows and describes the complete perature control. New method of air circulation and regulation 

a . rm increases efficiency more than 40‘>. Special enamel trays. 

line of Stokes standard pharmaceutical equip- 

ment, as well as Tablet Machines and auxiliary 

l equipment for the manufacture of pharmaceuti- 
cal tablets of all kinds. We invite consultation, 

will gladly cooperate with you in develop- 

ing special equipment or adapting standard 

machines to meet your specific requirements. 





F.J. STOKES MACHINE CoO. 


5932 Tabor Road Olney P.O. Philadelphia, Pa. 





2 . : Stokes Portable Oscillating Granulators. Handle 90% of all 

Representatives in New York, Chicago, Cincinnati, St. Louis granulations, including extract mixtures. Also new Drug Mills, 

Pacific Coast Representative. . L. H. Butcher Company, Inc. No. 64-B. Portable model, convenient working height, motor ! 
housed in base, simple adjustment to regulate fineness of 

material. 










4. |, PHARMACEUTICAL 
VIOKes EQUIPMENT 
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carton magazine and a means for pulling the flats out 
and closing one end. If such a device did nothing but 
drop the set up cartons on a conveyor belt so that 
operators could insert the contents and close the op- 
posite end, it would serve a very useful purpose. The 
most difficult and time consuming part of a hand car- 
toning operation is setting up the carton and making 
the first closure. The second closure can be made after 
the operator has inserted the contents and while she 
still has the carton in her hands. Such a machine would 
have to be adjustable to over a considerable range of 
sizes. This matter was again brought to our attention 
by the fact that the Peters Machine Company, 4700 
Ravenswood Ave., Chicago, IIl., has just developed a 
very simple and inexpensive machine for folding and 
closing food cartons such as cracker boxes. This 
machine not only closes the carton but it also folds and 
closes the inside lining. Unfortunately, our trade does 
not use this type of carton in view of which this par- 
ticular machine has no application to our problem. But 
the operations it performs are more complicated than 
the operation of withdrawing a flat carton from a 
magazine and closing one end, in view of which the type 
of machine we want should not be difficult to design. 


SPECIAL MACHINERY 

All of us, at one time or another, are faced with the 
problem of obtaining special machines for one purpose 
or another. The selection of the firm to build such 
machines entails considerable risk both from an en- 
gineering and a financial point of view. There are many 
special equipment builders who are very ingenious but 
lack the financial standing to back up their promises. 
Many of them lack experience in our particular field in 
view of which they very often cannot guarantee the per- 
formance of their equipment. Some time ago one of our 
clients had a special machine built at a stated price of 
$10,000.00. Before the machine was operating satis- 
factorily it had cost an additional $10,000.00. The out- 
fit building it was financially unable to back up their 
promises, in consequence of which our friends were 
obliged to make the additional payment in order to pro- 
tect their original investment. The machine turned out 
satisfactorily in the end but if it had not been for the 
work of a capable mechanical staff it is certain that the 
whole investment would have been lost. In still another 
case a client requested a firm to develop a special type 
of wrapping machine. The work was undertaken on a 
time and labor basis and after several thousand dollars 
had been spent the designer of the equipment stated 
that he could give no guarantee as to whether or not it 
would work. And it didn’t. 

It is with considerable pleasure, therefore, that we 
are calling your attention to the work done by Newark 
Engineering Company, Newark, N. J. The guiding 
spirit of this organization is John Fridane, vice-presi- 
dent and chief engineer of the Sun Tube Corporation of 
Hillside, New Jersey. John designed the automatic 


equipment for Sun Tube. Because of his close associa- 
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tion with the Bristol Myers Company has had a great 
deal of experience in dealing with all kinds of packaging 
materials and packaging problems. We have seen a lot 
of the machines he has built; we have great respect for 
his practical experience and judgment and we know 
that the Newark Engineering Co., in which he is 
interested, is financially sound. This organization, 
therefore, represents an ideal combination of engineer- 
ing talent, practical experience and sound finances. The 
Newark Engineering Company will make anything 
from a hand gadget to a fully automatic machine. We 
would like to tell you about some of the machines John 
has built but we might be talking out of turn so we'll 
just end by suggesting that you put your next problem 
up to him. 


TANKS 

Your attention is called to the complete line of glass 
lined and stainless steel tanks manufactured by Metal 
Glass Products Co., Belding, Mich. These tanks range 
in capacity from six gallons up to two thousand. We 
were very much impressed by the low prices quoted in 
their new circular. 


PRINTING ATTACHMENT 

The Fred Goat Co., Inc., 314 Dean St., Brooklyn, 
N. Y., have devised a printing attachment for packaging 
machines, particularly for wrapping machines. This de- 
vice will print on any kind of paper, glassine, foil or 
cellophane. It is useful only for firms that have large 
runs of specialties. But since the device is a worthwhile 
contribution to packaging we thought you would wish 
to know about it. The unit comprises a complete, fully 
standardized printing unit and requires only a single 
drive connection from the machine upon which it is 
mounted. For handling multi-color printing, several 
units are mounted one above the other. Several differ- 
ent models, each having a different printing range, are 
available, thus making it possible to accommodate most 
wrapper and label sizes. The printing produced by the 
unit compares favorably in quality with the best com- 
mercial gravure practice. 

The patented features of the device include the com- 
bining of the printing cylinder and the inking mechan- 
ism within an air-tight closure which protects the highly 
volatile ink. Upon exposure to the air, the printing 
dries almost instantly, thus making it possible to feed 
directly to the folding or cutting station of the pack- 
aging machine. The printed design reaches the package 
in an adjusted, registered position, without the aid of 
electric eyes or other special registering devices. 

The unit is designed for layman operation, and can be 
attended and maintained by the present operator of the 
packaging machine. All adjustments pertaining to size, 
color, register and printing quality are precalibrated 
and fixed. The controls are simple and freely accessible. 
The printing operation is fool-proof and an absolute 
uniformity of color is automatically maintained. Per- 
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Here is a Mass Mixer for pill and tablet masses 
that combines first—mixing to incorporate in- 
gredients into the base, and second—kneading to 
produce a uniformly smooth mix of the proper 
consistency. Mixing tank is jacketed to permit 
close regulation of temperatures. Excessive pres- 
sure, likely to build up against the tank ends dur- 
ing mixing, is eliminated by specially designed 
agitator worms. The result: no pocketing or pinch- 
ing of material, minimum temperature rise, less 
mixing time, and lower power consumption. In- 
terior of tank is easily washed, and drained 
through discharge piping built in the machine 
frame. 

READCO’S complete line of Mixers have been 
carefully developed by READCO Engineers for 
specified purposes. Whether your requirements 
call for ferrous or non-ferrous metals, carbon, spe- 
cial alloy, solid or clad steels, welded or cast, 
READCO’S Shop and Engineering Specialists are 
available for every phase of its fabrication. 


READ MACHINERY CO.INC. 


YORK, PA. 
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READCO Mass Mixers installed in The Norwich 
Pharmacal Company’s pill and tablet mixing room, 
Norwich, N. Y. These Mixers are built with tank, 
arms and cover of stainless steel. Mixing arms are 
reversible in operation. Working capacities 71/2. gal. 
and 16 gal. A duplicate installation is now being 
made for Sharp & Dohme, Philadelphia, Pa. 


The complete line of 
READCO Drug and 
Pharmaceutical 
Equipment including 
Mixers, Dreg Stills. 
Powder Sifters and 
Material Handling 
Equipment is_ illus- 
trated and described 
in this catalog. A 
copy is “yours for the 
asking.” 











MAIL THIS COUPON TODAY—There’s no obliga- 
tion. 

READ MACHINERY CoO., INC. 

York, Pennsylvania 

Gentlemen: 





Yes, we are interested in READCO Drug and 
Pharmaceutical Equipment. 

0 Please send us your complete catalog. 

CJ Please have your Representative call. 
DUNN I ech Stee, Vac te mere clats iaMeiehi Ceiwas Bi aoe 
Company 
Address bays ee ere See eee 
ES SOO RTEC ACRE Ti. |. eRe ene 
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~ formance is so reliable that normally the attachment 
will not require attention during a whole day’s run. 
Plate and color changes can be made quickly and easily. 

It is claimed that comparative costs, as against pre- 
printed material, usually show full amortization of the 
complete installation within two years. By using the 
Weiss attachment, you eliminate the stocking of expen- 
sive, printed wrappers and danger of shortage, spoilage 
from storing and handling. 


NEW GADGETS 

Sifter cloths made of perforated metal are now avail- 
able in various sizes. It is claimed that this cloth will 
outlast silk bolting cloth several times over. Meshes are 
available from 50 to 200. This is not woven wire; it 
actually is perforated sheet metal. It is made by the 
Probar Corp., Orange, N. J. 

A very compact portable vacuum cleaning outfit is 
offered by Allen Billmyre Corp., 200 News Building, 
New York, N. Y. This machine is very quiet in opera- 
tion and is remarkably effective in cleanup work. 

A great deal of time is lost in many factories between 
four and five o'clock in the afternoon because new 
batches which cannot be finished within the hour are 


not started. The result is that the workman knock off 


and start cleaning up for the day. Since it isn’t always 
possible to plan production so that the last batch will 
be finished at exactly five o’clock, and since it isn’t 
always desirable to allow batches in a semi-finished 
state to stand overnight in a mixer or other processing 
vessel, it is a good thing to have on hand an interval 
timer which can be set to shut off steam and power al 
any definite time. For instance if a batch of cream re- 
quires mixing for two or three hours after the ingredi- 
ents have been put together, the workmen can set the 
interval timer before leaving for the day and the mixer 
will shut down at the appointed time. Similarly, in- 
terval timers are used on drying equipment to shut off 
steam and power. And in certain process operations re- 
quiring cooling a timer can be set so that after a proper 
period, cooling water will be admitted to the jacket. A 
particularly compact unit is being offered by R. W. 
Cramer Co., 65 Irving Pl., New York City. 

It very often happens that companies which build 
industrial equipment give you the impression that they 
build nothing but gigantic units. For instance we did 
not know for a long time that the Dracco Corporation, 
130 W. 42nd St., New York City, made small dust col- 
lecting units. We always supposed from the literature 
they put out that they built nothing but gigantic col- 
lectors the size of a battleship. We were very much sur- 
prised therefore to learn from the representative of this 
corporation that very small units applicable to small 
areas and individual machines are available in standard 
capacities. The small units are just as efficient as the 
large ones. 

If you take inventory often enough it will save a great 
deal of handling to use a portable beam scale like the 
one made by Yale and Towne Manufacturing Co., of 
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Philadelphia. This scale is mounted on a lift truck and 
has a capacity up to 100 pounds. 

If the floors in your plant are not in very good shape 
and you have a problem of handling barrels and drums 
on dollies, the all-purpose dollies made by the Mathews 
Conveyor Co., Ellwood City, Pa. are particularly 
handy. These dollies are equipped with four ball bear- 
ing swivel casters, each with two compensating wheels, 
which make it easier to handle heavy loads over rough 
floors. 

If you are confronted with a problem of filtering, 
highly corrosive substances, you will be interested to 
know that Haveg Corporation, East Newark, Del., 
have a standard line of Haveg suction filters. 

Cycoyl is a name given by the American Air Filter 
Co., Louisville, Ky., for a new type of dust collector. 
This dust collector uses oil coated surfaces and an oil 
spray to remove dust from the air. It is claimed that the 
design of the unit permits the discharge of the air free 
from oil. Capacities up to 1750 cfm are available. 

If you have a noise problem we suggest that you get 
in touch with Burgess Battery Co., 109 West Monroe 
St., Chicago, Ill. This company manufactures a ma- 
terial called “‘quieting sheet” which consists of a pad of 
balsam wool confined between two perforated facing 
plates. 

Carbon dioxide is very useful for extinguishing fires. 
We saw a test made on a gasoline fire with a unit made 
by Walter Kidde & Co., Bloomfield, N. J. The blaze 
was extinguished instantly. The nice thing about car- 
bon dioxide fire extinguishers is that they do not mess 
up the whole area where the fire starts. 

Pohlman and Lorenzer, Inc., 547 W. Randolph St., 
Chicago, Ill., have now added curved sections to their 
spiral conveyor units. As you probably know the con- 
veyors made by this company differ from all others in 
that packages are made to travel on the surface of a 
couple of revolving spirals. These conveyors are par- 
ticularly useful for boosters. 

The next time you have a problem requiring meter- 
ing, filtering, distilling, storing or packaging liquids it 
would be a good idea to get in touch with S. F. Bowser 
& Co., Inc., Fort Wayne, Ind. This concern are old 
hands at the game of handling liquids and recently have 
developed some very interesting equipment. 

If in your warehouse you are confronted with the 
problem of piling drums on end you will be interested in 
the new portable elevator made by Morse Mfg. Co., 
Syracuse, New York. This elevator picks the drum up 
by the end. 

A very compact liquid filter is being made by W. M. 
Nugent & Company, 414 N. Hermitage Ave., Chicago, 
Ill. This filter is made in three sizes from 21 to 43 
inches in heighth and a maximum diameter of 8144 
inches. The large unit contains in excess of 15,000 
inches of filtering area. The filter element consists of 
regular filter cloth made up in the form of bags. The 
unit is designed for a maximum pressure of 100 pounds. 


761 
























be ein. ty 
dived 
fo Sone ” 
Be AIR CONDI 1O 
brace of By FRANCIE C 
Saal 
PRith thn wt, 
tes bar chant « 
bry allen |: 
forgone wont of ome revivals a heat. dog 
apes Sei ‘vat. aoe editions Tr — - 
sinning factory pore pronapts us te 
a a es ih He ithe 
ba saber to oe erent are, tornay the east, ianchenptsatt’ 
constants we Ther’ thew principal reesins why tatty ait 
made up i weet neath ets eeraan have pres ek disappeiatmnicnt> 
pectin uw Masse jot whe thes sere weeded met The: first is the tend 
bn cvctetnon be ears oh the off the manufacturers | fay oo pre’ 
bp emages petted. aay. Tee severed bs the commence PO tice of sake 
pet is oe epee fem vet reputable ait comcast tvtast cunypantes te 
codes with apghew ederestimat ditions wo abet UCD ean quete pre 
that will bro! ampetition The third Fraser that Hee 
a ccaditinnsing Held su thnchesd ithe copia” at builder 
eho have neither the scontitic peck gree 
experience jantetfignsitly ter hewitt at "0 
reine ston 
Wath referer to the short sighted. uneconomical * 
pewter ad buying oh PHT aarly manufactures alvutte 
ear that they ert sahat they pe) for, aud, ier the 
er, oasally bens. Air condition >> 
doth tial fa 
wen these units are COlw 
designed and coordinated system, there Stow ~ 
spween Systems of the sar 





wide difference m price be 


capacity 

manufactu 
all conditions, ¢ 
him that, he has m 
For the tendency © 
anacities in orde 


conditioning © 






ade 














ntimate capacities in order to grt prices 
priitive level, we can bane the buyers © 
we taunt aber bheane eqivipenent baileberr 

brawn invafticieutly trained in the se? 
coprest evaluations of ope 
be eortet 


mr 4 


traning to make 
nr This state of affairs will 
ang the interim, the only #ay ® buyer * 
he a hedders arr basing prices on the same 

nos, is te compare all comaditionss an 









| 

ple dinadiy antae® ae 
} ow paw 

| i * 
! 


wera 





Pen from April Issue 
rug & Cosmetic Industry’ 


Uniform performance is 
achieved only through positive 
control of both temperature 
= humidity, regardless of 
see or outside weather 
changes. Ross engineers pos- 
sess the long experience es- 
sential to design systems that 
mae be depended upon to 
maintain production schedules 
and quality while eliminating 


losses due to spoilage 
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If you do a considerable amount of grinding it is a 
good idea to use one of the Stearns suspended magnets 
above the inlet of the mill. These magnets are very 
powerful and require no installation other than wiring. 
These are made by Stearns Magnetic Mfg. Co., Mil- 
waukee, Wisconsin. 


HELP WANTED 

Frequently I am asked by concerns all over the 
country to put them in touch with practical men such 
as tablet makers, coaters, packaging foremen and 
assistants, liquid and ointment men, etc. I always 
know where good men can be obtained but the con- 
fidential nature of my work is such that I can offer no 
outside opportunities to any of the employees of my 
clients. I do know however, that there are many men, 
who for one reason or another would like to switch con- 
nections. To these I will be very glad to offer all the 
assistance I can. To this end I am keeping a file of 
available men and if any reader would like to have his 
name included in this file | should like to have a letter 
giving in complete detail the history of the applicant’s 
experience and education. The application should give 
the age and family responsibilities of the applicant. 
Present connections need not be revealed, but if this 
information is given it will be treated with the utmost 
confidence. It might be a good idea to state what salary 
is wanted as this sometimes saves a lot of fruitless cor- 
respondence. Please remember that I cannot tell when 
suitable opportunities will arise, consequently a par- 
ticular application may rest in my files for a year before 
anything is done about it. This service is for the benefit 
of drug manufacturers and operating men who feel that 
their present opportunities are limited. I cannot, how- 
ever, assume any responsibility, either pro or con, and 
our interest in the matter will end when the parties con- 
cerned have been brought together. 


BRANCH WAREHOUSING 

We have often been impressed by the fact that many 
manufacturers of drugs and cosmetics maintain their 
own branch offices and warehouses on a lease basis. 
Others actually own their branch warehouses. This 
indicated to us that such firms do not realize the extent 
to which national warehousing has developed. These 
nation-wide warehousing services will, at a cost con- 
siderably less than that of maintaining individually 
owned branches, stock and distribute all manner of mer- 
chandise, they will attend to inventory matters just as 
a local branch management would, and will make local 
deliveries, about as fast as they could be handled by a 
local branch. It seems to us that these facilities should 
be investigated further because branch managers have 
enough to do in obtaining sales without also being bur- 
dened with the problem of maintaining stocks and look- 
ing after local deliveries. 

In this connection we were astonished to find so many 
concerns whose branch managers not only are required 
to make deliveries from local stocks but are responsible 
also for keeping stocks replenished. It is needless to say 
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that such a procedure is enormously expensive because 
certain branches will invariably have a back order list, 
while other branches will have a surplus of the same 
items. The least expensive and most efficient way of 
controlling branch stocks is to control inventories from 
the home office. When control in centralized back 
orders can be avoided and production can be planned 
very much more intelligently. 


SEND FOR A COPY 
J. L. FERGUSON CO., JOLIET, ILL. would like to 


send you a new bulletin on case sealing equipment. 
Ferguson’s new case sealing machine is a well designed 
piece of equipment. The numbering device which comes 
with it is the best we’ve seen. This device will enable 
you to print any number of lines of letters and numbers. 
Thus you can identify the contents of the case and give 
other data such as container size, code number, etc. 

F. J. STOKES MACHINE CO., OLNEY, P. O., 
PHILADELPHIA, PA., would like to bring your files 
on pharmaceutical equipment up to date by having you 
write for a copy of their new catalog on pharmaceutical 
equipment of all kinds. This catalog is attractively 
illustrated and contains much useful data. 

AJAX FLEXIBLE COUPLING CO., WEST- 
FIELD, N. Y., would like you to send for a copy of 
their bulletin describing the new Vibro-Plane sifters. It 
is claimed that these sifters have a much greater 
capacity per square inch of cloth area and are par- 
ticularly useful when it is desired to make close separa- 
tions. 

WALWORTH COMPANY, 60 E. 42nd St., NEW 
YORK, N. Y., have issued a bulletin on valves and 
fittings. 

THE LYON IRON WORKS, GREENE, N. Y., have 
issued a bulletin describing their hydraulic lift truck for 
two faced pallets. This lift truck was described a few 
months ago in this department. The advantages of 
pallets over skids is obvious. 

FAIRBANKS COMPANY, 393 LAFAYETTE St., 
NEW YORK, N. Y., would like to furnish you with 
catalog No. 51 which describes a great variety of factory 
trucks. Of particular interest is a truck designed for 
handling barrels and drums, which is called the ‘Barl 
Movr” The handles of this truck are so designed that a 
slight twist will cause a grab to engage the lower part of 
the barrel or drum, thus making it possible to pick up 
drums rapidly without a great deal of maneuvering. 


HAVEG CORPORATION, E. NEWARK, DEL., 
have issued a catalog on chemical equipment of numer- 
ous kinds. 

WILKENS ANDERSON CO., 11 N. CANAL St., 
CHICAGO, ILL., have issued a new bulletin describing 
the company’s new Cameron P-h meter. Chemists will 
want a copy of this in their files. 
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DAY RO-BALL 
— Stabilized — 


Gyrating Screen 








14. Sizes 
2 to 5 Separations 


INCORPORATES—The DAY  Super- 
Active Ball Cleaning Device—One Point 
Lubrication—A Tried and Proved Screen- 
ing Principle—Inspection Ports that can 
be Removed and Replaced while Screen is 
Operating—Special Tail End Compound 
Bearings that Eliminate Drag Link on 
Tail End of Machine. 























An exclusive feature with the DAY Ro-Ball ‘“‘Stabilized’’ 
Device as illustrated above. This consists of a coarse mesh 


each ball compartment. The balls rebounding against these 
eight points produce an evenly distributed vibration over the 
entire screen cloth, resulting in longer life for the screening 
cloth (particularly where a very fine cloth is used) as the wear 
is distributed over the whole surface of the cloth instead of a 
few lines of contact. The extra action caused by these eight 
evenly distributed rebound points will keep the cloth open and 
free, resulting in more efficient screening. 


Whether your Screening Problem be large or small— 
coarse or fine—wet or dry—lInvestigate the DAY 
Ro-Ball **Stabilized’* Gyrating Screen. 





Tex J.H. Day Coupany 


Factories and Principal Offices 
CINCINNATI, Oxo. 





The Most Desirable 
GUARANTEED REBUILT EQUIPMENT 


We Have Ever Offered 


On June Ist we were able to add to our 
listings of good machinery, the SURPLUS 
EQUIPMENT of one of America’s foremost 
Drug Makers. Added to our own inventory, 
we can safely say that we can meet any 
of your machinery requirements, help 
you to modernize your plant, save you 
money and give you increased production 


economically. 


Send for Detailed List 


Pin APPRAISERS and 
LIQUIDATORS 





“See First first” 


419 Lafayette St. 


First Machinery Corp. new vor ciy 


‘We purchase your surplus equipment” 














Gyrating Screen is the DAY Super-Active Ball Cleaning 


ball retainer screen which provides eight rebound points for 





here’s a machine 
worth INVESTIGATING! 


Its possibly never occurred 
to you... to purchase your 
cellulose in rolls and save up 
to 25% of your cellulose cost. 


With this PETERS AUTO- 
MATIC CELLULOSE 
SHEETING and STACKING 
MACHINE you can cut and 
stack your rolls of material 
into any size sheet 
from 2” to 24’ 
wide by 3’ to 28’ 
long. 










This machine requires no opera- 
tor as it automatically stops 
when stacker table is filled with 
Cut-to-size sheets. It operates 
from electric light socket, is port- 
able and requires floor space of 
only 3’ x 4’. Electric Eye attach- 
ment furnished when sheeting 
printed material. 


Ask us to send you complete information and surprisingly low price. 














PETERS MACHINERY CO. 


4700 RAVENSWOOD AVE. CHICAGO, ILL. 
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YOU MAY NEED ANOTHER LECTRODRYER 


Many of you now use the LECTRO- 
DRYER for maintaining winter dry- 
ness on humid summer days in your 
storage, packaging or processing rooms 
or for providing a flow of dehumidified 
air to your coating pans. Other types 
of LECTRODRYERS are available for 
drying air and other gases when ex- 


treme dryness is required or for drying 


compressed air and gases to low dew- 
points. All types of LECTRODRYERS 
use the Activated Alumina system, 
use no messy or corrosive chemicals, 
provide efficient, thorough, and de- 
pendable drying. Bulletin BC de- 
scribes thee LECTRODRYER and 


lists many uses. Write for your 


copy. 


PITTSBURGH LECTRODRYER 
CORPORATION 


FOOT OF 32ND 5ST. 
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A Prominent Cosmetic 
Manufacturer Calls It 


at 


"The Best Piece of Machinery 
We Have in the Place’ 





And Why Not? Here’s What You Get from the 


ABBE-BLUTERGESS SIFTER 


@ Sifts 5 to 10 times as fast as any rotary or gyratory sifter or 





bolting reel. 

@ Thoroughly and uniformly mixes two or more powders 
together. 

@ Reduces labor and maintenance costs 50 to 60 per cent. 








ABBE BLUTERGESS 
SIFTER 


Made to sift from 30 to 5000 Ibs. of 
powder per hour through any screens from 
6 to 300 mesh. 





@ Requires less floor space—less power—less attention. 
@ Quiet, dustproof separation of “fines” and “‘tails”’. 
@ Easy to clean and change screens. 


No matter what kind of powder—drug, face, toilet, tooth, 
foot, etc.—or starch, flour, meal, clay, or tablet granulations— 
you will save time and money and improve product quality 
by using an Abb ’-Blutergess Turbine Sifter. 


ABBE ENGINEERING CO. 


Mills-- Mixers--Cutters--Sifters--Screens 


56 Church St. 


Write for Bulletin 41-B 


(COrtlandt 7-1115) | New York, N. Y. 















ASK FOR 
DETAILS 


ON THIS 


ALL-PURPOSE Asbestos Disk 
Bench Model FILTER 


for the small plant—also ideal for experimental work in large 
plants. Larger machines for greater capacities. 

@ Completely portable—with built-in pump and motor. 

@ Two gallon a minute pump capacity 

@ Capacity can be easily doubled —by adding two additional rings. 

@ Plug to a light socket and the machine is ready to operate. 


A truly remarkable all-purpose filter. Send us a sample of 
your liquid and let us show you what we can do. 


ERTEL ENGINEERING CORP. 


Vanufacturers and Designers of Liquid Handling Equipment 


Dept. B. 120 E. 16th St. € New York, N. Y. 





766 The Drug and Cosmetic Industry 




















SINGLE PUNCH and 
Rotary Tablet Presses 


RUGGED CONSTRUCTION 


TWELVE MODELS 


Single and Double Action 





Without a peer from the standpoint 
of rigidity of design, as well as for 
durability and low cost of mainte- 


nance. 


Preforms of bakelite and other materials 
SPECIAL PRESSES BUILT TO ORDER 


Send for New Catalegue and Prices 


Kux-Lohner Machine Co. 


2145 Lexington St. Chicago, II. 








All Single Punch and Rotary Presses Comptetely Covered by Patents 
— —_—_—_ aS 
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THE NEW 
No. 7 COLTON 


MOTOR DRIVEN 


ROTARY TABLET MACHINE 


SINGLE PUNCH 

The Rotary Table carries a set of twenty-five Punches and Dies 
and when operating at maximum speed employing single punches 
would produce 700 tablets per minute. 


TRIPLE PUNCH 
When arranged for triple punches and dies, 7%’’ is the maximum 
diamet ded for triple operation and ‘counties at max- 

















SPECIFICATIONS 
Capacity per minute (single punch). ...... 700 tablets 
Capacity per minute (triple punch). ..... 2100 tablets 
Maximum Size, Single... .................. 1 inch 
DManinum Size, TRIE: << 550 cnc ees eceees 7% inch 
Maximum Depth Cell..................... 34 inch 
Dies, Outside Diameter.................... 2 inch 
Motor equipped (enclosed in Base)......... 3 H. P. 


Punches for single interchangeable with No. 3 ac Ba 
with exception 25 instead of 16 each comprise a set. 

Gloae Sane ss os sos acca 41 x 52 inches 
EN CC a ears Sige ee en PA tre Mel? 600 Ibs. 
Boxed for export................ 
Correa alate 6s ioc eeerre es 





imum speed would produce 2100 tablets per minute. 


GENERAL CONSTRUCTION 

New design shoe, insuring full dies and preventing granulation 
from separating. 

Feed accomplished at point of Lower Punches dropping in the 
Dies, a very important feature in compressing many materials. 

Rotary Table rests on Ball Thrust Bearings, constantly bathed in oil. 

Motor Drive with Reeves Variable Speed Pulleys, built into base 
of machine, housed away from all dust. 

Pressure adjustment on upper Punches, accomplished with worm 
adjustment operating Eccentric Steel Sleeve. This is a new feature. 

Power Drive-Combination Worm and Spur Gear. 

Hopper arranged with gate to regulate uniform flow of material 
to Feed Shoe for different sizes of tablets and different materials. 

Head of Machine housed against dust. 


We also make a complete line of Pharmaceutical Equipment. 


ARTHUR COLTON COMPANY 


2620 EAST JEFFERSON AVENUE 


DETROIT, MICHIGAN, U. S. 


A 











From New York 
to Bombay... 


Consolidated’s Guaranteed Good Rebuilt 
Equipment Is Giving Satisfactory Service. 


? 
We’re Prepared To Serve You, Too! 
SELECTED SPECIALS 
2—World Rotary Automatic Labelers. 
8—World, Ermold and National semi-auto. motor driven 
Labelers. 
1—World Automatic straight line Duplex Labeler. 
1—Pneumatic Scale Automatic Screw Capper; 4 Kramer, 
semi-automatic. 
1—Pneumatic Scale Packaging Unit, carton feeder, top and 
bottom sealer, 2-stage weigher, Wax liner unit. 
—Samco Jr. 6 Spout Vacuum straight line Fillers. 
Hl —Gravity and _ ll Bottle Fillers, 2 to 6 spout. 
1—-National MG Powder Filler and Weigher. 
2—Ferguson Carton Wax Wrappers 
1-Mulford, 2”; 2- 


TABLET MACHINES—3-Colton 2B, 14”; 
Colton No. 2 et 54"’; 2-Stokes Rotary B, 54’’; 1-Stokes 


Heat jg BB, ’ «’’; 1-Stokes Rotary D, 1’; 1-Stokes Eureka 

an 4 

Dry Powder Sifters and Mixers, lab. size to 4000 Ib. capacity. 

1—Urie Universal Tube or Jar Filler, motor driven. 

2—Kar!l Kiefer Visco Piston type Jar Fillers. 

2—200 gal. Glass-Lined Jacketed Kettles; 2—250 gal. agitated; 
4—350 gal. jacketed. 

ae = gal. Pfaudler Glass Lined Storage Tank. 

—Pony Mixers, Day and Ross makes, 8, 15, and 40 gal. 
MISCELLANEOUS... Kettles, Drug Mills, ‘Ointment Mills, 
Pulverizers, Grinders, Sifters, Screens, Colloid Mills, Filters, 
Filter Presses, Coating Pans, Pill Mass Mixers, Pot Mills, 
Tanks, Stills, Agitators, Pumps, Boilers, etc. SEND FOR 
COMPLETE BULLETIN. 


What have you for sale? Send us a list. 
We Buy and Sell from a Single Item to a Complete Plant 


Consolidated Products Company, Inc. 
New York, N. Y. 


20-21 Park Row a 


Warehouse and Shops: 331 Doremus Avenue,, Newark, N. J. 
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important to the color and texture of a product. . 


and allied products correctly, efficiently and economically. 


PROCTOR & SCHWARTZ - INC 





PHILADELPHIA 
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PROCTOR 


CABINET TRAY DRYER 





CONTROLLED and perfectly UNIFORM drying is often 
. and in the 
drug and cosmetic industry, especially, any variation in color 
and texture often means the difference between high and low 
quality. Proctor Dryers, whether of the standard cabinet tray 
type shown above or machines especially designed for a par- 
ticular drying problem, have earned a reputation in a large 
number of installations for drying pharmaceuticals, cosmetics 
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SWEET PEA 

HE usual base for sweet pea perfumes 

is benzylidene acetone, which is not 

always so easy to work with, espe- 
cially in extracts. It can be utilized to 
better advantage in soap oil compositions, 
when it is not so irritating to the skin as in 
extracts. It can, however, be well replaced 
in extracts by benzalacetone. If the price 
factor permits, as in the case of a good ex- 
tract, the simplest method is to start from 
mimosa concrete, which is one of the finest 
bases for sweet pea. Other suitable bases 
are orange-flower water, phenyl-ethyl al- 
cohol, hydroxycitronellal, heliotropin extra, 
alpha-amyl cinnamic aldehyde and_ter- 
pineol. 

Products of interest in connection with 
bouquet are aubepine ex anethol, phenyl- 
acetaldehyde 50 per cent., jasmin absolute 
synthetic, oranger cryst., fleurs d’oranger 
absolute, mimosa absolute, jonquil abso- 
lute. 

Modifiers include 
amyl phenylacetate, anisic alcohol, ethyl 

benzyl 
dimethyl 


amyl oxyisoeugenol, 


benzyl acetate, 


salicylate, 


phenylacetate, 
isoeugenol, benzyl 
benzyl carbinol, dimethyl! benzyl carbinyl 
acetate, eugenol, geraniol-Palmarosa, hy- 
drocinnamic alcohol, iris concrete, ionone 
linalool, linalyl 
methyl 


synthetic, 
acetophenone, 


lilac 
acetate, methyl 
heptin carbonate 100 per cent., methyl 
naphthyl ketone, nerol, neroli oil genuine, 
nonyl alcohol 100 per cent., aldehyde Cy4 
so-called, phenyl ethyl acetate, phenyl 
ethyl phenyl rhodinol extra, 
citronellol, tuberose synth. extra, tuberose 
vanillin, cin- 

alcohol ex 


alpha, 


acetate, 
vanilla resinoide, 
namic aldehyde, 
styrax, petitgrain oil (Paraguay), ylang- 


alcohol, 
cinnamic 


ylang. 

Suitable fixatives are tolu balsam, iso- 
butyl phenyl salicylate, 
amyl benzoate, amber tincture (genuine), 
iris resinoide, musk genuine tincture, musk 
ambrette, musk-ketone, musk xylol, civet 
genuine tincture, styrax liquid. H. WV. 
Dumont, S.P.C. 


acetate, amyl 
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PASQUE FLOWER PERFUME 


\ pasque flower perfume constructed on 


the lily-jasmin-rose-type, resulted in the 
following for the finished floral oil:—Ter- 
pineol 64, linalool 20, hydroxycitronellal 
20, jasmin synth. 19, 16.8, 
ionone 15, linaloe oil 15, and ylang oil 
16, as base; rose fennelle oil 8, geranium 
oil 8, heliotropin 6, as modifiers; vanillin 2, 
coumarin 1.5, methyl anthranilate 1.2, 
phenylacetic aldehyde 1, bergamot oil 1, 
as blenders; musk ketone 8.5, benzoin 
as fixatives; shading off with 


otto rose 


resinoid 4, 
methylacetophenone in solution, equal to 
0.02 being required; sufficient benzyl ben- 
zoate (92) added to produce 320. Diluted 
one to twenty with alcohol it forms a most 
desirable perfume, and is also quite suita- 
ble for use in preparing the various 
toiletries, powders, creams, brilliantines, 
and so forth. An alternative formula for a 
more pronounced perfume is the following, 
where the predominant note is amyl- 


salicylate, but is well masked to produce 





Musk 


methyl cinnamate 25, vanillin 


an elusive haunting oriental tone: 
ketone 5, 
25, coumarin 75, benzyl 
phenylethyl alcohol 80, geraniol 80, dis- 
solve by very gentle warmth, and when 
cool add salicyl. amyl 250, anisic aldehyde 
125, neroli synth. 80, jasmin synth. 80, 
lemon oil 50, orange oil sweet 50, lavender 
oil 50. This will be found suitable as a 
floral oil for all the various preparations; 
for the perfume it should be diluted, base 
floral oil 8, with natural tinctures of musk 
1, civet 1, benzoin 6, and alcohol 64. 


benzoate 25, 


The floral oils just described make very 
pleasing soap perfumes when fixed with 
10 per cent. of peru balsam, and used one 
to two pounds per hundred weight of 
milling soap base. The first may be 
cheapened if necessary with a mixture of 
terpineol 8, benzyl acetate 1, geranium oil 
or phenyl oxide 1, in desirable proportion, 
the second with a mixture of salicyl. 
amyl 2, anisic aldehyde 1, benzyl acetate 
1, terpineol 6. An alternative formula for a 
striking perfume, pleasing to the Eastern 


BS 


HEME 


‘| want an odor that is exclusive but only costs half as much.” 
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A MATTER of POLICY 


HROUGH his products the manufacturer is 
privileged to make thousands of daily contacts with 
the consumer. In each of these he is afforded an oppor- 
tunity to gain increased confidence, prestige and 
acceptance for his goods,— to transform that intangible 
element “good will” into a vital, business-building 
force. On the other hand, failure to take full advan- 
tage of such opportunities reduces by just so much his 
chances for increasing patronage and lasting success. 


In our own business we have found that it pays to 
look upon every transaction, regardless of its size, as 
though it were our one big opportunity to render 
satisfaction to the customer and win him permanently 
to our goods. By its very nature, this policy carries 
with it a guarantee of better-than-average quality at 
a fair and moderate price. And there is little doubt 
in our own mind that strict adherence to its principles 
has converted many thousands of casual purchasers 
into staunch and loyal boosters for the FRITZSCHE- 
labeled line. 


FRITZSCHE BROTHERS, Inc. 
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FRITZSCHE SUPPLIES 














WHAT NATURE DENIES 
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( JAVE YOU ever felt there was something lacking in your heliotrope. com- 
positions—that for the life of you, you could not produce a really convincing helio- 
trope effect. If you have, the fault was not in your compounding but in the 
materials with which you had to work. No floral effect can be correctly simulated 
without some backing of the natural essence. In the case of heliotrope, this has been 
impossible because isolation of its delicate odor principle has never been achieved. 


It was to meet this need for a more characteristic fragrance that our laboratories 
developed HELIOTROPE FLEURS CONCRETE. This material is distinguished 
from other chemical substitutes, especially heliotropin, by its living, plantlike character, 
by its greater odor value and solubility, and by its slighter tendency to discolor. It 
not only intensifies the fragrance but fixes it and in so doing assures fuller, richer and 
more flowery effects at appreciably lower cost. 


If you will permit us to send you a sample gratis and will try it, either as a basic 
flower note or in blending or finishing your composition, you will realize why so 
many other successful perfumers have improved their products by substituting 


HELIOTROPE FLEURS CONCRETE in their formulae. 
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FRITZBRO 
SYNTHETIC SPECIALTIES 


These specialties represent the union of natural flower extracts with 
the finest aromatic chemicals. They may be used for backing, blending 
or finishing of bouquets or compositions based upon their respective 
floral scents. In this group are such outstanding successes as ACINTHIA, 
AVRYLLIS, DIANTHUS, HELIOTROPE FLEURS CONCRETE, LYLIUM, 
ORANGE FLOWERS TERPENELESS and many others. Write for de- 


tailed catalog. 


RESINOIDS, F.B. 


A superlative means of fixation is provided by these extracted and highly 
concentrated Gums, Resins and Balsams. In addition to fixation they 
contribute the characteristic perfume note of the respective raw ma- 
terial. Details on request. 


FRITZSCHE BROLMERS, Inc. 


Port Authority Commerce Bldg. 
76 Ninth Ave., New York, N. Y. 


BRANCH OFFICES: 


ATLANTA, GA. COLUMBUS, O. NEW ORLEANS, LA. PHILADELPHIA, PA. SAN FRANCISCO, CAL. 
508 Standard Building 21 East State Street 813 Louisiana Building 12 South 12th Street 1325 Howard Street 
BRANCH OFFICES and STOCKS: 

BOSTON, MASS. CHICAGO, ILL. LOS ANGELES CAL. ST. LOUIS, MO. 
816 West 8th Street 308 South 4th Street. 


206 State Street 118 West Ohio Street 


PRODUCTOS FRITZSCHE BROTHERS, S. A. 


FRITZSCHE BROTHERS OF CANADA, LTD. 5 
77-79 Jarvis Street, TORONTO, CANADA Mesones 24, MEXICO, D. F. 


FACTORIES AT CLIFTON, N. J. and SEILLANS (VAR) FRANCE 



































mind, is the following:—NSalicyl. amyl 200, 
patchouli oil 85, ylang oil 100, lavender 
oil 228, geranium oil 112, bergamot oil 
157, ambre resinoid 25, benzoin resinoid 
40, neroli synth. 25, civette artif. 10, 
methyl salicyl. 6, basil oil 6, musk ketone 
6. Employed in one to two pounds per 
hundred weight of milling soap base it is 
very strong and lasting. P. EF. O. R. 


CISTUS LADANIFERUS L. 


Oils obtained by distillation of dry 
plants several months after harvesting had 
the following characteristics: specific 
gravity at 15° C. 0.9450 to 0.9443, optical 
rotation at 20° C.—2°36’ to—3°08’, re- 
fractive index at 20° C. 1.4900, acid value 
16.8 to 14.56, ester value 22.4 to 32.9, 
soluble in 0.5 volume of 90° alcohol with 
turbidity above 5 volumes. An oil ob- 
tained from fresh plants had: specific 
gravity at 15° C. 0.917, optical rotation 

9°52’, refractive index at 20° C. 1.48783, 
acid value 3.73, ester value 30.8, ester 
value after formylation 166.13, insoluble 
in 80°% alcohol, soluble in 0.2 volume of 
90°% alcohol without subsequent turbid- 
ity. These characteristics differ consider- 
ably from those previously published. 
G. Igolen. Parfums de France. 


ODOR SPOTS 


The possibility of the fixation of odors 
on paper has for a long time intrigued the 
In connection with his “‘Pharma- 

Workbook,” book 


used in courses in pharmacognosy, he has 


writer. 
cognosy laboratory 
made several abortive attempts to render 
it possible for students to record, in addi- 
tion to the appearance of flowers, leaves, 
organs, powdered drugs, results of tests, 
etc., the odors of the various volatile oils 
of plant origin. 

At first the volatile oil was dropped ona 
resin-treated piece of paper, which was 
talced, slipped into a small glassine en- 
This 


being unsatisfactory, it was attempted to 
t on) . 


velope, and mounted in the book. 


captivate the odor in filter paper discs 
treated with tincture of musk. This was 
Then 


series of unsatisfactory techniques such as 


likewise to no avail. followed a 
dropping the oil on the paper and follow- 
ing with a drop of melted wax, paraffin, 
or resin. 

Then last summer, the writer saw in the 
shops in Milwaukee and Chicago, a prod- 
uct which gave rise to the answer to this 
problem. This solid 
leaves of perfume, product of Origin, Inc., 
Chicago. While it must not be construed 


that the technique which follows is com- 


was “‘Fleur-celo,” 


parable to that used in the manufacture of 


Fleur-celo, seeing these “leaves of 
fume” provided the inspiration for it. 
The 
odors in the form of ‘odor spots” stands 
at present as follows. A stock solution is 
made up by dissolving #88 ‘‘Cellophane,” 


cellulose acetate, in sufficient acetone 


per- 


procedure for the recording of 
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C.P., to make a solution thin enough to 
drop from a glass rod, and thick enough 
to prevent bleeding of the volatile oil to be 
added to it. This to be kept in an ap- 
plicator bottle with a closure impervious 
to acetone. Four to five drops of this solu- 
tion are put in a well of a spot plate, one 
drop of the desired volatile oil added 
thereto, and stirred until homogeneous. 
The proper page of the ‘Workbook’’ is 
stamped with the rubber stamp and the 
mixture transferred to the circle, evenly 
and smoothly, and with a minimum of air 
bubbles. Allowed a few moments for dry- 
ing, the odor has now been recorded, by 
means of the odor spot. 

Whereas if the sheet is allowed to stand 
in the open, the odor will dissipate more or 
less readily depending upon the character 
of the oil, it has been found that keeping 
the sheets in book form is sufficient pro- 
tection for their preservation. No further 
cover seems necessary. Ralph Bienfang, 
Univ. Oklahoma. 


MAKING PHENYLETHYL 
ALCOHOL 


The arylmagnesium chlorides of the 
benzene series react easily with alkylene 
oxides, especially ethylene oxide, with for- 
mation of alcohols, such as phenylethyl 
alcohol. Thus, for instance, the organo- 
magnesium compound may be dissolved 
in ether or benzene, and to this solution 
ethylene oxide may be added, either in 
gaseous form or dissolved in an organic 
liquid. The reaction product thus ob- 
tained may be decomposed with dilute sul- 
furic acid, whereby the phenylethyl alco- 
hol is obtained in a very good yield. Refer- 
ence might be made in this connection to 
the research wherein is described the con- 
densation of chlorobenzene and mag- 
nesium under pressure in a steel autoclave 
150 to 160°C. 
phenyl magnesium chloride is reacted with 


at about The resulting 
an ethylene halogen hydrin or ethylene 
oxide in a hydro-carbon medium and the 
product decomposed with water to give 
phenyl ethyl alcohol. In the step of con- 
densing chlorobenzene and magnesium in 
an autoclave the addition of one of the 
known activating agents is stated to be of 
no advantage but in Specification No. 
398,561 
manufacture, it is stated that the addition 


which also deals with the same 
of a small amount of phenyl magnesium 
chloride in this step is of advantage. 

In Specification No. 12922 of 1936 
(Serial No. 474,687) there is disclosed a 
manufacture of phenyl magnesium chlor- 
ide and homologs thereof, wherein chloro- 
benzene or a homolog is heated to boiling 
under ordinary pressure and in the absence 
of ether with magnesium or a magnesium 
alloy having a clean unoxidized surface. 
Magnesium or a magnesium alloy in this 
state shows excellent reactivity towards 
chlorobenzene and the use of dry ether 
which is both expensive and dangerous can 
be avoided. It is further disclosed that 
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magnesium which has lost its activity can 
be reactivated by adding a halide of a 
metal or of a metalloid to the reaction 
mixture. Mixtures of such activators may 
be used and also organo-magnesium 
halides themselves activators. 
The process may be carried out with the 


serve as 


addition of an aromatic, hydroaromatic or 
aliphatic hydro-carbon of high boiling 
point as a diluent or suspending agent, or 
an excess of the chlorobenzene or homolog 
may be used as a diluent. 


It has been found that the foregoing 
process may advantageously be adapted 
for the production of phenylethyl-alcohol 
and its homologs by introducing analkylene 
oxide into the reaction mixture. By these 
means the formation of the Grignard com- 
pound and its reaction with the alkylene 
oxide may be conducted in a single stage. 
The easily volatile alkylene oxide reacts 
with the organo-magnesium compound in 
a medium heated to the boiling point of 
chlorobenzene without loss of ethylene 
oxide. Thus it is no longer necessary, as 
hitherto believed, to the organo- 
magnesium compound during the reaction 
with ethylene oxide and the whole reaction 
may be performed in an essentially shorter 


cool 


time and in a very simple apparatus. 
Furthermore, the phen y |-magnesium 
chloride formed in the first stage of reac- 
tion is transformed by the alkylene oxide 
into the stable phenyl-alkoxy-magnesium 
chloride and thus protected from further 
reaction with chlorobenzene with forma- 
tion of diphenyl. 

One hundred fifty parts of magnesium 
turnings having a clean surface and 400 
parts of chlorobenzene are heated to boil- 
ing in a reflux apparatus. After a short 
time the reaction begins, this being recog- 
nizable by the appearance of turbidity in 
the liquid. 
hours further 1,700 parts of chlorobenzene 
are introduced while boiling of the mix- 
ture is continued. Then in the course of 
two to four hours a solution of 200 parts 
of ethylene oxide. in 300 parts of chloro- 
benzene is slowly added during two to four 
hours; the whole reaction is finished in 
about five to six hours. The reaction mass 
is treated with dilute sulfuric acid and 
worked up in the usual manner to separate 
the phenylethyl alcohol, the chlorobenzene 
used in excess being recovered and used 


In the course of one to three 


for a new reaction. In this process a larger 
quantity of ethylene oxide than that 
theoretically required may be introduced 
into the liquid containing the organo-mag- 
nesium compound. The excess of ethylene 
oxide may likewise be recovered, by ab- 
sorption in an organic solvent. 

Instead of the freshly produced mag- 
nesium turnings with a clean surface, the 
usual magnesium powders or turnings 
recommended for the Grignard reaction 
may be used in the presence of one of the 
activators mentioned in the preceding 
examples. British Patent 475,022— 


P.E.O.R. 
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headin’ places... 


@ Neutral and Acid Creams are making rapid 
strides in displacing the old-fashioned alka- 
line preparations. You can get away from 
the soap-type creams by using the modern 
lanolin absorption base, PROTEGIN X. 
It's the emulsifier in the finest tissue and 
cold creams. 


Get going! Use neutral or soapless emul- 
sifiers. 


Th. Goldschmidt Corporation 


153 WAVERLY PLACE, NEW YORK 


80 Boylston St., Boston 325 W. Huron St., Chicago 372 Bay St., 





Toronto 


432 Marietta St. N. W., Atlante . 2260 E. 15th St., Los Angeles id 4910 W. Pine Bivd., St. Louis 
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MAGNESIUM SALTS 


Magnesium compounds have a_ wide 
field of application in cosmetic practice, 
chiefly because the three salts actually 
used have widely different properties. 

They are: 

Magnesium sulfate, a water-soluble salt. 

Magnesium carbonate, insoluble and 
absorbent. 

Magnesium stearate, insoluble and non- 
absorbent. 

The first of these, the familiar Epsom 
Salts, has been known since 1695, when it 
was first prepared as the hydrated MgSQO4. 
7H2O. It can be employed as a bath salt 
and in lotions of various kinds. 


The well-known purgative action of 


Epsom salts has led to the belief that its 
external use as a bath salt will result in a 
similar purgative action through the skin, 
and consequently will lead to a reduction 
in weight. The salt is, in fact, much used 
by jockeys for this purpose. There is some 
justification for this belief, as it acts in- 
ternally by causing a flow of moisture 
from the intestine wall. In the same way 
it possibly stimulates the sweat glands 
when present in a hot bath, which of 
course counteracts its marked astringent 
properties in cold solution. 

It must not be forgotten that the effect 
of adding the salts to the water is to pro- 
duce a considerable degree of artificial 
hardness, rendering production of a satis- 
factory lather with soap quite impossible 
so it would be advisable to point out that 
the slimming salts are to be used as such 
and not as ordinary bath salts. 
of course, magnesium sulfate is incom- 
patible in solution with sodium carbonate, 
it cannot be incorporated as an ingredient 
in ordinary bath salts; nor can a compound 
slimming salt be made containing, say, 
sesquicarbonate. 


And as, 


Magnesium sulfate solutions are as- 
tringent, cooling, and also appear to be 
definitely anesthetic when applied to irri- 
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DEBS CORNER 


tated surfaces in which the skin is not 
broken. 
stituent for lotions intended to relieve 
insect stings, slight sunburn, or as an in- 
gredient of deodorants and general toning 
lotions. 

Sunburn lotions built up from calamine 
and magnesium sulfate are more effective 


It is useful therefore as a con- 


than calamine lotions alone. They can be 
satisfactorily perfumed with a_ little 
phenylethyl alcohol, which is in itself 
slightly anesthetic and, of course, is fairly 
soluble in aqueous media. 


\ carefully formulated toning lotion or 
skin tonic will be very slightly astringent, 
cooling, and preferably acid in reaction, so 
that it will not affect unfavorably the 
natural acidity of the skin. Magnesium 
sulfate offers itself as an extremely useful 
constituent, as it fulfils the first two con- 
ditions and does not react with the fruit 
acids usually employed to produce acidity. 
The total solid content of the lotion should 
be quite low, in order to avoid a distinct 
crystalline deposit on the skin when the 
lotion dries. 





HMC 


“Who would want to be such a slave to cosmetics?” 
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PROVE FOR YOURSELF 


That Anaconda USP Zinc Oxide 
is Whiter and Brighter 








MAKE THIS EASY TEST—Mix Anaconda USP 
Zinc Oxide with refined linseed oil or any other 
colorless vehicle and spread on a glass palette. 
Do the same with ordinary USP Zinc Oxide. 
Compare. See how much whiter and brighter 
Anaconda is, without the bluish or yellowish 
cast usually found in ordinary zinc oxides. 








Increase the Quality of Your Product 
Without Increasing Cost... 


Anaconda Zine Oxides Cost No More 


Anaconda’s superior whiteness is due to its greater purity. 
Both Anaconda USP and Seal Grade Zinc Oxides are made 
from 99.99%+ Pure Electrolytic Zinc, converted into Zinc 
Oxide by the French Process. 

The result is a cleaner base to work with—one which per- 
mits you to bring out delicate 
tints and shades more easily. 

Try this superior Zinc Ox- 
ide in your products. See for 
yourself the increased quality 
it makes possible at no extra 
cost. Free samples sent on 
request. International Smelt- 
ing and Refining Company, 
Pigment Division, East 
Chicago, Indiana. 
SEND FOR FREE SAMPLES! 


AnaConvA ZINC OXIDES 


ar, From mine to consumer means that Anaconda is able to control purity 
and uniformity of its Zinc Oxides at every stage of their production. 





Anaconda’s French Process 
Zinc Oxides 


No. 777— Pharmaceutical (USP) 
No. 555— White Seal Zinc Oxide 
No. 333—Green Seal Zinc Oxide 
No. 222—Red Seal Zinc Oxide 
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SR ~Bath crystals that sit on the bathroom shelf, unused, look 


4S pretty—but they certainly slow up production, and profits. 





Bath crystals that pull repeat sales are the kind that, once used, 
are always used. The best way to get this go-getting kind of bath 


crystal is to start with Solvay SNOWFLAKE as the base. 


Snowflake puts Luxury with a capital “L” into the bathtub. ¢ 
Sparklingly attractive to begin with, Snowflake is even more beau- 
tiful when tinted. ¢ Chemically stable—keeps its attractive ap- 
pearance indefinitely. ¢ Dissolves in a wink. ¢ Makes even hard 
water silky-soft and luxurious—makes soap lather more richly. 


e Soothes and refreshes the skin. 


Snowflake will make as big a hit with you as it does with the 


helps in every way to simplify your 


consumer — because it 


processing and packing operations. Snowflake is absolutely 


uniform — free-flowing — readily tinted and perfumed. 


Write to Department AD for further information. 


SOLVAY SALES CORPORATION 


Alkalies and Chemical Products Manufactured by The Solvay Process Company 


40 RECTOR STREET NEW YORK, N. Y. 


BRANCH SALES OFFICES: 
Pittsburgh 


Boston Cincinnati New Orleans 
Charlotte Cleveland New York St. Louis 
Chicago Detroit Philadelphia Syracuse 


SOLVAY 


Pat. OFF 
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Deodorants made from aluminum salts 
tend to be irritant in use, and the anti- 
pyretic and anesthetic properties of mag- 
nesium sulfate suggest it again as a useful 
constituent, further justified by its own 
astringency. 

An incidental property of magnesium 
sulfate which it possesses in common with 
the carbonate is its value as a first-aid 
antidote against poisoning by phenol or 
cresol, substances frequently employed in 
the soap and cosmetic industry. 

Magnesium carbonate is a useful mem- 
ber of the range of cosmetic powders, 
being extremely light and absorbent, and 
in addition possessing considerable purity 
of whiteness. It has, indeed, been adopted 
as a standard white for colorimetry. 

Actually, magnesia alba is a mixture of 
basic salt and magnesium hydroxide, 
Mg.HCO3.0H and Mg(OH)s, although 
one authority states it to be a definite com- 
pound 3MgCO3. Mg(OH).24H20. The 
true magnesium carbonate occurs natural- 
ly as the mineral magnesite, which has a 
sp. gr. of 3.1, and has no possibilities as a 
cosmetic material. 

A good cosmetic grade of basic mag- 
nesium carbonate will have a bulk density 
of about 0.1 gm/cc. Unlike talc, it shows 
no great tendency to pack down into con- 
tainers, and its value in imparting “‘fluffi- 
ness” to face powders, etc., makes it one 
of their most important ingredients. Its 
absorbency is considerable, and is shown 
by the following comparative table: 


Material Absorbency 
Pale. BOSimMesii oes cleles bac 8 
Chalk, nptede ec .5. ccs o. 12 
Magnesium carbonate.......... 40 
Magnesium stearate......... Nil 
PING: CLO rche ae 9 
Colloidal clay. 3 62:52 isan % 7 


Its absorbency renders it more effective 
than the tale commonly employed for per- 
fume filtration, and it is also an excellent 
excipient for the perfuming of all cosmetic 
powders, absorbing the essential oils 
rapidly, and forming on sifting a highly 
perfumed portion to be added to the bulk 
of the preparation. Magnesium carbonate 
is an excellent anti-shine agent. In talcum 
powders magnesium carbonate leads to 
increased absorbency and lightness, and 
to a certain extent reduces the undesirable 
tendency of talc to settle in containers and 
give the impression of their being only 
half-filled. It also helps to counteract the 
slight greyness found in cheaper grades of 
talc, although of course it would in the end 
prove more economical to purchase a 
better grade. 

The following formula will give a high 
grade talcum powder if suitably perfumed: 


Tale, finest acid-washed...... .. 87.5 
Magnesium carbonate.......... 10.0 
Boric acid, finest powder. .... .. 2.0 
| :CrLU ten a a a 0.5 
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Dusting powders for use after the bath 
should preferably be lighter and more ab- 
sorbent than tale for general use. This de- 
sired property is met by an increased pro- 
portion of magnesium carbonate. 

After bath powders should always be 
very lightly perfumed, as the skin may be 
in a condition susceptible to irritation. 

A further use for magnesium carbonate 
is in improving the free-flowing properties 
of other powders which have a tendency to 
clog. It is an efficient stabilizer for 
effervescent bath preparations and _ its 
bulky nature enables comparatively small 
percentages to be effective. 

Magnesium stearate was introduced into 
the cosmetic industry to meet the demand 
for a substance similar to the carbonate in 
lightness and whiteness but waterproof in- 
stead of absorbent. It is a useful in- 
gredient in waterproof face powders. It 
cannot be mixed with water but is easily 
wet by oils and forms an excellent vehicle 
for the incorporation of perfumes. 

The corresponding zinc compound is 
cheaper; but in some quarters is considered 
to be toxic. Whether this is true or not is 
questionable: magnesium stearate, how- 
ever, is above suspicion. Apart from the 
waterproof nature of magnesium stearate, 
it is capable of conferring greatly in- 
creased powers of adhesion to powders in 
which it is incorporated, and as an agent 
for producing slip it is more efficient than 
tale. About 5 per cent. is a satisfactory 
proportion for ordinary powders, although 
in more expensive lines a larger quantity 
can be employed. A small percentage in- 
cluded in a dusting powder formula will give 
a considerably improved product; in fact, 
there is scarcely a powder for bodily use to 
which it cannot be advantageously added. 
John Glenn, S.P.C. 


CHLORTHYMOL 


Chlorthymol is a powerful germicide, 
having fully 120 times the germicidal 
strength of phenol, when tested against 
Staphylococcus aureus, employing a re- 
sistant strain furnished by the Govern- 
ment. The germicidal properties of 
chlorthymol are not diminished by the 
presence of organic matter—in contrast to 
corrosive sublimate and the hypochlorites. 

One gram of chlorthymol is soluble in 
0.5 cc. of alcohol, but it requires 10,000 ce. 
of water to dissolve one gram. However, a 
mixture of alcohol, glycerin, and water 
enables one to obtain any desired concen- 
tration. Chlorthymol is used in antiseptic 
mouth washes. Methyl salicylate, oil of 
peppermint, and oil of spearmint are com- 
patible with chlorthymol, but eucalyptol 
is not, as it forms with it an insoluble com- 
pound. A specially denatured tax-free 
alcohol, namely No. 38-B may be used for 
chlorthymol. It contains 5 Ibs. of methyl 
salicylate and 21% lbs. each of oil of pep- 
permint ard oil of spearmint to 100 gallons 
of alcohol. 
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A special antiseptic mouth wash is 
recommended which has a concentration 
of 0.2 per cent. chlorthymol and contains 
25 per cent. alcohol and 10 per cent. 
glycerin. Hence, 27 per cent. of specially 
denatured alcohol No. 38-B and 10.25 per 
cent. Glycerin U. S. P. are used as both 
have a strength of 95 per cent. 

As chlorthymol is an effective germicide 
in the presence of various acids, there is 
also used in this antiseptic mouthwash 0.2 
per cent. benzoic acid, 0.1 per cent. citric 
acid, 0.1 per cent. tartaric acid, and 5 per 
cent. boric acid. ; 

The finished antiseptic mouth wash con- 
taining 0.2 per cent. chlorthymol is suffi- 
ciently potent so that before use four parts 
of water may be added to one part of the 
antiseptic solution. The resulting dilution 
will then contain 0.04 per cent. chlorthy- 
mol land this concentration is germicidal 
against the resistant Staphylococcus 
Aureus. 

The strongest solution of chlorthymol 
possible in water is 0.01 per cent., namely, 
one gram per 10,000 cc. of water. This 
equals practically 114 grains of chlorthy- 
mol to the quart of water. Such a solution 
will inhibit the growth of Staphylococcus 
Aureus. Hence, this aqueous solution 
would be called an antiseptic, providing 
its actual use permits a suflicient contact 
period to allow the inhibition of patho- 
genic bacteria. 


A powder should therefore contain suffi- 
cient chlorthymol so that the quantity of 
the powder, to be added to a quart of 
water, will contain 114 grains of chlor- 
thymol. 


Chlorthymol is chemically incompatible 
with alkaline substances, including soaps 
and calcium carbonate. In some cases, the 
chlorthymol is changed to thymol, thereby 
lowering its germicidal potency. In other 
cases, the ingredients in this group prevent 
the possibility of having an acid reaction 
which is an aid for the full germicidal 
effect of chlorthymol. 


Chlorthymol is being used in nasal oil 
and in baby oil. The amount of the chlor- 
thymol added is based on the quantity of 
phenol used in the Ointment of Phenol 
U.S. P. Thus 0.017 per cent. chlorthymol 
or 35 grains of chlorthymol to 30 pounds of 
the nasal oil or the baby oil, replaces 2 per 
cent. phenol; a quantity which would not 
be irritating. Chlorthymol is also used in 
ointments in the proportion of 105 grains 
of chlorthymol to 30 pounds of the oint- 
ment, namely, 0.05 per cent. chlorthymol 
replacing 6 per cent. phenol. This quan- 
tity would not be irritating. The chlor- 
thymol is dissolved in twice its weight of 
an essential oil, such as volatile oil of 
camphor; then the solution of chlorthymol 
in the volatile oil is added to the mineral 
oil, vegetable oil or melted petrolatum 
when making respectively the nasal oil, 
baby oil or ointment. L. M. Roeg, Am. J. 
Pharm. 
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FOR PERFECT EMULSIONS OF FIXED OILS 
‘HOPKINS’ FACTOLAC 


An absolutely pure, harmless neutral agent for making PERMANENT emulsions 
of both fixed and volatile oils. Insures the HOMOGENEOUS mixture of oils and 
water that never turns thick or viscid—and always stays creamy and smooth like 
rich new milk. FACTOLAC is already prepared. You need no special apparatus 
for this exceptional emulsifier. 
ON REQUEST: SAMPLES — QUOTATIONS — BOOK CONTAINING FORMULAS 
Note: Our Laboratories are at your service:—we invite the opportunity 
of working out the ideal emulsifying formula for your product. 


IF YOU ARE HAVING ANY TROUBLE WITH YOUR SOAP 
eHOPKINS' NEUTRAL POWDERED WHITE SOAP 


will prove a revelation. Let us send you a sample of this original Neutral White Soap, used in 
many of the country’s largest-selling preparations. HOPKINS’ NEUTRAL POWDERED WHITE 
SOAP is ideal for its pure whiteness; profuse, lasting lather; fine meshing qualities; freedom from 
soapy smell and free alkali; uniformity; resistance to changing temperature; anti-rancidity; fine 
appearance of finished product. Made under the exclusive HOPKINS formula that first brought 
powdered neutral white soap into wide use. 

WRITE FOR TRIAL SAMPLES AND PRICES | 


J. L. HOPKINS & CO. 220 sroanoway NEW YORK 


Millers and Manufacturers of the World’s Best Botanical Crude Drugs 








Importers, 











TELEPHONE BEEKMAN 3-3156-3162 


; ei 
M -W.- PA R S QO NX S CABLE ADDRESS PARSONOILS NEW YORK” 


IMPORTS 55 ANN STREET 


AND 
PLYMOUTH ORGANIC LABORATORIES: INC NEW YORK -N°Y°U°S*A° 
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PLYMOUTH POWDER BASE No. 7 











Since the introduction of this new face powder material sales of it have constantly 
increased because the use of it actually represents a development in fine face powders. 


Its exceptional silky, soft, smoothness, the complete absence of odor and the extremely 
fine particle size of it, plus its extraordinary adhesiveness actually improves a face powder 
in which it is used. As little as 5% added to your formula will bring about this result 
although it is being used in some face powder to the extent of 15% and a formula is 
offered showing its use in this percentage. 





Samples are at your disposal and we believe that this is one of the Plymouth products 
which warrants a serious investigation by every face powder manufacturer because it has 


real merit. 
Cc) 


A complete line of Cosmetic Raw Materials 
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These NORTHWESTERN acids and esters will add 

character to your products. More than fifty 
a years experience in their manufacture a 
a enables us to make the best a 
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BUTYRIC ACID OENANTHIC ETHER a 
VALERIC ACID AMYL ACETATE Pe 
CAPROIC ETHER AMYL BUTYRATE ag 
BUTYRIC ETHER AMYL VALERATE 
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Ses 


THE NORTHWESTERN CHEMICAL COMPANY 


THE LARGEST MAKERS OF BUTYRIC ETHER IN THE WORLD 








Beery { 


Bisse 
SK 











Bis en, ‘D tla = 
in the selection of your 


2. 


Established 1890 


WHITTAKER, CLARK & DANIELS, INC. 


260 West Broadway New York City 
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LABDANUM GREEN 


OPOPONAX——A 


A 











RESINOIDS 


B. F. Resin Bases—Absolutely Soluble 7 
RESINS ARE NATURE’S FIXATIVES =: 35 
. oO 
s & 
In addition they are prized for their fine blending mt 
properties, imparting a well rounded effect to any bg 
perfume base, If interested we shall be pleased to send ws 


samples and quote you our latest prices. 


BERTRAND FRERES- 


GRASSE, FRANCE 
Sole U. S. Representative P. R. DREYER Inc. 119 W. 19th St. New York City 


a 

E 
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Keses MOSS ENCOLORE——A——BENZOIN——-A——CYSTOL (Labdanum-Brown) A | 
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OAK MOSS STANDARD GREEN 
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Representing 


E. |. du Pont de Nemours & Co., Inc. 


SYNTHETIC CAMPHOR 
UL. SP. 


Hawaiian Pineapple Company 


CITRIC ACID u.s. Pp. 


Isdahl & Co., Ltd., A/S 


COD LIVER OIL 


Solvay Sales Corporation 


ALKALIES 


Stafford Allen & Sons, London, England 


DIGITALIS LEAVES 


(ALLEN) 
Acetanilid Menthol 
Benzoates Lycopodium 
Chromic Acid Paradichlorbenzene 


Chloroform U. S. P. & Tech. Quinine Sulphate 


McKESSON & ROBBINS, INC. 


NEW YORK @ BRIDGEPORT @® MONTREAL 











FOUNDED 
IN 1908 
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LA PARFUMERIE 


MODERNE 


A Monthly Review Devoted 
to the Perfumery and 
Allied Industries 


La Parfumerie Moderne publishes 
the most complete Technical and 
Practical Articles on Essential Oils 
and Synthetics and their uses in 


Perfumery, Soaps, Drugs, etc. 


Send for Specimen 
to the Publisher 


PARFUMERIE MODERNE 


| 15 rue CONSTANT, LYON, FRANCE 
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TONKAIRE 


ie little as two drams of TONKAIRE per gallon of 
alcohol does much to eliminate alcohol sharpness in all - 
toilet preparations containing alcohol! 


TONKAIRE is also excellent for mellowing perfume 
oils used in powders and in perfumes. 


Write for sample and full information today. 





Compagnie Parento, Inc. 


Executive Offices and Laboratories 
NEW YORK SEATTLE 
aaa CROTON-ON-HUDSON, N. Y. nce: 
LOS ANGELES SAN FRANCISCO 
CHICAGO COLOMBES, FRANCE LONDON, ENGLAND 


COMPAGNIE PARENTO, LTD. 
TORONTO, ONT. CANADA 











PURE OTTO oF ROSE 


_ BATZOUROFF & CO. 


(Established 1845) 
SOFIA, BULGARIA 


ABBOTT Qualit 








DRUGS AND a 4 f 4 | Modern Distilleries at 
CHEMICALS A | | Karnare Rahmanli 
Karlove Kalofer 
= ANESTHETICS | 
Procaine Hydrochloride . . . Benzocaine | gS 0 L E D ‘ by T 4 L L E R &y 8 Y 
=" ANALGESICS 
Cinchophen ... Neocinchophen VAC U U M P R 6] Cc E Ss Ss 
| 
"ANTISEPTICS | 
Acriflavine . . . Chloramine | Quality is our first consideration. We have 
= HYPNOTICS | always supplied the finest Otto of Rose it 
Barbital ... Phenobarbital is possible to produce. 
| 
" ALKALOIDS AND DRUG EXTRACTIVES | 
Berberine ... Colchicine . . . Ephedrine | Used by the Principal Consumers Here and Abroad 


... Hydrastine 
SOLE AGENTS 


Georce Luepers & Co. 


New York Chicago San Francisco Montreal 


For Quotations Address: 
CHEMICAL SALES DEPARTMENT 





ABBOTT LABORATORIES, North Chicago, Ill. 
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How ONE MILLION 
HEADS OF HAIR 
GOT GLAMOUR 


with 


SHEROL 
Ort SHAMPOO 


! A Story of Business Opportunity 


Three years ago a new Sherwood product came 
into being. ..unknown, unpublicized, unad- 
vertised. Its name was Sherol. And its one 
claim to fame was an amazing power to clean 
hair, to make hair lovely and lustrous. Today, 
enough Sherol has been sold to shampoo one 
million heads. Still without advertising. With- 
out ballyhoo. Without the usual barrage of 
beauty shop complaints. That’s the remark- 
able Sherol record in a nutshell. What does it 


mean to you in terms of level-headed buying? 


? Is This Your Business Opportunity 


Sherol is new enough to have rich beauty shop 
markets that are still unexploited . .. sound, 
profitable possibilities which await enterprising 
distributors. Your territory may be one of 
them. It will be well worth your while to find 
out, for Sherol has proved—by performance 
alone—that it is the kind of merchandise which 


sells and earns for its jobbers! 


2 Odors: BOUQUET and PINE NEEDLES 


Write today for other important facts on Sherol 


and its distribution opportunities for you! 


SHERWOOD 


PETROLEUM COMPANY, INC. 


Main Office: BUSH TERMINAL, BROOKLYN, N. Y. 
Refinery: Warren, Pa. Stocks Carried in Principal Cities 
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ISCO 


TRINITY TALC 


An American Tale which we believe 
to be the best produced in the U.S.A. 
Compare it with foreign brands. 


ISCO PRECIPITATED 
CHALK 


Uniform in fineness, density and 
color. 
Extra Light Light 
Medium Heavy 


ISCO ZINC OXIDE 


(Imported) 
Distributors for: 


The Vieille Montagne Company— 
Originators of the French Process. 
Gold Seal White Seal 


Admirably adapted for the manu- 
facture of highest grade face powder. 


ISCO EXCEL IMPORTED 
BOLTED KAOLIN 


(China Clay) 
A special product for cosmetic use. 
* 
We are rightly placed on 
LIQUID CAUSTIC POTASH 45% 


ISCO SOLUTION of U.S.P. 
CAUSTIC POTASH 


MAGNESIUM CARBONATE 


Various Grades 
BORAX and BORIC ACID 
also 
GUMS, WAXES, PRESERVATIVES, 
ALKALIES, STARCHES, etc. 


INNIS, SPEIDEN & CO, 


Industrial Chemicals since 1816 
117-119 LIBERTY STREET, NEW YORK 


BOSTON @ PHILADELPHIA e CLEVELAND e CHICAGO e GLOVERSVILLE, N, Y. 
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ADVANCING THERAPY 


COPPER SULFATE FOR ANEMIA 


Canelli says that for years he has used 
copper sulfate in the treatment of true 
anemias and of chlorosis and has obtained 
favorable, rapid and lasting results. He 
thinks that this little known therapy 
should be placed beside the better known 
treatments with iron, arsenic, manganese 


or liver, the more so since it can be em- 


ployed in almost all ages. The oral mode of 


application is simple and the small volume, 
which is not disagreeable to the taste, is 


well tolerated by the gastrointestinal 
tract. Occasionally the effects of copper 


therapy surpass those of the customary 
anti-anemic measures. The copper stimu- 
lates the regeneration of the blood cells, 
increases the number of erythrocytes, in- 
fluences the synthesis of hemoglobin and 
increases the hemoglobin content. Never- 
theless the superior results should not lead 
to over-evaluation, because copper treat- 
ment also fails quite often. It can be used 
as an auxiliary measure with other anti- 
The author em- 
cent. 


anemic medicaments. 
ploys copper sulfate in a 1 per 
aqueous solution with various bases. He 
administers it immediately before the two 
principal meals, in doses of from 10 to 20 
drops, for periods of ten days with inter- 
calated periods of rest. The author found 
the copper treatment especially valuable 
in secondary anemias caused by rickets, 
inadequate diets, acute or subacute in- 
intestinal intoxication, 
tuberculosis, syphilis, chronic renal lesions, 


fectious diseases, 


hemorrhages and so on, also in chlorosis. 
Rev. Franc. Ped. vol. 13, p. 494. 


SODIUM CHLORIDE AND 
DIABETES 


Sandstead and Beams studied the effect 
of the oral administration of from 15 to 


90 Gm. daily of sodium chloride on 


thirteen diabetic patients complaining of 


pain who had not been relieved by the 
usual diabetic management. All the 
patients obtained complete or marked 
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relief of the neuritic symptoms after the 


administration of sodium chloride. The 


relief of pain was accompanied by signs of 


improvement in the vascular disease in the 
patients with arteriosclerotic pain and by 
improvement in the circulation of those 
with neuritic pain, as shown by the hista- 
mine test. Ischemia, the result of vascular 
disease, primarily arteriosclerosis, appears 
responsible for the neuritic symptoms. The 
oral administration of sodium chloride ap- 
pears to be the rational treatment for the 
dia- 


neurocirculatory complications of 


Irch. Intern. Med. vol. 61, p. 371. 


betes. 





ys 


-¥ 





VAGINITIS TREATMENT WITH 
AMNIOTIN 


In a series of 175 patients with gono- 
coccic vaginitis treated with amniotin, all 
except sixteen, to whom the product was 
given hypodermically in oil, were cured 
by the use of amniotin vaginal supposi- 
tories. Apparently all patients get well by 
this method of treatment, and it is a very 
satisfactory way of dealing with the dis- 
ease. A follow-up of the first 100 patients, 
from three months to two and one-half 
years after the last treatment, showed 98 


of them well. There was no clinical evi- 





“MN ae 
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“IF we could only think up a new disease 
we might patent or trade-mark it.” 
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| WHITE OILS 


FOR COSMETICS 











We offer distinctive WHITE OILS, Techni- 


cal, for use in the manufacture of your 


























Cosmetic and Toilet Preparations. We 
also offer the highest grade U. S. P. 
White Oils and Petrolatums. 


Your inquiries are invited 








; en OIL PRODUCTS 
$Y REFINING CO. 


Warren e Pennsylvania 
































1. uniform chemical and 


physical characteristics always asso- 
ciated with a synthetically perfected 


product assure... 





Constant Uniformity 


1 SHERKA FW LONTS 5.3 


(SYNTHETIC) 





Its unique fineness, purity and uniform- 
ity result in smoother, more homo- 
geneous products when Sherka Camphor 
is used in the manufacture of. . . 


Sherka Camphor meets all U. S. P. specifications. 


Cosmetics and Pharmaceuticals Available as Slabs (23 lbs.) and Powder; also 
Tablets (4 and 1 oz.) —all from one source. 


Write for samples and prices on Sherka Camphor U.S. P. (Synthetic) 


SHERKA CHEMICAL CO. INc. = George Uhe Company — Distributors 
Bloomfield New Jersey 80 Eighth Avenue New York, N.Y. 
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dence of harm due to the treatment, and 
laboratory investigations confirm this ob- 
servation. acidity brought 
about in the vagina by the action of the 
estrogen is a factor in overcoming the in- 
fection, but, since results were not nearly 
so good when another acidifying sup- 
pository was employed, apparently amnio- 
tin introduces an additional factor. This 
other factor may be the covering of the 
vagina with thick epithelium, which pre- 
vents reinfection of the subepithelial 
tissues and thus permits the inflammatory 
process in them to subside. R. W. Te- 
Linde, J.A.M.A., vol. 110, p. 1633. 


NEW CALOMEL OINTMENT 


The size of particles in U.S.P. calomel 
varies from 2 to 50 microns in length, and 
in certain old calomels the maximum size 
reaches 110 microns. A new calomel, con- 
sisting of particles 0.8 micron or less in 
size, was prepared by slowly adding, with 
constant agitation, a 3% solution of mer- 
curous nitrate to an equal volume of a 
solution containing 2% of gelatin and 
1.2% of sodium chloride. This suspension 
of calomel in gelatin is washed by dialysis 
and concentrated to contain 1 Gm. of 
calomel in 3 Gm. of the suspension. The 
suspension is permanent and can be in- 
corporated directly into the ointment base. 

Official calomel ointments were found to 
possess an inhibitory action which gave 
clear zones in the F. D. A. Agar Plate Test 
varying from 0.5 to 2.0 mm., whereas oint- 
ments prepared from the new calomel dis- 
played zones of from 7 to 12 mm. in width. 

The official calomel ointment  cor- 
responds in antiseptic value to a 1 to 
10,000 mercuric chloride ointment, but the 
new calomel ointment is more than 
equivalent to a 1-1000 mercuric chloride 
ointment. A dilution of the suspension of 
calomel, containing 1 part of calomel (by 
weight) in 1000 parts of dilution (by 
volume), has a phenol coefficient about 
equal to that of a 1% phenol solution. 
The new calomel ointment apparently is 
stable; no decrease in antiseptic power of 
the ointment is noted after three months’ 
aging. 

It was found that only slight differences 
exist in the toxicity on rabbits between the 
official ointment and the new calomel oint- 
ment, although the rate of absorption of 
the new calomel appeared to be more rapid 
than that of the official product. E. E. 
Vicker, R. K. Snyder, E. N. Gathercoal, 
J. Am. Ph. Ass. 


DIABETES AND VITAMIN C 


Pfleger and Scholl decided to determine 
how saturation with vitamin C affects the 
vitamin C metabolism of the carbohy- 
drate metabolism of patients with diabetes 
mellitus. They detected a hypovitamin- 
osis in most diabetic patients: in some the 
deficit was as high as 2,500 mg. After the 
normal biologic status had been attained, 
attempts were made to influence the car- 
bohydrate metabolism. In diabetic pa- 


Increased 


June ’38: 42, 6 


tients who were not treated with insulin 
the cevitamic acid exerted no influence on 
the sugar content of the blood and urine, 
but the combustion of the acetone bodies 
was favorably influenced. After satura- 
tion with vitamin C, the action of insulin 
was noticeably intensified by cevitamic 
acid, so that the carbohydrate metabolism 
of the diabetic patients could be regulated 
with smaller amounts of insulin. In per- 
without saturation with 
vitamin C did not influence the fasting 


sons diabetes, 


blood sugar or the blood sugar after 
tolerance tests. The sugar curves that 


were obtained after the administration of 
insulin revealed a noticeable intensification 
of the insulin effect following saturation 
with vitamin C. The same effect, although 
in a milder degree, could be determined in 
diabetic patients. In all diabetic patients, 
irrespective of the modification of the 
sugar metabolism, cevitamic acid improves 
the general condition: the fatigue disap- 
pears, the patient feels fresher and the 
vitality is increased. The authors direct 
attention to the vitamin C deficiency of the 
customary diabetic diets and stress the 
value of the medicinal administration of 
cevitamic acid. Wiener Arch. inn. Med. 


GENTIAN VIOLET 

Gentian violet is a medicine of great 
value in the topical treatment of those ex- 
ternal diseases wherein gram-positive bac- 
teria play a part. It is a rich purple dye, 
available inexpensively in crystalline form, 
soluble in water, alcohol and chloroform 
and insoluble in petroleum fractions. 

It is nontoxic and safe to use in local 
application by swab, soak or bath and on 
the skin or mucous membranes, and it is 
notably nonirritating. [t has been reported 
nontoxic in doses of less than 5 mg. per 
kilogram of body weight when given intra- 
venously to the human being and curative 
in cases of staphylococcic septicemia. 

Gentian violet is actively and selectively 
bacteriocidal or bacteriostatic to gram- 
positive micro-organisms, which include 
Staphylococcus aureus, the gonococcus 
and diphtheria bacillus; to Monilia and, 
to a less extent, to Trichophyton, Epider- 
mophyton, Saccharomyces and Torula. It 
possesses this property both in vitro and 
in clinical use. 

It discolors clothing, skin and linens but 
can be removed by repeated washings with 
water and alcohol or can be bleached with 
chlorine. Its usefulness commonly, al- 
though of course not invariably, outweighs 
the disadvantage of its conspicuous color. 

Gentian violet in aqueous solution is 
not irritating. In alcoholic solution, the 
alcohol is irritant; alcoholic solutions have 
very little usefulness on this account. The 
incorporation of the dye in a salve offers 
very few advantages and several disad- 
vantages and is commonly, although not 
invariably, an unsatisfactory method of 
use. The aqueous solution, 1 or 2 per cent. 
for topical application and from 0.1 to 
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0.5 per cent. for soaks or baths, is the most 
practicable way to use it. 

It has been found valuable in the treat- 
ment of monilial infections, especially 
pruritus vulvae and pruritus ani of this 
origin and the cutaneous eruptions de- 
pendent on them; of impetigo, infectious 
eczematoid dermatitis, infantile furun- 
culosis and secondarily infected eczema, 
infantile or adult; of Vincent’s angina, 
leg ulcers and ulcers following third 
degree burns, and of recurrent derma- 
tomycoses, including tinea of the hands 
and feet. R. L. Sutton, J.A.M.A. vol. 
110, p. 1733. 


VITAMINS AND BURNS 

Puestow and his associates produced 
controlled burns on pigs and rabbits and 
treated them with ointments containing 
varying amounts of vitamin A and vita- 
min D. The time and character of local 
wound healing was determined and com- 
pared with untreated controls and burns 
treated with tannic acid. Burns treated 
with 5 per cent. fresh tannic acid solution 
healed in the same length of time as un- 
treated controls of similar average size. 
The application of vitamin free olive oil 
ointment to slightly larger burns was 
followed by complete healing in the same 
length of time as the controls. Cod liver 
oil ointment shortened the period of heal- 
ing by 25 per cent. Burns which averaged 
50 per cent. larger than the controls were 
treated with three high vitamin ointments: 
containing no vitamin A but high in vita- 
min D, having a low vitamin A to vitamin 
D ratio and having a high vitamin A to 
vitamin D ratio. The time of healing was 
approximately 25 per cent. shorter than 
in the smaller control lesions and those 
treated with tannic acid. It was no longer 
than in the smaller lesions treated with cod 
liver oil ointment of low vitamin content. 
The response to the various high vitamin 
ointments employed was approximately 
the same. Histologic studies of the scars 
of all healed burns revealed no charac- 
teristic difference for the various thera- 
peutic agents employed. Surg. Gyne. § 
Obst. Vol. 66, p. 563. 


STABILIZING EPINEPHRINE 
SOLUTIONS 


The question of the stabilization of 
adrenalin solution was studied and sodium 
metabisulfite demonstrated the best sta- 
bilizing effect of all the inorganic reducing 
agents. An adrenalin solution when prop- 
erly prepared with this substance is stable 
almost indefinitely. The sodium meta- 
bisulfite is, even in the concentration of 
0.1 per cent., quite efficient and it is like- 
wise of value since it is only very slightly 
toxic, the adrenalin is in no way chem- 
ically altered, nor is its pharmacological or 
physiological action. B. Sjogren and H. 


Larsson, Farm. Revy. 
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With Gino U.S.P. ZINC OXIDE you can enjoy more than 


maximum uniformity, microscopic fineness, and U.S.P. pur- 
ity. (zinc? U.S.P. ZINC OXIDE offers you, as well, the 
most in handling and storage convenience. Girne U.S.P. 
ZINC OXIDE is packed either in paper-lined, best-quality 
wooden barrels (100 Ibs. net)—or in especially designed 
cartons (50 Ibs. net) engineered for the ultimate in space 
saving, lightness, and protection. Pick the package best 


for your needs—either will contain the same reliable 


zinc’ U.S.P. ZINC OXIDE. 


Products Distributed by 






} Street, New York 
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w JERSEY ZINC CO. 
JERSEY ZINC SALES CO. 

















MYSORE GOVERNMENT 


Sandalwood 
“ail -- 


Distilled from 
Santalum Album 


INSIST ON ORIGINAL 
CANS AND CASES 


Sole Agents for the United States 


In Canada: Sole Agents 
W. J. BUSH & CO. (Canada) Ltd. Montreal 


W. J. BUSH & CO. 


(Incorporated) 
Essential Oils | | | 














New York 


National City, Calif. Montreal 


Chicago 
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Industry's Books 


(Continued from page 755) 


Legal Phases of Advertising, Francis Finkelhor, 345 
pp., McGraw-Hill Book Co., New York, $4.00. 

The subject of advertising has always presented cer- 
tain problems. Many books have been written on what 
to say and how best to say it for satisfactory results. 
The legal problems involved in advertising are many 
and this book by Mr. Finkelhor, member of the New 
York Bar, deals with this difficult phase of advertising 
in a way that the advertising expert will find very help- 
ful and the layman will find no difficulty in understand- 
ing and applying its recommendations. It will guide the 
course of the advertiser and enable him to avoid 
troublesome and often expensive errors. Such chapters 
as “Use of Names and Pictures,” “Endorsements, 
Testimonials, and Advertising of And Concerning In- 
dividuals,” “Lotteries,” “Contests and Games,” “Sta- 
tutory Prohibitions Against Certain Types of Adver- 
tisements,” ““Trade-Mark Law,” “The Federal Trade 
Act and State Fair Trade Acts,” ‘“Trade Names and 
T rad e-Marks,” ‘Protection of Advertisements,” 
“Copyright,” ete. will give a partial idea of the compre- 
hensive scope of this work. 

Macleod’s Physiology In Modern Medicine, Bard, 
1051 pp. Illus., Eighth Edition, C. V. Mosby Co., St. 
Louis, $8.50. 

The Eighth Edition of Macleod’s Physiology in Mod- 
ern Medicine, edited by Philip Bard, is a collaboration 
of several authorities, their contributions making up the 
nine parts into which the work is divided. Contents in- 
clude: Part I—The Neuromuscular And Central Nerv- 
ous Systems, by Philip Bard; Part I1—The Special 
Senses, by J. M. D. Olmsted; Part I1[—The Circula- 
tion, by H. C. Bazett; Part 1V—The Respiration, by 
C. F. Schmidt; Part V—The Physiology of The Alimen- 
tary Tract, by G. R. Cowgill; Part VI—Metabolism 
And Nutrition, by C. L. Gemmill; Part VII—The En- 
docrine Glands, by R. G. Hoskins; Part VIII—The 
Distribution And Regulation Of Water In The Body, 
by M. I. Gregersen; Part IX—The Kidney, by M. I. 
Gregersen. The original purpose of this work was to 
serve as a guide to the clinical application of physiology 
and biochemistry. The book was later extended in 
order that it might also be used as a textbook of 
physiology for students of medicine. Finally efforts 
were made to bring up to date those parts of the subject 
for which no application may be evident. This trend 
has been continued into the new edition. 

How To Deliver A Sales Presentation, by Richard 
C. Borden, 60 pp. paper cover, Illus., Harper & 
sros., New York, $1.00. 

In this book are visualized with telling effect the 
wrong and right ways for the salesman to behave in 
delivering a sales presentation. The author shows 
graphically how the personality should work together 
as a whole if the best selling effort is to result. Sales 
managers and salesmen will find here vital instruction 
in a form easy to understand and apply. 








A fine example, Miss Jones— and a mighty 
apt one! 

Atlantic White Oils are as pure as modern 
science and modern plant can refine them. As 
uniform as expert chemists can make them. 
They meet or surpass all U.S.P. requirements. 

Get down to brass tacks. Get the facts. Com- 
pare Atlantic Atreols, Odnol, Ultrols with any 
others. You'll be amazed at the difference. 
Liberal experimental samples on request. The 
Atlantic Refining Company, 260 S. Broad St., 
Philadelphia, Penna. 
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BELFLOR a: GARDENIA $5 
$6.50 lb. $5.00 lb. 


PRINTANIA 5140 e ROSE 5256 
$6.50 lb. $5.00 Ib. 


The above inexpensive Perfume Bases are 
excellent values. If you are not acquainted 
with them yet, do not hesitate to write for 
samples and directions. 





The latest edition of our Catalog and Price List containing many new additions 
and interesting perfume novelties is now at your disposal. Write for a copy. 











POLAK’'S FRUTAL WORKS, Inc. 


San Francisco 


Los Angeles 36-14 35th St., Long Island City, N. Y. Vancouver 


Chicago 








How To Sell Cosmetics 
by Edyth Thornton McLeod 


This book was written to help those who have actual 





sales contacts with the consumer. 


Manufacturers, department stores, chain store organ- 


a. Bakelite Cup g. Scale 

. ein © ae | pind is izations, cosmetic salesgirls, beauty parlor operators, 

. se 2 ll Nut i. sore Be Gaiesey independent retailers of cosmetics, and beauty schools 
sical gery tena will find this book invaluable in their work. 


1. Cup Point Suspension 


It will more than pay for itself in the benefits which 


E N N E T T B A L A N C should result from its study and the application of the 
A Sensitive, Accurate Balance at a Low Price helpful, practical everyday selling help contained in it. 


Sensitive to 2/100ths gram or 2/7ths grain. 
Weighs up to 100 grams or about 4 ounces. 
Compact—no loose parts. 
Can be carried in overcoat pocket Si | i 

i . Single copy price $2.00 
Modern, durable construction. a PY P $ 
Small, convenient size. 7 * 
Handsome, streamline design. Five or more copice $1.50 each 





Die > . 

Graduated in either metric or apothecary system. Postage I repaid 
U. S. Patent No. 2,097,753 

Now permissible for auxiliary use in drug stores. N.Y.C. B 17. 
Shipping weight, 2 lbs. 


Order yours NOW! 
$8.00 The Drug and Cosmetic Industry 


: 101 W. 3lst St. N York Cit 
The Drug and Cosmetic Industry sis pinnae 
101 W. 31st Street New York, N. Y. 
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PAYAN & BERTRAND, S. A. 


GRASSE, FRANCE (ESTABLISHED 1854) 
a 


LATEST ESSENTIAL PRODUCTS 
CREATED IN OUR OWN LABORATORIES 


RHODAROL 
CRYSTALYZED CEDROL 
OIL FLOUVE 
Samples, quotations and information will be given on request 


Exclusive Agents in the United States and Canada 


GERARD J. DANCO, !- 


333 Sixth Avenue, New York CHelsea 2- 7696-7697 








THE CREAM OF MEDICINAL 
COD LIVER OIL 









































A/S JOHAN C. MARTENS « CO. 


Established 1838 
BERGEN, NORWAY 


Representatives H. H. ROSENTHAL CO., INC. 


25 EAST 26th STREET * NEW YORK 
Tel. AShland 4-7500 Cable Address: Rodrug, New York 














June ’38: 42, 6 The Drug and Cosmetic Industry 785 








RE 


CLEANSING PADS: Can you give me 
some information concerning the manufac- 
ture of cleansing pads and a_ suitable 
formula for the cleansing liquid? New York. 

There are two types of cleansing pads, 
both being flannel circles impregnated with 
the liquid. In the first the liquid consists 
of alcohol and water with enough glycerine 





or one of its substitutes present in suffi- 
cient quantity to retard evaporation of the 


Of primary importance is the addition of a small pro- 


alcohol. 
portion of a wetting agent less to act as an additional cleanser 
than to promote penetration of the liquid into the pad. Use about 
10 per cent. of alcohol, 10 per cent. of sorbitol or the ethyl ether 
of diethylene glycol, one per cent. of a wetting agent, and the rest 
This type of product occasionally gives rise to complaints 


water. 
of skin irritation. 
Another cleansing fluid is an emulsion containing mineral oil 


and alcohol. 


Stearic acid... .. 1.0 

Triethanolamine . 0.4 

Mineral oil 5.0 

Alcohol. . 10.0 

Glycerine . 5.0 

Water... 78.6 

aK ” DEODORANT CREAM: I ama 

? druggist interested in marketing on a 

[A Sy small scale a_greaseless deodorant 

esas Z cream. Are the following claims for an 

‘a é advertised product the requisites of a 
ao good deodorant preparation? 

\ if 1. Cannot rot dresses—cannot irri- 


tate skin. 


2. No waiting to dry. 
3. Can be used right after shaving. 
4. Instantly stops perspiration one to three days—removes odor 


from perspiration and keeps armpits dry. 

3. A stainless cream. 

Being a reader of THt DruG anp Cosmetic Inbustry, I find 
the articles on tested formulas quite interesting. Are the formulas 
given in the magazine suitable for commercial products? Philadelphia 

The advertising claims you quote are the general requirements 
for a good deodorant, although generally deodorants are divided 
into two parts, those that stop perspiration and those that merely 
deodorize without stopping. Products of this type must be non- 
toxic. 

Formulas given in this magazine are practical formulas from 
Nevertheless, no 


which a satisfactory product can be made. 
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formula should ever be used without adequate individual tests. 
Raw materials from different sources may make a considerable 
difference in desirable properties and at best, each manufacturer 
will have his own ideas as to which properties are most important. 
For these reasons, it is best to make up samples of our published 
formulas with raw materials you may have available and then 


make modifications to suit your own taste. 


TINCTURE OF MULLEIN: Recently we had a request for a 
hair dressing to contain Tincture of Mullein. We have not been able 
to find any reference to this material and its use in hair tonics. We 
understand that the material has been used quite extensively in Eng- 
land as a home remedy. It is claimed that the tincture has certain 
beneficial effects when used in combination with thorough massaging 
of the scalp. Can you give us any information of this subject? 
Cedarhurst. 

The vogue for Tincture of Mullein was started by a dramatic 
critic who ranks high in his knowledge of the drama but, we 
think, low in his cosmetic knowledge. We have investigated this 
subject fairly extensively and all data indicate that this Tincture 
is entirely worthless as a hair treatment. The only beneficial 
effect possible would be from the massage. 

NAIL POLISH SHADES: We wish to 
modify our three shades of nail polish to conform 
with the three shades that are most generally in 
demand east of the Mississippi. We realize that 
in some localities one shade will far outsell all 
others, while the same shade might not be popular 
We prefer not to go into 





cae 
ive 


in a larger territory. 
novelty shades which flare up and sell well for a 
brief period and then die out. What we are after 
is the three standard shades of nail polish in 
demand throughout the country. Can you give us any information 
on this point? Richmond. 

Your question is an intelligent one, and we wish we had the 
information that could help you out. However, you should be 
able to get a satisfactory answer with little trouble. Write to 
several suppliers, asking for samples of their three most popular 
nail polish shades, make comparisons, and choose the three 
shades that best represent the average. In this way you should 
come close to getting what you wish. Only those who sell color 
are in a good position to say which shades are most consistently 
popular over a period of time. Moreover, since colors are sold 
under key numbers or fantasy names, these will differ from manu- 
facturer to manufacturer and no description we could give would 
serve adequately to identify recommended colors. 
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PERFUMING FOAM BATH 
PREPARATIONS: Will vou please 
let us know what you have found to be 
the most satisfactory method of per- 
fuming a bubble bath powder, and also 
the proportions in which the perfuming 
agents should be used? Toronto. 

In this case, as in all others re- 





ferring to specific perfume problems, 
we must refer you to your supplier. 





Perfume houses are the only ones 
that have adequate knowledge of the factors entering into the 
perfuming of new and old products. 


PINE BATH OIL: We would appreciate your suggestions on a 
pine bath oil. Your formulas have been very beneficial in the past 
and we hope you can help us again. Cleveland. 

The most important ingredient in a pine bath oil is naturally 
the perfume oil itself. On this angle of the subject we can give 
very little assistance. We are firmly of the opinion that the real 
specialists in perfumes are associated with the various essential 
oil houses and only they can suit your requirements as regards 
price and quality. The selected oil should be mixed with an equal 
quantity of a high quality sulfonated castor oil in order to make 
bath oil. A small amount of water in which color is dissolved may 
be added to the oil. The proportions of perfume to sulfonated oil 
will vary according to the cost and perfuming power of the 
perfume. 


{NTI-PERSPIRANT: I am look- 
i ing for a strong astringent which does not 
\ ” have the effect of alum, aluminum sulfate 

: or aluminum chloride in tendering fab- 
rics but which will, however, check per- 
sptration for from one to three days. 
What compounds can you suggest? New 
York. 


We have made tests which indicate 





that aluminum acetate is just the material you are looking for. 
This is available commercially either as a 20 per cent. solution 
of the acetate or as a 32 per cent. solution of the basic acetate. 
Kither of these may be diluted down to 15 per cent. strength of 
active ingredient and since no mineral acid is present, danger of 
affecting fabric has been eliminated. 
to be necessary, since solutions in the laboratory seem to be 


Although it does not seem 


perfectly stable, about one-half of one per cent. of boric acid 
might be added as a stabilizing agent. The only obvious disad- 
vantage of these solutions is their marked acetic acid odor. This 
should be easily covered by any adequate perfumer. 
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TRANSPARENT LACQUER: TI am 
. . > . es ’ 
interested in_making a transparent_lacquer. 
wt Can you give me information as to a process 
and formula? Brooklyn. 
(~ , You do not say for what purpose you 
aS desire this transparent lacquer. In any 
re 6 event, modern lacquers consist of solu- 
tions of cellulose nitrate (or other esters 
or ethers of cellulose) in a suitable solvent mixture. Modifica- 
tions are made by additions to change hardness, luster, adhesion, 
etc. The manufacture of a lacquer is sometimes dangerous be- 
cause of the fire hazard involved, and always an arduous task 
because of the intricacies of manufacture. You would do well to 
consult a private label manufacturer of nail lacquers and obtain 
your product from him. 


VOUTH WASHES: Will you please give me working formulas 


for different types of mouth washes? Philadelphia. 


The following formulas are from the first edition of Chilson’s 
**Modern Cosmetics.” 


Boric acid ee ere eae Aji 5 a Dee 
Thymol..... bey ; saps wee 
Eucalyptol. . . : i Petnata, wee eee eas nr ee 
Methyl salicylate. . . Ahad SSS ee 2 in Grae 
Oil of thyme..... Sonia ie, Rone ates . 0.03 
Menthol. . . sat ee 1 eae 
Alcohol. . i‘? oes ee ie" 30.0 
Water... 66.67 


Dissolve the boric acid in 60 per cent. of the water and the 
other ingredients in 60% of the alcohol. Pour the water solution 
into the alcoholic solution, add 2 per cent. of tale and allow the 
mixture to stand with occasional stirring for forty-eight hours. 
Filter. Add the rest of the alcohol and water and add caramel if 


a darker color is desired. 


Ox vorummolinisullate:s, << s5..s55.2-72g nie eee esse eee 
Cinnamon oil... . Sed dhs lah SD QD NG AUR ORE ae ee 
PMN ON et 5a stac higt oh rse cet aie eo rec arog ti ar ee 
Peppernmntioike: os ices anc. 12.0 
Alcohol. . . sntrtechnay ee av aheeoeh tes Ae a heate ames 50.0 
WGC eS fons nck Sebtcite ence ee 


Dissolve the ozyquinolin sulfate in water. Dissolve the other 
ingredients in alcohol and add the aqueous solution. Mix thorough- 
ly for three hours. Chill and filter. Use one teaspoonful in a glass of 
water. 

The second edition of ““Modern Cosmetics” is now available, 
and will include many new and improved formulas. 








Established 1910 


ISKING 


IMPORTERS AND EXPORTERS 


DRUGS, CHEMICALS, 
OILS, RAW MATERIALS, Etc. 


ALKALOIDS 
CAMPHOR NATURAL, Japanese 
CAMPHOR, U. S. P. XI, Du Pont 
COCOA BUTTER, U.S. P. 
CONTI WHITE CASTILE SOAP, U.S. P. 


Bars, Powdered, Granulated 


MENTHOL 
SANTONINE 





SN 
Gye? CHAS. L. HUISKING & C0. 


CHICAGO BRANCH 155 VARICK ST. 
561 E. ILLINOIS ST. NEW YORK, N. Y. 








FRANCE, CAMPBELL & DARLING 


iS™ STREET & 2°9 AVERUE 


BROOKLYN, N.Y. 





Importers and Millers 


WATER SOLUBLE GUMS 


TRAGACANTH 
KARAYA 
ARABIC 

SENEGAL 
GHATTI 
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Pure Japanese Refined 
e U.S.P. Crystals 
BUYING e 
EXPERIENCE 
; CAMPHOR 
Based Upon a Broad Pure Japanese Refined 
Range of Buying and 
Selling Since 1918 U.S.P. Tablets, Slabs, 
~ Powdered 
Let us figure on your e 
requirements for: 
FINE CHEMICALS We Offer Spot and Future 
BOTANICALS is 
GUMS. OILS . WAXES 
COSMETIC Forward 
RAW MATERIALS Your Inquiries 
® 

















H. H. ROSENTHAL CO., Inc. 


25 East 26th Street New York, N. Y. 
Tel. AShland 4-7500 
Cable Address: Rodrug, New York 














De 


As a service to our subscribers who may not 
find a bookstore convenient we offer for sale 
any book published in the United States at 
regular publisher’s price. 


DRUG AND COSMETIC INDUSTRY 
101 W. 3lst Street New York, N. Y. 


LABELS + cscs onaven 


SELL IT WITH LABELS! 


HORN LABELS freshen up your package for 
greater sales. Faithful service for over 40 years. 


: JOHN HORN, 837 Tenth Ave., New York City 


| (Sample booklet of labels sent to 
RESPONSIBLE MANUFACTURERS) | 


























OS Re ree i reer ee Ce eee ere re 
a J 
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LEARN ADVERTISING 
=< at Frome 





EVERY man and woman in business should take 
this course. Why? Because it enables you to 
think intelligently and accurately on advertising 
problems. Advertising is an interesting study and 
prepares you to write more effective letters; to ac- 
quire a larger vocabulary; to comprehend the sales 
and merchandising problems of a business, and to 
be definitely in a position to recommend business 
development ideas. 

Learning advertising at home is the most satis- 
factory way of acquiring the facts and fundamentals 
of this profession. Too often in a classroom students 
forget what the instructor said last week and last 
month. Talking about advertising problems won't 
help nearly as much as THINKING THEM THRU— 

this can best be done in the quiet of your own 
home. The Vincent Edwards Course gives you the 
data on paper, which you have for lifetime reference 

Every step in advertising is worked out for you— 
it is easily the most authoritative—the most inter- 
esting —the most complete course available. 


Executive and Junior Executives: free explanatory 


booklet will be mailed to you, if you apply on the 
letterhead of the company where you are employed. 


VINCENT EDWARDS 


ADVERTISING COURSE 
342 Madison Avenue New York City 











GLASS PRODUCTS OF EVERY DESCRIPTION® 


A NEW FITTING 


For Your 
DEODORANT PACKAGE 


Our new applicator #2800 is identical to £2700 
except that a black rod is inserted into the cap instead 
of the usual glass rod. This black rod shows up better 
in the liquid, making the applicator more noticeable. 











The length of the 
rods is determined 
by the size of the 
package ... Each 
order is handled 
separately to meet 
the buyer's needs 


Write at once for 
sampleand price 
No. 2700 quotations! No. 2800 





























lass PRODUCTS Co. 


VINELAND, NEW JERSEY 


ATLANTA, GA. NEW YORK,.N. Y wa LOUIS, MO 

Warren M. Curry L. A. Barber odson Barnha 

2895 Peachtree St. 1123 Broadway 200 So. Commercial 
Room 301 Street 


PIPETTES @ NIPPLE DROPPERS @ BOTTLES 





@CAPS @ PERFUME BOTTLES @PERFUME RODS@DENTAL & CORN RODS@ 
@sdouw INV SdV9D STVIA@SYOLWOI1ddW HSI1Od TIVN @ SALLAdId 








Here’s what you'll like about 
the new 





... HAGERTY 
HANDY FILLER” 








e Durable e Simple to operate 
e Moderately 
priced e Convenient sizes 


e Eliminates e Light construction 


spilling 


The most practical hand filler 
for creams, lotions and liquids. 


Write for illustrated folder and prices 


HAGERTY BROS. & CO. 


10 Platt Street New York, N. Y. 
Est. 1849 
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ANNOUNCEMENT 


We announce to the trade that our cor- 
porate name Ehrmann-Strauss Co., Inc. 





has been changed to 


R. GESELL, 
INCORPORATED 


We shall continue in all respects under 
the same management as heretofore 


Kindly change your records accordingly 


EHRMANN-STRAUSS CO., Inc 


903 West Houston St., New York 
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PURCHASING D.: 





MAY MOVEMENTS 


A&PARTME 





Up 





Aloin 15c 

Carnauba wax No. 1 5c 
Cream tartar Ic 
Lemon oil, Italian 25c 
Mercury bichloride 8c 


Calomel 10c 

Red Precip. 9c 

White Precip. 8c 
Psyllium seed, black lc 
Rochelle salt 34c¢ 


Saffron, Spanish $10.00 

Savin oil 15¢ 

Seidlitz mixture 4c 

Tartaric acid le 

Vanilla beans, Bourbon 30c 
Mex. cuts 10c 





Down 








Agar No. 1 2c 
Anethol 15c 

Anise oil 30c 

Balsam tolu le 

ade oil 7c 

amphor, Japanese lc 
assia oil, Redist. 5c 


‘ 


hamomile flowers, Hung. 2c 
itric acid lc 


Y 


( 
( 
( 
( 
( 
( 


‘oumarin 50c 


Ergot l5c 

Gentian root Ic 

Geranium oil, African 25c 
Bourbon 45c 

Ginger oil 75c 

Goldenseal root 20c 

Horehound herb 2c 

Lemon grass oil 2c 

Lycopodium 10c 

Menthol 5c 

Oleoresin vanilla $1.00 








Orange oil, Dom. 10c 
Potassium citrate 4c 
Rhubarb root HD 3c 
Sassafras bark 2c 

Saw palmetto berries 1c 
Senega root 5c 

Sodium citrate 4c 

Tonka beans, Angostura 10c 
Vanillin 40c 

Wahoo root bark 3c 








25 Cosmetic Raw Materials—Unweighted Price Index. 1926— 100. 
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Cosmetic raw material prices averaged 
slightly lower, the index declining from 
77.1 to 77.0. Balsam tolu declined one 
cent to 44 cents; menthol lost five cents to 
be quoted at $2.95. The spot market de- 
cline in the price of Japanese menthol con- 
tinued the trend in this item. The primary 
market, however, was just as firm as here- 


tofore reported. 


The botanicals index declined from 92.0 
in May to 90.7 in June. Agar was reduced 
from 85 to 83 cents; balsam tolu declined 
from 45 to 44 cents; ergot dropped from 
$1.25 to $1.10; gentian dropped one cent 
to 9 cents; rhubarb declined from 43 to 40 
cents. The conservative volume of sales 
during the past month were solely re- 
sponsible for price declines. 
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929 «1930S 1931 932 = 1933, 1934 = 1955 = :1936 


Price activity for June 1938 is relatively low, the 50 commodity index 
remaining stationary at 71.6. The markets as a whole are still characteris- 
tic of the competition which has tended to slowly but steadily undermine 
values. While in most cases a buyer’s market prevailed it is important to 
note that, although no material improvement has been noted in consumer 
demand, there has been no sharp fluctuations. Production costs continue 
comparatively high and raw materials from foreign markets are often re- 


placed only at prices higher than spot. 


15 Essential Oils—Weighted Price Index. 1926100. 


The essential oils index was slightly 
higher at 60.2, compared with 59.9 in the 
previous month. Anise oil dropped from 
95 to 75 cents; cassia declined from $1.05 


80 


60 


to $1.00; geranium was 25 cents lower at 
$3.25; lemon oil increased from $3.00 to 
$3.25; sandalwood oil declined from $5.20 
to $4.75. 





ay 
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15 Medicinal Chemicals—Weighted Price Index. 1926 = 100. 





The medicinal chemical index increased 
slightly, from 74.0 to 74.1 for June 1938. 
Citric acid declined one cent to 23 cents; \ 
cream of tartar advanced from 2114 to 
2214 cents; menthol declined from $3.00 
to $2.95; mercury jumped from $71.00 to 
$82.00 a flask. The sharp advance in mer- 
cury was followed by an increase in the 
various derivatives. 
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substitute. 

















Exclusive representatives 


The Standard for 50 Years 


Italian Talc is, and always has been, the recognized 
standard in the cosmetic industry. In France, as in other 
countries, users of talc turn to Italy, where the natural 
rockstone produces a superfine product. It combines in 
the highest degree the features most desired. It has an 
unusual, silky texture. 

The world’s leaders use only Italian Talc. There is no 


_ CHARLES MATHIEU incorrorated 


of the Ttalian Producers 


77 RIVER STREET HOBOKEN, NEW JERSEY 
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FOR QUALITY PHARMACEUTICALS 


— IT’S CALCO 


\ CERTIFIED FOOD COLORS 
\N NICOTINIC ACID 

\N CALCIUM MANDELATE 
N AMINOACETIC ACID N.N.R. 
WN SULFANILAMIDE 

N CINCHOPHEN NF 

NN GLUTAMIC ACID HYDROCHLORIDE 
\N MANDELIC ACID 

NN METHYLENE BLUE POWDER U.S.P. 
N METHYLENE BLUE CRYSTALS U.S.P. 
\N NEOCINCHOPHEN U.S.P. 
\ SALIGENIN 


Pharmaceutical Division 


The CALCO CHEMICAL COMPANY, Inc. 


A Division of American Cyanamid Company 
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MERCURY 


A sharp advance in the price of mercury 
caused a rise in quotations on mercurials. 
Calomel is now $1.28 per lb., corrosive sub- 
limate, powder and granular 99c per Ib., 
crystals $1.14, red precipitate, N.F. VI 
$1.51 per lb., mercury oxide yellow, U.S.P. 
$1.73 per lb., white precipitate, powd. 
$1.46. These prices are for prompt ship- 
ment only, no contracts being entered. 

Reports from agents of foreign sup- 
pliers of mercury stated that quotations 
had been advanced to a basis that would 
mean a minimum replacement of $83.50 
per flask in New York. Very little do- 
mestic metal was available and the market 
is now at least as high as $82 to $83.50 per 
flask. There are such small quantities 
of domestic metal being offered that it 
might be said the market is nominal at the 
above prices. 

Advices from the Pacific Coast indi- 
cated that following an advance of $14.00 
per flask in the c.i.f. price for mercury in 
New York the local market became 
frozen, all sellers having withdrawn pend- 
ing further developments. Stocks in San 
Francisco were exhausted and suppliers 
refused to consider making further com- 
mitments at this time. As previously re- 
ported buying by a local bank took some 
2500 flasks of domestic metal out of the 
market. This buying was reported as hav- 
ing been for the account of a foreign pur- 
chaser either in Japan or England. It was 
also reported that the bank acting for the 
foreign purchaser has again asked for 
quotations and also for information con- 
cerning available quantities. 


GOLDENSEAL 


The market for goldenseal was in- 
fluenced by the small demand and as a re- 
sult prices were lowered 20c per pound 
making the market range from $3.40 to 
$3.60. Prices for goldenseal are materially 
higher now than was the case years ago. 
By far the largest production of goldenseal 
is from cultivated plants because the wild 
growth has become all but extinct through 
the careless and wanton destruction of 
wild plants by collectors. Only about 10 
per cent. of the total American crop is now 
gathered in the woods of this country and 
it is unlikely that the wild crop will ever 
again be a factor. The cultivation of 
goldenseal root is an expensive operation 
as the plants require careful attention for 
several years before they are ready for 
marketing. The current price recession 
cannot, therefore, be construed as a gen- 
but 
solely to present market conditions. The 


eral weakness must be attributed 
major stocks are held practically in one 
quarter the 


lacking in the competitive factor that 


and situation is therefore 


might result in eventual price unsettle- 
ment. 
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MENTHOL 


There were no new developments in the 


market for natural menthol. This state- 
ment is true regardless of the fact that a 
further spot decline of 5c per pound 
placed quotations for case lots below the 
$3.00 level for the first time in many 
months. The price range is now at from 
$2.95 to $3.00 per pound although it was 
said that during the past month some ma- 
terial sold as low as $2.90. 

The local trend in Japanese menthol is 
still in sharp contradiction to the position 
in the primary market. There has been 
absolutely no reaction in Japan to the 
fact that the New York market is already 
15c per pound below the cost of replace- 
ment and the toward still lower 
levels here seems not to have diminished. 
No offers have come out of Japan in some 


trend 


time which leads factors here to believe 
that the holders abroad are well satisfied 
to await further developments. 

The strength in the Japanese market is 
so pronounced as to again give credence to 
earlier reports of government support. 
Although financial support of menthol 
factors in Japan have been denied by 
authoritative sources, it seems the only 
faced with 





explanation of the fact that- 
the prospect of a poor consuming market, 
a heavy carryover and the advent of a 
new crop—the Japanese are still not sellers 


of menthol. 


CARNAUBA WAX 


A substantially market for 
carnauba wax prevailed both on spot and 
at the source. Prices for number 1 wax 
in New York advanced to a range of 
from 38c to 39c per lb. Latest reports 
stated unsold stocks in the primary mar- 
ket were from 700 to 750 tons and if this 
is correct it may have an important bear- 
ing on future developments. 

The 1936 of carnauba 
Brazil was at 10,676 
tons, and this large crop was due to a pro- 
tracted drought in the northern states in 
1936 which favored the formation of the 
wax on the palm tree. Recent reports 
from the production area indicate that 
the 1937 crop will not be as large as the 
preceding one on account of excessive 
which 


firmer 


wax in 
metric 


crop 
estimated 


rains prevailed in various 
ducing districts. No statistics are as yet 
available relative to the size of the crop, 
as the harvesting period for the wax is 


pro- 


from September through February. Total 
exports of carnauba wax from Brazil by 
countries have recently been released by 


the Brazilian government. These figures 


show that a total of 8,941,838 kilos of 


carnauba wax were exported in 1937. The 


United States purchased 68 per cent. of 


the total exports. 
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CITRUS OILS 


Prices for lemon oil on the whole were 
very steady. Italian oil of good quality 
sold at a range of from $3.25 to $3.90 per 
pound while the domestic material con- 
tinued unchanged at $2.50. 

There were no new developments in 
bergamot oil. Prices were well maintained 
and in view of the small request this was 
construed as further evidence of the abso- 
lute control in Italy. 

The bergamot crop this season was very 
satisfactory and the warehouse of the 
Consorzio at Reggio Calabria is said to be 
filled with fresh oil. Estimates obtained at 
Messina run to about 200 metric tons, but 
in view of the excellent crop this figure is 
believed to be low, 230 tons being closer to 
actual production. Oil production began 
in December and continued in full volume 
through February. 

Reports from Italy indicate that pro- 
duction estimates of both sweet and bitter 
orange oil show considerable variation 
this season—for the former estimates 
range from 40,000 to 75,000 Sicilian 
pounds. Production of sweet orange oil 
will probably aggregate 60,000 Sicilian 
pounds and may reach 70,000 pounds. The 
orange crop this season is reported to have 
been 30 per cent. better than in 1936-37. 


AROMATICS 


Several price changes were noted in the 
market for aromatic chemicals last month. 
Cinnamic aldehyde was more favorably 
priced at from 90c to 95c per pound for the 
best quality. The easier tendency was the 
result of a small consuming demand. Di- 
methyl hydroquinone was reduced 20c 
per pound making the market range from 
$2.05 to $2.10 per pound. The call for 
this item was irregular and it was indi- 
cated that moderate price shading from 
the new levels might develop should in- 
quiries appear. Lower raw material prices 
resulted in a decline in anethol. The mar- 
ket was down to from $1.10 to $1.15 per 
pound. Benzophenone was also lower at 
from 89c to 90c per pound representing a 
decline of 6c. Competition between sup- 
pliers accounted for this change. Methyl 
acetophenone was available at a price of 
4c per pound under previous quotations. 
A buyer’s market prevailed at $1.31 to 


$1.35 per pound. 


COUMARIN 


Competition brought about lower prices 
on coumarin. The market ranged from 
$2.75 to $3.00 per pound as to producer 
but it was also said that not all factors 
adopted the lower schedules that some of 


them put into effect. 
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OL xX € 
A-A BRAND 
Jinest Medicinal Puality 


The recognized standard, known 
for its high vitamin contents. Guar- 
anteed the finest Norwegian non- 
freezing medicinal cod liver oil. 





Write us for quotations 





Ce 











BRODR. AARSAETHER % 
AALESUND , NORWAY 











P.R. DREYER Inc. 


Sole Representative in the United Statcs 


12 EAST 12th STREET 


























CHICAGO PHILADELPHIA KANSAS CITY 
| 1 BALTIMORE ST. LOUIS CINCINNATI 
LOS ANGELES SAN FRANCISCO DETROIT 


NEW YORK, N. Y. 


























**Look for the Symbol of 
Standardization” 


GUMS 


For over 75 years the recognized 
source of supply 


Arabic 
Tragacanth 
Karaya 





All powdered gums standardized by 
Laboratory Control 


THURSTON & BRAIDICH 


286 Spring Street New York 
Represented in Chicago by A. C. Drury & Co., Inc. 


























1938 STOCKS 
ARE HERE 


Sunbleached and Yellow 
BEESWAX Refined, U. S. P. 


TRAGACANTH GUM.--AIl Grades 
KARAYA GUM.--AIl Grades 


Our stocks of these new crop raw materials are com- 
plete—guaranteeing that you can obtain the exact 
grade and quality for your every need. 


ALSO 

LANOLIN, Anhydrous U.S.P. and B.P. 
STEARIC ACID, Fancy Triple Pressed 
QUINCE SEED, Persian, Recleaned 


and all other cosmetic raw materials. Samples on request. 


Write for latest stock list 


WALTER H. JELLY & CO. 


INCORPORATED 
412 N. Western Avenue Chicago, Illinois 
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Tre experience of Frank-Vliet Co. is 


your assurance of quality consistent with 
service concerning your gum problems. 
We Specialize in . . . 
TRAGACANTH 
KARAYA 
ARABIC 
in all grades, Whole and Powdered. 
Take advantage of our direct connections in 
country of origin. 


FRANK-VLIET CO. INC. 


160 WATER ST. 
NEW YORK, N. Y. 


Telephone 
JOhn 4-1915-1916 


June ’38: 42, 9 

















EPHEDRINE 


The market for ephedrine was more 
stable during the past month although 
prices are still considerably higher than 
before the Japanese invasion of China cut 
off normal shipments of ma huang. In- 
quiries in the spot market indicated that 
there was more raw material now available 
than had previously been the case. This 
report seems substantiated by the fact 
that imports of ephedra vulgaris during 
the first quarter of the current year aggre- 
gated 351,312 
with receipts of only 135,051 pounds in 
India is now 


pounds which compares 
the same months of 1937. 
said to be supplying substantial quantities 
of ephedra but as the yield is low produc- 
tion costs are higher than when China 
herb was used. 


ALOIN 


The market for aloin advanced rather 
sharply during the period under review 
with the market range now at from $2.25 
to $2.30 per pound. Undertones were very 
firm at the new levels and in view of the 
probability that raw material costs will 
be little if any lower this year the market 
for aloin is expected to reach still higher 
levels. 


CASTOR 


A project is on foot for the agricultural 
development of the castor plant in New 
Jersey. A report states that offers have 
been made to a large firm for the use of 
186,000 acres for growing pilot crops for 
seed purposes. Several hundred acres in 
New Jersey will be planted immediately. 
It was also stated that after four years of 
plant culture a plant has been developed 
producing a seed which can be acclima- 
tized to New Jersey conditions, as well as 
to other climatic and soil conditions in 
various states. 


COD LIVER OIL 


The market for cod liver oil was quiet 
during the past month with prices show- 
ing no material change. Conditions in 
Norway suggest that if production of oil 
from the Finnmark fishing prove normal 
the output of Norwegian oil will compare 
favorably with that of previous good 
seasons. Up to April 30 the catch and the 
output of cod liver oil in the whole of 
Norway amounted to: 139,276 tons cod 
and 63,127 hect. of cod liver oil as com- 
pared to 135,204 tons cod and 69,744 
hect. oil on May 1, 1937; 103,374 tons cod 
and 52,986 hect. oil on May 2, 1936; 
91,035 tons cod and 56,787 hect. oil on 
May 4, 1935; 124,470 tons cod and 76,972 
hect. oil on May 5, 1934; 119,005 tons cod 
and 69,805 hect. oil on May 6, 1933. 
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VANILLA BEANS 


Bourbon vanilla beans advanced rather 
sharply following reports of small sup- 
plies in France and in the Islands. The 
price range is now from $3.65 to $4.00 per 
pound. It is the opinion of leading import 
the 


minimum price for Bourbon beans will be 
$4.00. 


factors that before the end of July 


Mexican cuts were also reported as 
scarce and prices were advanced to from 
$3.50 to $3.75 per pound. No change was 
noted in the price of whole Mexican beans 
from 34.25 to $4.75 


which continued at 


per pound. 


ANISE OIL 


The easier tone noted in anise oil during 
the past few months has continued into 
the current trading period. Prices were again 
reduced with the range now at from 75c 
to 80c per pound. Supplies were more than 
ample to meet the small consumer require- 
ments. 
oil, all of 
originated in South China, aggregated 
745,000 pounds last year compared with 
526,000 pounds in 1936. The increase was 


Imports of aniseed which 


due mainly to disturbed conditions in the 
area which made it expedient to dispose of 
stocks as quickly as possible. 


CITRIC ACID 


The market for citric acid continued the 
trend established a long time back in that 
current prices were again lowered le per 
pound. U.S.P. crystal and granular ma- 
terial in barrels is now 23c per lb. with 
The 
following citrates were also reduced Mc 
per pound to the following basis: potas- 
sium citrate, U.S.P. granular bbls. 33%c 
per lb., sodium citrate, 8th Rev. granular 
bbls. 1914c, sodium citrate, U.S.P. XI, 
granular, bbls. 26c per Ib. 


powder in barrels selling at 2314c. 


TARTARIC ACID 


The market for this item has been noted 
for considerable strength during the past 
several weeks primarily because of the 
strength in raw material. During late 
trading in the current period prices were 
advanced le per pound to the following 
basis: 250 lb. bbls. 2624¢ per lb., 100 Ib. 
kegs 274c 


per lb., 50 Ib. drums 2834c 


per Ib. 


VANILLIN 


Competition compelled a change in the 
minimum prices on this item. Prices were 
from $2.25 to $2.35 from guiacol and 
eugenol respectively. Present prices repre- 


sented very attractive levels for vanillin. 
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ROCHELLE SALT 


Manufacturers of rochelle salt an- 
nounce an advance of three-quarters cent 
per pound for this item placing the market 
for powder, U.S.P. in barrels at 17)4c per 
lb. with the 5,000 pound price at 16%4c. 
18l4c per lb., 
5,000 Ib. price 1734¢. The movement was 
of the 


Crystals in barrels is now 


said to be a reflection increased 


cost of production. 


SEIDLITZ MIXTURE 


Production cost rose again making it 
necessary for manufacturers of seidlitz 
mixture to increase prices one-half cent 
per pound. The following schedule is now 
in force: In barrels 13-3/8c per lb., 5,000 
pound price 13-7/ 8c. 


CREAM OF TARTAR 


Leading manufacturers of 
tartar announce an advance of one cent 
per pound in this item and are now quoting 
for prompt shipment only, no contracts: 
powder or granular in barrels 2244c¢ per 
Ib., kegs 2234c, 5,000 lb. lots 2134c. 


cream of 


SAFFRON 


Spot stocks of Spanish saffron were 
quite short and it is becoming increas- 
ingly difficult to obtain adequate replace- 
ments. Prices here were advanced to as 
high as $32.00 per pound with sellers for 
the most part reserved as far as offerings 
were concerned. Mexican saffron re- 
mained attractive in price with consid- 
erable interest being shown in this grade. 


AGAR 


A lack of demand has weakened the 
spot market for agar with the result that 
prices were lower at from 83c to 85c per 
pound for No. 1 and from 78c to 80c per 
pound for No. 2. New crop goods have 
been ample which further affected the 


market in buyer’s favor. 


GUM ARABIC 


The spot market for this item was easier, 
amber sorts being quoted at slightly under 
the previously quoted levels. Spot stocks 
are ample and there is a liberal supply to 
come forward from the primary market if 
wanted. It appears that the crop has been 
large and financial help was necessary in 
the producing regions. Poor demand and 
forced sales were the consequences at the 


source, 
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SEYDEL CHEMICAL CO. 
Jersey City, N. J. ey) 
Phone—Bergen 3-7047 


ANTISEPTICS 
ANTIMOL BENZOIC ACID 
COMPOUND #703 SODIUM BENZOATE 

OXYQUINOLIN BENZOATE and other salts 
REMONOL (Resorcinol Monoacetate) 


ANESTHETICS 


BENZOCAINE BENZOCAINE BENZOATE 
PROPYL AMINO BENZOATE 
PROCAINE HYDROCHLORIDE and BASE 


Literature on request 











We manufacture 


BROMSTYROL 





BENZOL PRODUCTS COMPANY 
237 South Street 


Newark New Jersey 








ABONITA QUALITY 


FACE POWDERS 2 
HIGHEST QUALITY—ALL SHADES 


Supplying Discriminating Trade Desiring the Finest that 
can be Manufactured 





LOO © > 


Truly Indelible Lipsticks, Creme Rouges, Cosmetique (Mas- 
cara) Eyebrow Pencils, Handmade Rouges, Eyeshadow. All 
Shades—Bulk or Packaged. Tap-it-Pac Loose Powder Discs 


PUREST, HIGHEST QUALITY—FULLY GUARANTEED 


ABONITA COMPANY, Inc. 


32 years of Quality Service to the 
Manufacturing Trade 


24 to 30 S. Clinton St. Chicago, Ill. 


PCS © MRE SS 





Cosmetic 


COLORS: Certified 


* Vegetable 


The finest lake colors for lipstick, rouge, face powder, etc. A 
complete line of Aniline Colors for any cosmetic or toilet 


purpose. 
e 


Saponine Chlorophyll 


INTERSTATE COLOR CO., INC. 


7 Beekman Street New York City 

















|, MASCARO 
' SUPPOSITORIES 
 STYPTIC PENCILS 


Bre, _ Wut for lataleg 
A. CAVALLA, inc. 163 w. 1814 ST. NEW YORK 


Pe 








q 











JACQUES WOLF &Co. 


MANUFACTURING CHEMISTS AND IMPORTERS 
PASSAIC, N. oJ. 


GUMS 
Arabic, Tragacanth, Karaya 
Powdered in our own mills under laboratory control 


VISCO GUMS 
for Wave Set Lotions 


SULPHONATED OILS 
for Soapless Shampoos 


























LET US SOLVE YOUR 


COLO re PROBLEMS 


ANILINE COLORS 


For Perfumes, Soaps, Shampoos, Bath Salts, Toilet Prep- 
aration Compounds, Nail Polish, etc. Also Saponine. 
COSMETIC COLORS 
For Rouges, Face Powder, Lipsticks. 

Eastern Representative of Wm. J. Stange Co., Chicago, Ill. 
CERTIFIED PURE FOOD COLORS 


LEEBEN CHEMICAL CoO., Inc. 
Successors to H. LIEBER & CO., Inc. 






































389 Washington St., New York, Tel.: WAlker 5-0210, 0211 


PEERLESS .aa 


Precipitated 


Calcium Carbonate-U.5.P. 


Extreme Purity—Unfailing Uniformity 
AAA 


Complete range of densities from Heavy to extra 
light “Featherwate” grade 


PEERLESS WHITE LIME CO. 
Taylor & Duncan Ave. St.Louis, Mo. 
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